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Please Note: The Schack Christmas Showing will 
be held at our Factory Showrooms only. Enjoy a 
chauffeur-driven ride from the South Entrance of 
the Hilton Hotel to our plant and return. A Lim- 
ousine will always be parked at the curb for the 
round-trip. Have luncheon with us in air-condi- 
tioned comfort...then a leisurely look at our fine 
new line of Christmas Displays for 1959. 


Ss , 2516 W. ARMITAGE AVE. 
thith INCORPORATED CHICAGO 
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Wh aoea on 
Heer Golden Circle 


MODERN ARCHITECTURAL DECOR 


eee WITH TRUE ELEGANT SYMPLICITY 





oe 
made peal Also in white, easy to finish any color 

Flexible ®'66'e'e'o'a'a 

for pecseeen 

ol-Taelgehilare ses cena 
curves Ewe, This beautiful'new modern Golden Circle Decor is fin- 
in sae ‘¢ ished in a rich lustrous Golden Plated finish that does 
Wa not tarnish or fingermark easily, It is created in sturdy 
oe AAA Vacuum formed plastic, lightweight yet durable and 
COCO Toran Comat iioll Mm ole MilaleMalllalela¢-tol Mol mUlt-. 38 (ol ae lilt olol is 
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foloME LMC MAL-P diol (-MYoMaelaMol-MUly-toMlsMallaZ-teMeladelale(-uil-tah itt 
Excellent for ceilings for it permits free distribution of 
both light and air. The size is 1712 in. x 44 in. | 





3765 
GOLDEN CIRCLE DECOR Price each $985 $108°° p.Q, 


Interlaced Circle %«"" * oo 
Grille Design 

















a 
piece open grillework panel. Dimensional, of 
vacuum formed plastic, each circle is '2° deep . Serpe ee oe Se ee 
from pointed front edge to '2"’ width at back COLE 
Mounts easily into simple 1'° wood frame for a 
grouping into althalela tek Moh iateladalhitaitiaclimelate 
decorative treatments. Flexible can be used in 
curved or wrap-around orrangements. Excel Perfect Teli aalela mmo hhigel aia; ceilings nh cer Does ale) 
lent fo oppe rilin I t terfere 
rent Tor Gropped ceiling, will not. imferters obstruct light or air circulation .. . easy to install. . . 
with Sprinkler Systems Rontroliny effective r 
iewed from front or back Choice of soft fe labava-iie lal . ea Tolar: hice 
white finish, paint any color desired or golden 
Butyrate plastic Lightweight, sturdy, durable 
can be used Wate lhilalhi tt for permanent olaaal 
tectural decor or in display arrangements 
i 9 
No. 2957 
e ; : \ “ie 
. interlaced Circle Design 18 in. x 47 in Window frame 
White Price each $7.25 Per Doz $80.00 felateMaiellelalae 
Gold Price each $9.85 Per Doz $108.00 5 P 
igre hiaal abe r. 
Also available in small and large size ‘ . 
Can be used . ,, 
No. 3010 18 in x 18 in | ' 
Price each $3.50 Per Doz $37.50 on outside W 
inal gold price elas $4.95 Per Doz $49.50 of glass. 
Simple to ; - 
No. 30111 Large size 36 in x 54 in. Price P 
eoch $15.00 Per Doz $150.00 apply with : 
Oo t | > on old , , : - 
Not available ing Decor-Stick. ial —_ 
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DECOR FOR WINDOWS, INTERIORS, WALLS, CEILINGS, SHOWROOMS ... ANYWHERL! 
BROCHURE Come See Our 


iii FALL AND W. L. STENSGAARD AND ASSOCIATES, INC. 


CHRISTMAS SHOW 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Write on your At Our Plant 
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THE COVER 


This delightful scene is by Frederick 
Asmussen, The Myer Emporium, Mel- 
bourne, Australia . . . Colorful spring 
shoes are brought to the foreground of 
the pastel perspective by the iron fence 
and lamp post . .. Tulips watch like 
spectators in the front row... A glam- 
ourous lady ignores the lovely shoes to 
gaze after her lover who is looking at a 
tempting set of golf clubs in the next 
window ... Ahhh, SPRING! 


& 
OUR NEXT ISSUE 


Continuing our diversified approach to 

the world of display, the July issue will 
feature the outstanding accomplishments 
of a top hardware store, bank, new 
shopping center and the usual high 
caliber of display by both large and 
small stores throughout the world . 
On the how-to-do-it side of the editorial 
ledger will be more men's wear ideas by 
J. Harvey Aslin ... All in the July issue, 
in the mails June 20. 
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Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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* 
Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 












They say that 


~. “Genius is an infinite capacity 


| a 





for taking planes” 


We’re just off the jet from Paris, 


\\ in Paris 


5 










With an ali-Star cast of Mary Brosnan and Durabelle Mannequins 
impersonating in living color their lively French sisters 
prancing through the Paris salons wearing clothes inspired by 


Dior, Lanvin, Chanel, Nina Ricci, Heim, 
and other fine French couturiers 


emphasizing the Rediscovered Waist, the Swelling Bosom, 
the Supple, Animated Figure, 
with Hair Styles typically French 


see Maxims, the Paris Opera, the Palace of Versailles, 
the Dior Boutique, the Salon of Nina Ricci, 
an Outdoor Cafe, and Christmas in Paris. 


Join the festivities 
at our showroom, 
beginning June 1st. 














Durabelle Plastic Mannequins * Mary Brosnan Mannequins 498 Seventh Avenue, New York I 
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THE 
DISPLAY 
CENTER 


Now Featuring 


FALL and 
CHRISTMAS 
DISPLAYS! 


‘ben DISPLAY CENTER invites you to discover, just one block from % Exhibit space is 
Penn Station, in the heart of the city, the answers to all your display i eatin of 
needs. Here, on two floors, you'll find the newest items and latest 
ideas from every branch of the display industry. Material, fixtures 
and point of purchase displays are all on permanent exhibit. Remem- 
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OPEN ALL YEAR-ROUND 








moderate cost to 


manufacturers. 











ber: You'll save hours and hours of time by visiting this concentrated, Write, phone or wire 
year-round display, all under one roof! a a ae 
Visit these Fine Display Manufacturers at the Display Center Director, Display 
Aphrodite Displays, Inc. Kenbury Glass Works, Inc. Select Flower & Display Co., Inc Ceuta densities 
Artificial Plant Co. Lustra Cite Industries, Inc. Sidney Newhoff Associates 
Austen Display Co., Inc. Madisonia Manikins Tero, Inc. 400 Eighth Avenue, 
_ . _ oo — Novelties Union Novelty Co., Inc ‘ al ae 
arry Berko ileo Mannequins ; : ew York I, N. Y. 
Bulkley, Dunton & Co., Inc. Mitten Display Letters ae ne migney Sap. 
Butler Paper N. Y. Corp. Jay-Mark Corp. ee ere 
Decorative Novelty Co., Inc. Pan America Art School Wing Master Co. 
Flair Plastic Manikins, Inc. Louis Raffealli Yankee Plastics, Inc. 
Grace Letter Co., Inc. Reynolds Printasign Co. Zaria Displays 
Kaytee Imports, Inc. Roberts Colonial House, Inc. Homer Guck (Display World) 


OPEN: MONDAY through FRIDAY—9 A.M. to 5:30 P.M. SATURDAY—9 A.M. to 1 P.M. 


THE HE Ditplay C Peuteyr 


400 EIGHTH AVE., (at 30th Street), NEW YORK I, NEW YORK 
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In a Sign Machine... 


TYPE CONTROLS RESULTS 


[f you are concerned with the impression being 
created upon your customers and shoppers . . . 

And want top-quality signing for your merchandise 
presentations . . . Look into the new display types 
that are available for exclusive use in your area. 
Newness is as important in type styling at it is in 
the merchandise you offer. 


and nic, Denlimnainn 


TRADE-MaARK 















Brings new cleanness in lettering with today’s 
characteristics. It has the look of freshness and 
newness for fashion promotions . . . Available in 
a range of sizes from one to four inches. 
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with mother of pearl 
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BEAUX-ART 





BON-AIR 


BELLAIRE 


* Write for samples and prices. 


a <p Se SIGN MACHINES 


The RASS REE ARSE (,, + 4510 N. RAVENSWOOD AVE «+ CHICAGO 40, ILL. 





Showing at N.A.D.I., third floor, Conrad Hilton Hotel, Chicago, June 21-25 
JUNE, 1959 











Warm Weather Winners 
Galart Greations 


Strikingly beautiful, Calart Creations win friends, 
make sales ALL YEAR ‘ROUND! 
profits if you don't prove this to yourself. Stock up 


You're missin 
g 


now. Write for free full color catalog today. 


Don't miss the Early Bird Show, June 29-July 10, 
225 Fifth Avenue, New York, New York. 


California Artificial Flower Company 
400 RESERVOIR AVE. PROVIDENCE, RHODE ISLAND 


See our displays at the 
following shows: 


Washington Gift Show 

Hotel Willard, Room 335 

July 19-22 

Northwest Furniture Market 
Civic-Auditorium 

Seattle, Washington 

July 12-15 


Milwaukee Umaga Gift Show 

Wisconsin Hotel, Room 356 

July 26-29 

International Home 
Furnishings 

1507 Merchandise Mart 

Chicago, Illinois 

June 15-26 


Dallas *'Christmas In July’ 
Market 

Merchandise Mart Building, 

Room 338 

July 5-11 


Texas State Fiorist Convention 
Hilton Hotel 


San Antonio, Texas 





CALART REPRESENTATIVES 


*W. L. Ash 
16142 Burgess 
Detroit Mich. 


*Eric Bataille 

Rm. 509-511 

225 Fifth Avenue 

New York, N. Y. 
Lewis Fox 

22160 Curtis 

Detroit, Mich. 

John MacCallum 

50 Sais Avenue 

San Anselmo, Calif. 
*J. Gordon O'Brian 
504-5 Merchandise Bldg. 
Minneapolis, Minn. 
*William Westall 

216 Terminal Sales Bldg. 
Seattle, Wash. 

*Walter Fritchie 

44 School Street 
Boston, Mass. 


Jack Michelson 
5305 Tippett Avenue 
Baltimore, Md. 


R. T. Pickering 
Cinderella Road 
Lookout Mt., Tenn. 


Herman Zanders 
4532 West 64th Street 
Kansas City, Mo. 


*Paul Hildebrand 
338 Merchandise Bldg. 
Dallas, Texas 


*Henry Miller 
1507 Merchandise Mart 
Chicago, Ill. 


John Taiman 
1529 Carel Court 
Northbrook, Ill. 


*Bert Lewis 
137 Wellington Street, W. 
Teronto, Canada 


*Denotes Showroom Facilities 
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Hi Signs” 
New 


Department 
Locators 


Wonderful way to 
help customers find 
and identify each de- 
partment at a glance! 
Merchandise symbols 
in striking, modern 
wiremesh sculpture 
attach overhead to 
columns or walls .. . 
also matching counter 


displays. 


JUNE, 1959 


BOOTH No. 41 


Main Exhibition Hall — Conrad Hilton Hotel, Chicago 


MADISONIA MANIKINS, Inc. 


NEW YORK e 152 WEST 25th STREET, CHelsea 3-1550 
CHICAGO e |! SOUTH DESPLAINES, DEarborn 2-6618 
DALLAS e 3007 CANTON STREET, Riverside 7-1937 


See Them Market Week, June 21-25 























Panodrama 


Hand-painted 
Display 
Backgrounds 


Up to 9 ft. high; up to 
36 ft. wide to fit any 
situation. Beautifully 
and creatively hand- 
painted in a variety 
of color combinations 
to match your display 
plans. Available in 
OUR designs .. . or 
our artists will faith- 
fully execute YOUR 


concepts. 




























ALL SEASONS’ 
FAVORITE... 


Lightweight, versatile rattan. 
Now available to you direct 
from importer-manufacturer. 
Never before such variety! 
Never before such low prices! 


MOST ITEMS FOR IMMEDIATE DELIVERY! 
WRITE FOR BROCHURE, 


3534-C 
Xmas Bells 

9” diam. x 8” high 
9.00 doz. 


3482-B 
Sleigh ae 
14° x7" x9" high 
30.00 doz. Victorian Tree 3 feet 12.50 ea. 


(Shipped knocked-down) 5 feet 20.00 ea. 





eek To 
aiclettl. cie folate Form 
diameter 6 ' 7 Tela 34° high 


16.20 doz 22.50 ea. 


importer « Manufacturer 
716 Sacramento St., San Francisco 8, Calif. 
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THE GRENEKER MANIKIN 
CREATES THE SHAPE OF 
UNSURPASSED ELEGANCE 
WITHOUT EQUAL IN FASHION 

STYLE AND QUALITY 


VISUAL MERCHANDISE DISPLAYS, INC. 


THE NEWEST CREATIONS 
AND DISPLAYS OF THE RICHEST 
IMAGINATION 


991 SIXTH AVENUE, NEW YORK 18, N. Y. 
SHOWING: BEGINNING EARLY JUNE 


CHICAGO SHOWING 


CONRAD HILTON HOTEL 
JUNE 21-25 
WILLIFORD ROOM — 3rd FLOOR 


SURE, F799 


Christmas 
Market Week 
June 21-25 


88 thru 109 
Exhibition Hall 
Conrad Hilton Hotel 


Chicago 


Earl W. Gasthoff Company ovaNvitte, \LLINols 
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An ARTS and FLOWERS 
Interior Display at 


HENRI BENDEL 


An ARTS and FLOWERS 
Exterior Display at 


DE PINNA 


Mero > 2, ae OES 


THESE AND OTHER _ ys 
INTERNATIONALLY RENOWNED STORES ——— 
EXPRESS THEIR CREATIVITY WITH Ae near Dusen 


BONWIT TELLER 


AND FLOWERS PISFLAYS 


SABES 


ARTS AND FLOWERS DISPLAYS, INC. 43 West 56th Street, New York 19, New York * Registered U. S. Patent Office 








Imagination finds its alter ego here where custom work realizes the HO) re t 7 =) or) 
display fantasies of the countrys most individualized display ey, “ty x see Ss 











departments. In addition to specialized work for esteemed 138-1 53 
4% - a VWERS 
stores like these, ARTS and FLOWERS Main Exhibition Hall 
are also importers of lights CONRAD HILTON HOTEL — CHICAGO 
onl §=Clinistetes coveliies. N.A.D.1. MARKET WEEK — JUNE 21-25 
i 
“ils 
JUNE, 1959 1 
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Bp YOU IN CHICAGO 








OF COURSE 
YOU'RE COMING 
TO CHICAGO! 


} 
_and here's your 
special muvitation 
to our 


art as La 
ashion. 


— ALL NEW 


beau monde mannequins 














"above the world in refinement " 


m the 


WILLIFORD R ROOM 


Parlor A’ Third Floor 


conenan HILTON HOTEL 
N. A.D. I. MARKET WEEK 
June 21st — 25th... 1050 





DW 6-59 


Created by BEAU MONDE DIVISION American Fixture Inc. ° Saint Louis, Missouri 
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SS Loellty ART MFG. CO. + 1147 W. OHIO STREET + CHICAGO 22, ILLINOIS 


WINDOW DISPLAYS * POINT OF SALE + STORE PROMOTIONS + CONVENTION DISPLAYS 
































COVERS YOUR LARGE AREAS AT MINIMUM COST 
See us in Chicago, but see our BIG SHOW IN NEW YORK 


Open house from June 1 to June 20 in the showrooms of 


CAA, # len Y/ ) yey ‘he 


133 West 19th Street, New York City 
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Drape it... 
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Sold with a Money Back Guarantee. 
If you don't agree that this is the 
best colloid-treated fabric you have 
ever used, we will make full refund, 


including ae pe 1, [otee/ 


om ie Talem 










_and UNBREAKABLEAEOO. 
~SEAMS BETTER. 1S BETTER. 
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tas 
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| J. 
IMMEDIATE SHIPMENT 


We have on-hand a huge supply, of the colloid- 
treated fabric Celastic which we must dispose 
new and improved 

-O-Fab." Please 


ces. 








of to make room for 
colloid treated fabric /''Se 
nce p 


write for special clea 


156 7th AVENUE, 
NEW YORK 11, N. Y. 
Algonquin 5-1500 











Coe These and. 
Many Move Budget Priced Christmas Displays 


BOOTHS 
140-141-142 


DURING 


JUNE MARKET WEEK 
JUNE 21-25 
CONRAD HILTON HOTEL 


No. 1437 WALL OR POST UNIT: Imported gold 
metallic and white vinyl fireproof pine—electri 
3-light fixture trimmed full with gold balls—approx. 
42” x 48” long $19.50 ea. 

No. 1438 7 FT. POST DROP: Made of imported gold 
metallic and white vinyl fireproof pine—large gold 
balls $18.50 ea. 

With 20 U.L. approved miniature lights 
attached $2.50 extra. 

No. 1439 7 FT. FULL ROUND TREE: Made of im 
ported gold metallic and white vinyl hreproof 
pine $62.50 ea. 

With 40 U.L. approved miniature lights 
attached $5.50 extra. 


UNUSUAL PLANTS AND IVY 


No. 1456 LARGE PLASTIC BRACKEN FERN: Green 

or white—1I16” overall $3.00 dz. 
No. 1457 PLASTIC ADIANTUM FERN: Green—15” 

overall $12.00 gr. 
No. 1458 PAPER PHILODENDRON: 

18” overall $8.50 er. 
No. 1458 CLOTH PHILODENDRON: 

18” overall $13.50 er. 
No. 1459 SMALL LEAF CLOTH PHILODENDRON: 

12” overall $13.50 er. 
No. 1460 SMALL LEAF CLOTH IVY: 

12” overall $13.50 er. 
No. 1461 PAPER BIRCH SPRAY: 

18” overall $8.50 er. 
No. 1461 CLOTH BIRCH SPRAY: 

18” overall $13.50 er. wr 
No. 1462 PAPER IVY: 18” overall $8.50 er. ; yey 








44 / 


OUTSTANDING VALUES 
IN WIRE OR REED SCREENS 
FOR MERCHANDISING WINDOWS 


No. 1440 SCREEN: Double action-double screen and 
single self-standing clear pine and heavy wire screen 
sprayed white—/7 ft. tall—complete 3 panels 

$24.50 Set 

No. 1441 SCREEN: Double action-double screen and 
single self-standiny clear pine and heavy wire screen 
sprayed white 7 ft. tall complete 5 panels 

$24.50 Set 

No. 1444 SCREEN: 2 Single panels hooked together 


—sprayed white reed 5 ¢ rolls h ft overall 


$1 3.50 ( omplete 


All Prices Are Net 30 Days 


SELECT FLOWER AND DISPLAY (O., Inc. we.4NY 


JUNE, 1959 17 













AT CHRISTMAS IN EVERY CITY, 
TOWN OR HAMLET IN AMERICA... 


“the dasplay’s the thing 


wherein well catch the 


fancy of the king*” 


Wee me 


BRUNN & BERTHEIM 


DISPLAYS 


1200 BROADWAY 
NEW YORK 1, NEW YORK 








* the customer 


Rooms 134-135 CONRAD HILTON JUNE 21ST 25TH 


18 
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C/U OF ATTRACTION AT THE 














CHICAGO 
Conrad Hilton Hotel 
Waldorf Ballroom 
June 21-25 


For Storewide 
Christmas Decorations 
Indoors and Outdoors 


ALLIED DISPLAY MATERIALS INC. 
SHOWROOMS: 241 West 23rd Street, New York 11, N. Y. 


JUNE, 1959 19 
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STRIKING 
NEW 


DESIGNS! | 




















LOOKING FOR SOMETHING... 
new ? 
exciting ? 


different ? 


z 
< 
“a 
o& 
<x 
Be 


FOR A REAL ...“WING-DING” 


WE‘LL SEE YOU AT OUR NEW SHOWROOMS — 125 WEST HUBBARD 
AT LA SALLE »* CHICAGO 
WH 4-0470 








An Innitation from: 
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0; oF" 
“Play CENTER OF amen! 











TO SEE THE... 





NEWEST IN DISPLAY FABRICS 


NEWEST IN DISPLAY PAPERS 


NEWEST in pispitay Accessories, NOVELTIES AND IMPORTS 





22 DISPLAY WORLD 























80 minutes — 
haolbhate and at= 
World of 
Display 

in June... 


... and then for 80 days, 
this Fall, smart windows, 
superior interiors and 
exteriors ... and soaring 
sales... 


LL & CHRISTMAS 


- Conrad Hilton Hotel 
JUNE 21 thru 25, 1959 








EXCEPTIONAL JOBBERS'.SETUP on these 








FULL DIMENSIONAL MOLDED, (fm FIGURES 
"SUITABLE FOR INDOORS OR. ‘OUTDOORS 


cs 40 NTV 504 


Choir Singer Nativity Set 
40°" Tall One-half Life Size 














AN 30 Angel Singer—30" tall. De- 
tachable heads for variation of head 


y position. May be used with or with- 
out wings. Illuminated behind book. 
a 


CS 30 Choir Singer—30" tall. 


Detachable heads for variation 


se = of head position. Illuminated 
eneing RNP 18 . 
Sento Deledane behind book. 
32'' Tell Bust 
18° Tall 
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Can Be Seen Together With Our Com- 
plete Christmas Line at the NADI Show Booths 75 oy 76 


Outstanding Success in ‘58 oe i iia ta 
Better Yet in ‘59 Santa, Sitting Sletgh Reindeer 
22°" Tall 36°’ Long 31°* Tell 


Tne ste .; 14400. 


DISTRIBUTORS FOR 


Park Lané Provuctrs Co. 


45 EAST 30th STREET * NEW YORK 16, N. Y. 
Mfrd. by Artistic Latex Form Co., In¢., Brooklyn, New York 
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Back To School And College Display Material 


“4 


to 














BACK TO SCHOOL CUT-OUT LETTERS 
No. GW-59/9—Letters are silk screened in red, orange, yellow, blue, green 
and black on sturdy cardboard. Size 12 in. high. Letters on single line 


require minimum of 12 ft. wall space. . 5 
Per set 3.9 





BACK TO COLLEGE CUT-OUT LETTERS 
No. GW-59/10—Dimensional-appearing letters are silk screened in red, 
orange, yellow, blue, green and black on sturdy cardboard. Letters on single 


line require minimum of 12 ft. wall space. Size 12 in. high. ¢ 
Per set 8.95 


— Ah Za GIANT WIRE FIGURES 
r ' ‘ f Designed for hanging on walls or display backgrounds. Can be used for 
' ‘i Back-to-School displays or all year long. Figures are made of heavy gauge 
. wire with black finish. 
~ al - 


No. TH-1000—Size 35 in. high by 13 in. wide. 
No. TH-1001—Size 38 in. high by 25 in. wide. 

















No. TH-1002—Size 34 in. high by 19 in. wide. 
BACK TO SCHOOL STREAMER No. TH-1003—Size 29 in. high by 22 in. wide. 
No. GW-59/7—Printed in yellow, orange, red, blue, green, black, maroon No. TH-1005—Size 40 in. high by 17 in. wide. 
and gray-green on 70 lb. white Offset paper. Size 8 in. wide $1 50 No. TH-1006—Size 34 in. high by 18 in. wide. 
by 50 in. long. Each " Set of six figures listed above, $5 95 
each ° 
$6.50 





—/ -, 
f ) 
; ; 
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BACK TO COLLEGE STREAMER 
No. GW-59 /8—Printed in yellow, orange, red, blue, green, black, maroon 


and gray green on 70 lb. white Offset paper. Size 8 in. wide $1 50 
»y 50 an. long. Each et 


SCHOOL AND COLLEGE MURALS ad 
Silk screened on 100 Ib. Offset stock. Size 32 in. wide by 44 in. high. 
No. GW-59/2—-A New Start—Look Smart For School. Printed in green, 


red and blu $3.95 


No. GW-59/5—College Days Are Here Again. Printed in silver and deep 


blue 


Fach $3 95 


, Individually, each 
No. TH-1004—School Bus—Same construction as above. $6 50 
—4 Size 38 in. long by 15 in. high. Each ° 











For further information and additional material, 
write for FREE copy of Back To School/Back To 
College Supplement No. 93. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 
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Our Family Tree 


IS GROWING 


By 
Whatever 
Name 
You. 

Call 

It 


“IVY LEAGUE" 
“TRADITIONAL” 
“NATURAL LOOK" 


Our 

New 
Mannequins 
Are 

Made 

To 

Fit 





"C-BARRANGO-CO- 


579 MARKET STREET « SAN FRANCISCO 5, CALIFORNIA 


MANNEQUINS 


SURE, IFS9 








sell 

small 

boys, ... parents too! ae 

with versatile Crown Metal merchandisers. - 


write for complete catalog. 





























ROWN METAL MANUFACTURING COMPANY 
5912 SOUTH LOWE AVENUE. ¢ CHICAGO 21, ILLINOIS 


28 DISPLAY WORLD 





29 
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#602-P Potted 
Double Blossom 
Geranium 


















950 60th STREET 
BROOKLYN 19, NEW YORK 


#150 Tropical Sea Fans 


7 re 
eee 1s 


tes! ne. 


SSOC LA 
MANUFACTURER 


#230 Bracken Fern 





UNAFFECTED BY WEATHER 





includes exquisite ferns, foliage, 
flowers and aquatic plants duplicating nature’s own 
IDEAL FOR OUTDOOR DISPLAYS - 


creations in coloring and detail... 


Eye-Catching Settings 
POLYETHYLENE CREATIONS 


so life-like you have to Pouch tO te//» 
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Comment 





You would certainly be amazed to see the enormous bundle of mail 
that comes to us each morning, especially Monday mornings when it 
amounts to more than two armloads. Even after the correspondence 
pertaining to other phases of the magazine's operation, such as 
advertising and circulation, are separated there is still a mountain 
of mail for the editorial department. 


Reading and answering this volume of mail is among the most 
enjoyable and enlightening experiences associated with this position. 
There is always some letter that makes the rest of the day's work more 
meaningful. It may be a letter from a high school student wanting 
information on how to make display a career. It may be a displayman's 
request for information about where to find some display item mentioned 
"on page 29 of the May, 1956, issue." (Usually someone in the office 
knows the answer. ) 


There was the letter from the displayman in Czechoslovakia who 
wanted the names of American displaymen with whom he wished to exchange 
correspondence. He is Mr. Frantisek Dvorak, Jindr. Hradec, Tr. CSA 
125/II, Czechoslovakia S R. He writes in excellent English. 


There is a letter here from a Dutch display society called 
G. B. E., in lieu of its actual lengthy title. This group is enthusiastic 
about contacting display clubs here in the U.S. Any American 
displayman visiting Holland is invited to speak to the group at either 
Rotterdam or Amsterdam. This society of 500 members has a fine 
collection of color slides of Dutch displays and store interiors that 
it would like to exchange with other clubs. Write to Mr. Alfred 
Kayser, vice-president, G.B.E., Noorderhavenkade 25a, Rotterdan, 
Holland. 


Most of our letters are from individual displaymen containing 
information concerning their outstanding displays, photographs of which 
are attached for entry in the International Display Contest. Quite 
often this information and the photos are transformed into complete 
articles which are published in subsequent issues of DISPLAY WORLD. In 
many cases the photographs and descriptions warrant inclusion in group 
presentations such as the Display Here and There feature. The study of 
this information and photographs is a vital part of my own constant 
education in display. 


This is what we DO receive in our voluminous mail. What we DON'T 
receive -- or very seldom receive -- are the little bits of information 
known, for lack of any other reference, as "tricks of the trade." 

These little items can and will be passed on to other displaymen through 
the "Your Column" feature. For instance, these "tricks" can include 
unusual and original uses of display materials, prop construction 
techniques you have developed, ideas for carpenter shop layout, lighting 
gimmicks you have developed and a myriad of other tidbits of information. 


One of the reasons given for failure of many of the defunct 
display clubs is that displaymen of the same community or area were not 
willing to exchange ideas freely (Please turn to page 102) 





JUNE, 


MAIL THIS COUPON TODAY 


OVERSEAS INQUIRIES: 


AUSTRALIA: 


1959 


ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet— 
on one machine—automatically. ASK US TO PROVE IT! 


S 600% FASTER Printasign produces up to six signs in the time you 
N N now take for one. Keeps Buyers happy—banishes “deadline 
jitters” forever. ASK US TO PROVE IT! 


WH : LF IT’S CLEANEST No messy fingers ... no type to handle, set and 


unset .. . it’s automatic. ASK US TO PROVE IT! 
Y0 l] IT’S SIMPLE We can train stock girl, part time clerk—anybody— 


to be an expert “signer” quickly, because it’s automatic. ASK 


W US TO PROVE IT! 
AIT PAYS FOR ITSELF Reduces department costs per sign... yet 


makes better signs that increase sales. ASK US TO PROVE IT! 




















ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 


intasign 


PIS TTR ON 


New Automatic 





the ONLY truly automatic Sign Machine 


iui = ADVERTISER 
; MODE! 


SEE IT AT 

BOOTHS 

17, 18, 19, 
NADI 


- | | 


Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 


YES, | want you to prove what Printasign can do for our sign 
production! 


No obligation, of course. 


Rush to... 


Name 





Store Name 





N. V. Lettergieterij, Amsterdam Bilderdikstraat 163, 
Amsterdam — West, Holland. 


Permex Pty. Ltd., 188 Peel Street, 
North Melbourne N. 1. Victoria, Australia 


Address 





City Zone___State 











NICK Y 


Christmas Imp 
Teaches Lesson 
Of Coordination 


By MYRTLE STEWART 


Woodward & Lothrop combines selling efforts 
to establish itself as ‘the Christmas Store” 
for the nation's capital . . . Harlequin-cos- 
tumed doll cavorts through displays, news- 
paper advertising and direct mail .. . 
"Christmas in the Country" animated scenes 
held over by demand... Men take advantage 
of "Stag Night'’ promotion 


CCOMPLISHING 


very similar to putting on a television 


a window display 1s 


play, according to George K. Payne, 
display manager tor both window = and 
interior display tor all the Woodward & 
Lothrop stores in the Washington, I), : 


metropolitan area 
Practically the same ingredients comprise 


the making of a television play and a win 


dow display, from the sponsor (store man 


agement) to the curtain (unveiling of a dis 
play) and just about everything in between 


selection of theme, settings, timing, 


( )s- 


Tuminp and Rroominy, the direction, the 


numerous technicians, the commercials and 


involved 
there 


the emotional tensions 


Without the 


play, lid) 


Sponsor! would be no 


business, and no window display 





Woodward & Lothrop is a vital example 
of management's cooperation with its several 
departments, notably display 
and personal salesmanship. In this arrange- 
ment, display IS in the middle, but only in 
the sense that the store’s policy hovers over 


advertising, 


it “as a comtorting mantle of reassurance, 
which earns the customer's trust” to 
quote from a recent editorial in DISPLAY 
WORLD. There are no “lone wolf” tactics 
at W oodward & Lothrop. 


kor instance, that false rivalry between 
display and advertising within the same 
store was converted into a bonanza by 


Woodward & Lothrop last Christmas. This 
progressive store showed the world the bene- 
ficial results of these two departments pool- 
ing their strength and pulling together. And 





sensational tactic was utilized 
in all of Woodward & Lothrop area stores, 
it reached every one of the store’s regular 


because this 


customers and also every potential customer 
reading newspaper advertisements _ for 
(hristmas gift suggestions. The tactic had 
a profund reciprocal impact upon the entire 


community. On the one hand, it benefited 
the public, with services delightfully ren- 
dered. And on the other, the store, with 


the musical jingle-bells of cash in the coffers 
as never before 

The program was planned weeks in ad 
One of the pre-Christmas 
display windows, the “Nicky” window, 
shown here, set the key for the undertaking. 
The Nicky doll represented a protege of St. 
Nick. He first sketched for an adver- 
tisement by the store's advertising depart 
ment, then the doll and the special feature 
of the dressing of the doll were worked out 
on a cooperative basis between Mr. Payne 


vance. store's 


Was 


and Robert Griffith, his assistant, and the 
Decorative Plant Company of New York 
City. Woodward & Lothrop’s display shop 


created the props to make the project poss1- 
ble. For instance, the giant blocks that 
spelled “ TO YS were made in the dis 
play workroom Keach block was of a differ 
ent pastel color with a bold black letter on 
its face, and the letters in the window dis 
play could be seen easily trom across the 
street. 

Nicky dominated most of the store’s gen 
eral pre-Christmas advertising. His distine- 
variation of the harle 
(Christmas green tights 
with red over-jacket and red-belled Cap. 


tive costume was a 


quin, in colors 


This theme-type of advertisement, featur- 
ing Nicky, was the basis for the coordina 
tion between the store’s advertising and dis 
play departments 


DISPLAY WORLD 





The picture-preview of Nicky’s toy window 
in color was the gay cover of Woodward & 
Lothrop’s Sunday supplement in metropoli- 
tan Washington's newspapers of November 
30. In the center of the cover were the 
printed words “WOODWARD & LOTH- 
ROP... THE CHRISTMAS STORE” in 
large black artistic lettering. 

The supplement’s cover, in turn, was the 
basis for a group of five of the store's Christ- 
mas windows, arranged in close similarity 
to the supplement’s cover but with different 
merchandise in each. The flattering plain 
beige background of the cover design was 
repeated in displays by the of 
beige-colored seamless paper, so that there 
was no apparent breakline to detract from 
the individual in the 
grouped ensembles. 

Arrangement of the merchandise in the 
supplement cover made good use of psychol- 
ogy to create a pleasant nostalgic mood tor 
the grown-ups and utter enchantment for the 
children. The toys in the corresponding win 
dow 
being 


these use 


objects carefully- 


were standard ones, the eye-catchers 

the large blocks that hung’ trom 
the ceiling at staggered levels on wide red 
ribbon, just abreast of Nicky's hat 
which gaily tipped over toward the blocks 
In the very center of the floor of the window 
was the doll every little girl wanted. It was 
placed as though it had tripped and toppled. 
With upraised arms it all 
little mothers to pick her up and comfort 
her. The telephone at the doll’s right sug 
gested that adult mothers could have any 
of these objects delivered merely by placing 


tassel 


was beseeching 


a telephone call to the store, day or night. 
Nicky was used in the printed advertis- 
ing of all categories of merchandise. Many 
of the newspaper mastheads had 
Nicky in the center of the advertisements 
All the while, Nicky was present 
in the windows. that displaying the 
merchandise advertised in the newspapers 


store s 


himself 
were 


The winsome Nicky theme was also the 
key the ftancitul of Woodward 
& Lothrop’s annual Christmas catalog which 
was mailed early to all regular customers 
The muted-red of this rich 76-page 
book showed Nicky doing acrobatic stunts 
on large Christmas tree ornaments 
of different colors and decorations. In each 
case the Nicky doll was dressed in a differ 
ent color variation of the basic costume. Thi 
balls spelled out the messag: 
“Christmas 1958 Woodward & Lothrop 

the Christmas Store.” The first page 
inside the catalog bore the caption in very 
large black letters “NICKY . PHA 
MAN OF CHRISTMAS CHARM.” Nicky 
was pictured in the announcing-stance of de 
livering an animated welcome to the book, 


for COVET 


COoOVeT 


several 


colortul 


calling attention, with outstretched arms, to 
the printed the sam 
Many outstanding of the stor 
were listed in a column, emphasizing that 
“A Treasured Gift is a Giit trom Woodward 
& Lothrop.” 

Atter this inviting introduction, the Nicky 
doll romped i ot the pages ol thie 
booklet, pointing up the illustrated met 
diftes 
combinations 
pop 


ATITIS 


MmessaLes 9 ON 


Palpee 


services 


and out 


chandise in a 
ent. 
of the basic costume, Nicky 
in all of 
of gift-wrapped 
seventh 


way that was treshly 


Dressed 11) color 


VaTIiOus 
would up 
full 


11} al 


sorts amiable poses 


packages, reclining 


heaven of whiffs of perfumes, gaz 


JUNE, 1959 


ing enraptured at women’s lovely wearine 
apparel, jumping rope with a long strand 
of pearls on a jewelry page, peeking from 
behind a camera, sitting on top of the 
world (a world globe), peeping under the 
lid of a boxed fruit cake, trimming a tree 
with W&L’s ornaments, sprawled in front 
of a_ television an 
train, etc. 

This experiment 
cooperation reported a great 
not only in but in the furcher ce- 
menting of good public relations. 

In addition to the Nicky theme, Wood 
ward & Lothrop its fame and 
for.une with its annual pre-Christmas con 
versation-stunt — Stag Night! Like the 
famous quality of unstrained mercy, this 
dispensation otf grace comes every Decem 
ber to the men of the Washington area 
men who, in other times, have. suffered 
irom mounting tension as December 25 ap 
proached, when they would have to eithes 
(1) disappoint the lady or ladies in their 
lives, or (2) get killed in the 
shopping crush! 


set, operating electric 


in planned department 
Was Success, 


sales, 


increased 


(hristmas 


At just the psychological day in Decem 
there appears 
ment of poster 


newspapers 


ber every year an advertise 
proportions in the 
telling of Woodward & 
Annual Stag Night to be 
the tollowing evening when all women and 
the 
men, 
he 


ad 


local 
Loth 
rop s observed 
girls would have to leave the store at 
regular closing time and when only 

and accompanied by would 
inside. One ot 
vertisements the sports 
the men. Another was the 
womens section, no doubt to subtly remind 
the women to remind the men! Smaller an 
nouncements of the Stag Night date had 
appeared daily in local papers for two weeks 


boys men, 
large 


section, to 


welcomed these 


Was If 


remind in 


hetorehand. 
The 


a hum OoOuUus 


advertisement was 
with a pipe 
extending straight out from the stag’s long 
snout, and with a twinkle in its one visible 
’ Its antlers 

(hristmas-tree_ balls. 
the advisability ot 

apparel 


this 
head 


ot 
stag’s 


masthead 
long 


eve were decorated with 


The 
bringing a 


text mentioned 


memo ol 
SIZES, 

at 6:15 buffet dinnet 
to the 
tea room in addition to the quick snacks in 


the of the Washington 


Beginning p.m. a 


was served men and boys in mail 


fountain rooms and 


& 











Lhe 
operation 
Lothrop 
staff ot 

departments 


(Chevy Chase stores Stay 


also at 


Night pro 

all the 
Stores \ 
attend 


gram was mW 
Woodward & 
tull 
ance 
The 


including 


suburban 
regular clerks 
and all 


press 


Was It} 
rCMLAIE «| oper 


local PAVE RCICTS lls COVeTAYC, 
ot th 


members 


store. 
(> thie 


Sammie photographs 


sales transactions with 
Citizenry 
the 
Poot 


portraying 


male 
Stav 


N1¢ 


Postel 


there Were 
thie 


hit 
all 


staghead Wi 


during day ot 
colored 
thre 
al 
=) 
antler 


hos hy 3 Ve 
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SLOTS ATINNG al 


red Cap, a Spray everpgrecn at the necl 


and white candy 
there 
printed im green 
VG, NIGH] 


elaborate Postel 


it} 


tie scart red 


(on 


and a 
stripes white 
sign with a red bordet 
“FOR MEN ONLY 
TONIGHI Phese 


mac by thie ex 
Woodward & 


conic Was al 


Ss] 


Were creen 


tiny 


process mM Lothrop 


play shop 
\ brilliant 


plished 11) thie 


piece ol stratevy N 


showcase yviIndow ‘)] 
Carpe ted 
t he 


thie 


iall) COnCOUTS! ()1)} 


Stay Night 
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white ( 
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—The lucky two people who win the week's 
vacation for two at the Concord hotel 90 miles 
from Manhattan may have the opportunity to 
play 18 holes of golf on the hotel's Interna- 
tional Course with Jimmy Demaret, famous 
Concord Hotel pro (inset) — 


the Britannica Junior Encyclopaedia and 
transistor radios. 
The Concord hotel ts a fabulous hotel- 


resort in Monticello, N. Y., 90 miles from 
Manhattan. It extends a week's vacation 
for two this fall to the winning registrant 
at Market Week. Two photos of the splen- 
did facilities offered by the Concord are 
shown on these pages. 

In order for visitors to be eligible for the 
prizes they must present their special data 
card to each of six lovely Santa’s helpers 
stationed at various locations throughout 
the three floors of the exhibit. The helpers 
will punch the card with special NADI 
Market Week dies. Once the card is punched 
at all six locations it is dropped into chim- 
ney-hoppers from which the daily drawings 
will be made. 
ings will be 
June 24. 


Preceding the 


kor the larger prizes, draw- 


held Wednesday 


afternoon, 


Market Week 


will be a 


Sellout Indicates Optimism for 


Three floors of space totalling 60,000 square feet have been 
booked at the Conrad Hilton hotel in Chicago by 99 exhibitors 
for NADI Christmas and fall Market Week June 21-25 .. . High 
ceilings make possible full-size models of lavish outdoor displays 


. . . Displaymen, point-of-sale display manufacturers, retail 


management should plan now to attend 


TTITUDES of the display industry 
A range from forthright optimism to un 
restrained exuberance as the 17th an 
Market Week approaches. This 
fall and Christmas display lines 
National Association of 
sponsoring organization, 
record attendance 


nual June 
exhibit of 
by members of the 
Display Industries, 
is expected to attract a 


to the Conrad Hilton hotel in Chicago, 
lune 21-25 
\t this time the hopetul outlook of the 


visibly by the 
complete sellout of available exhibit 
at the Conrad Hilton. At least 99 exhibitors 
will occupy 60,000 square teet on three floor 
levels There 
mitted for 

Highlighting the exhibition will be 
interior displays emphasizing 
features and novel 
High ceiling facilities 
especially those who 


industry is expressed most 


space 


are 99 exhibitors already com 
Spat = 

Com 
plete windows, 
functional and aesthetu 
exterior displays 
will enable exhibitors, 
specialize in outdoor displays, to show full- 
was often 


Market 


models, as 
June 


size instead of scale 
necessary during 


Week events 


To meet buyer 


prey lous 


that tull display 
exhibitors are 


requests 
NADI 


planning to melude new 


lines be shown, also 


items tor tall pro 
( hristmas season mer 


motions as well as 


34 


This will enable buyers to get a 
more detailed picture of what 1s available 
and will place them in a better position to 
fill display needs for the all important last 
four months of the year. 

Retailers everywhere concur that display 
moves more merchandise faster with greater 
profits. And, with the months ot September 
through December constituting the 
when retailers must pour it on to show bet- 
ter earnings, effective display can be a strong 
contributory factor in the difference between 
a mediocre and an outstanding year. 


chandise. 


season 


For the hard and soft goods manutactur- 
ers, whose sales depend upon how well they 
do at the retail level, a visit to this Mar- 
ket Week should supply many eye-opening 
ideas for more effective merchandise dis- 
play. Often a display idea or item picked 
up at such an event, where creativity 
abounds, provides the cue to an entire sell- 
ing campaign. With point-of-sale display 
taking on greater stature in sales planning, 
no merchandising-minded producer should 
fail to attend this exhibition. 

To make the Christmas touch complete, 
Santa Claus, in person, plus helpers will be 
hosting during show hours. Prizes to regis- 
trants will include a week at the Concord 


hotel in New York this tall, two sets of 


NADI Board of Directors meeting Thursday 
night, June 18, and a general meeting of 
NADI membership on Friday night, June 19. 
The Nominations Committee will present its 
selection of nominees for new officers and 
soard members to the Board Thursday and 
the membership will vote on Friday. Earl 
W. Gasthoff, president of E. W. Gasthoff 
Co., Danville, Ill., is current NADI presi- 
dent and will preside at both meetings. 

The current list of exhibitors with space 
reserved for June Market Week 1s as _ fol- 
lows, in alphabetical order: 

The Adler Jones Co. 

Kurt S. Adler, Inc. 

Allied Display Materials, Inc. 


American Fixture, Inc. 
Artificial Plant Co. 
Artistic Displays, Inc. 


Arts & Flowers Displays, Inc. 
Asty Import Corp. 

Atlantic Plastics Co., Inc. 
Austen Display, Inc. 

Harry Berkoff. 

Bliss Display Corp. 

Brunn & Bertheim 

Bulkley Dunton & Co., Inc 
Max A. Caine Co. 

LL. J. Charrot Co., Ine. 

(Chic Display Co. 

James A. Cole Co., Ine. 
Columbia Display Material Co. 
(Commercial Artshop, Ine. 
Cook & Meier, Inc. 

Kmil Corsillo, Inc. 

(reative Displays, Inc. 
Creative Promotions of Calif. 
* Darling Co. 
Decorative Displays. 
Decorative Novelty Co., 
Decorative Plant Corp. 


Inc. 
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—Swimming and sunbathing will be in store 
for the lucky two visitors at NADI Market 
Week who happen to win the week's vacation 
at the Concord hotel, New York state's fabu- 
lous resort .. . The photo shows the large out- 
door pool and adjacent area for outdoor re- 
laxation . . . In the background is the hotel's 
new and modern main building— 


Display Associates, Inc. 
Display Magazine. 
DISPLAY WORLD. 
Doerr & Associates. 

Klect Manufacturing Co. 
The Evergreen Specialty Co. 
K'v-Ready Advertising, Inc. 
Favrex Designs. 
Ferro-Craft. 

Frankel Associates, Inc. 
Garrison-Wagner Co. 

Karl W. Gasthoff Co. 
General Display Corp. 
(;oldsmith & Sons. 

The Greneker Corp. 
Imperial Display Corp. 

Jay Gee Studios. 

Jee-Bee Toy Creations. 
Kalmo Textiles, Inc. 
Kaytee Imports, Inc. 








NADI Market Week Success 


(gordon Keith Originals 
Stuart M. Lerner, Inc. 
Madisonia Manikins, Inc. 
Maharam Fabric Corp. 
Met-Wood Floral Mfrs., Ine. 
Mileo Mannequins. 
Minnesota Artistic Products. 
The Morgan Sign Machine Co. 
Mystic-Lite Corp. 

Nesbit Industries, Inc. 

New England Decorators Supply Co 
Sidney Newhoff Associates. 
Noel Mfg. Co., Ine. 
Northeraft Lighting Corp. 
Oltmanns Company. 

Thomas Orgo, Inc. 

Park Lane Fabrics Co., Inc. 
Philipp Sales, Ine. 

Plastic Fabricators 

Leo Prager, Inc. 

R-Tex Company. 

Regal Flower & Display Co. 
Resident Displays, Ine. 

The Reyburn Mfg. Co., Inc. 
Reynolds Printasign Co. 

Rip Studio, Inc. 

Santa Claus School, Ine. 
Sargent-Gerke Co. 

Schack’s, Inc. 

Schliemann Borgos. 
Bernard Schwartz & Co. 
Sebastian Displays, Ine. 
Select Flower & Displays Co. 


—The set of Britannica Junior Encyclopaedia 

Library shown here will be one of two sets to 

be given to winners of a drawing to be con- 

ducted at NADI Market Week at the Conrad 

Hilton hotel, Chicago, June 21-25 . . . Only 

registrants completing the tour of the three 
floors are eligible to win— 
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Silvestri Art Mfg. Co. 

David & Michael Sloan, In 
Spaeth Displays, Ince. 

Standard Cellulose & Novelty Co., 
Cecilia Staples, Ine. 

Starer Displays. 


Aritannea Aruor 





lk. Taylor & Sons 


lero. liv 

Thall Plastic, [rie 

Union Novelty Co., [ne 
United Artificial Fruit Co 
United States Display Corp 


Ben Walters, Ine 


(,. Walliams, [ne 


Zaria displays 


ms OR UN a 
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Spring Showers 





By RICHARD DAY 


Loop shoppers view rainwear promotions through simulated 


downpour . . . String stretched taut behind glass creates rain 


for Stevens’... Extruded plastic strings hang from foam clouds 


at Gilmore's . . . Unusual auto sparks Marshall Field's prom 


formal display . . . Stylized cats and burlap squares promote 


Spring fashions at Lytton's 


ORE SHOWERS tell in Chicago dis 
play windows than outside on State 
treet or Michigan avenue. Display 


directors used various methods to create 


precipitation im thea 
Al] put the ide 


biarry 


rainwear promotions 
a across simply and quickly 

lupp, Stevens display director, used 
white strings 


hehiund the 


stretched up and down just 
vlass. lkach string made a dit 
ferent angle across the window and looked 
pelting down an 


Phre« 


like rain Stevens display 


alcove forms viewed through the 
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“rain wore raincoats. One was a paisley 
print with velvet collar, one was white with 
a white knit collar, a third was a blue print 
reversible. A white 


atmosphere and a 


outdoor 
was dis 


hreplug gave 
blue umbrella 
played next to it. 


Display at Stevens’ is o1 


a day-to-day 
basis with merchandise being sold directly 
out of the windows. A Stevens’ display, if 
may last 
limited 


it is a big 
until the 
dise 1s sold out 


SUCCESS, omy a few 


hours stock of 


merchan- 
This type of merchandising 


in Chicago 


e 


; ' 
Es 
é 4 
* 
$ 
+ 
8 
i 

a 

hare “ 


makes an extensive setting out of the ques- 
tion. However, even with simple displays, 
Mr. Jupp keeps his display alcove full of 
shoppers. Women shoppers walking along 
State street detour through it leaving the 
sidewalk in front of the store nearly all to 
the men. 

Ted Lees, Gilmore's display director, used 
styrofoam clouds and clear extruded plastic 
strings for rain in his series of six “Let It 
Rain” windows. The glistening strings were 
stuck in the wiggly 
gracetully down. 


hung 
souquets of flowers placed 
below appeared to be drinking in the rain 


clouds. They 


windows 
displayed 


Four displayed long raincoats, 


two short with hoods. 


Keach 


col Ts. 


jackets 
different styles and 
Backgrounds were all black, helping 
the plastic rain to stand out in bold reliet 


window showed 


“For April Showers” was the title of a 
series of five rainwear displays used by G 
(. Bowen, display director of Lytton’s. Col- 
ored tiles outlined in black with brilliant 
inside colors formed designs placed out from 
the back wall. 


created tor the 


Three different designs were 
series; two were repeated. 


The one pictured used an inverted chevron 
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motif with blues, violets and greens. A spot 
light cast shadows of the design on the 
back wall. Two mannequins displayed the 


One held an umbrella. Addi 
tional tiles were used on the floor. Bob Busse 
is display manager of Lytton’s. 


raincoats. 


Stylized cats caught the shopper's eye in 
four knit pro- 
A pair of natural burlap squares 
in each window hung from the ceiling be- 


a series of Lytton’'s cotron 


motions. 


tween and just behind the two mannequins. 
\ blue burlap cat silhouette was on 
A pair of 5-foot-high thin-line cut- 
outs of the cats was made out of wallboard 
and the back wall. The 
of the burlap cats matched the fashions. Two 
were 

was 1n 


each 
square. 
fastened to color 
in blues, one was in greens 
Perforated board 
ceilings in Lytton’s windows were made to 
order for hanging things from. 


windows 


and one oranges. 


Mr. Bowen used a series of five displays 
(not illustrated) with a diamond design at 
the back of each window. The designs were 
made of criss-crossed strings of furry rib 
bon, each a different color. Ribbon colors of 
blue-green, tuchsia and _ orange 
flower print promoted in 


Three were called “Garden Bou- 


preen, 
matched dresses 
the series. 
quet;” two were called “Complement in Con- 
trast.” 


Virginia Paxson and her staff at Mar- 
shall Field’s filled one corner window wich 
an elegant setting tor a prom dress pro 


motion. The eye-catcher of the display was 
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mM 


a Car 
ment. 


built by 


It 


Was 


eteiliscve nega Ae Atta: i Aly ait 


the 
white 


window 


with 


CEILS. 


display 


gold, 





brass 


depart 


and 


—At top left, by Clement Bradley and Dick 
Minto, Carson's . . . Left center, by Harry 
Jupp, Stevens’ . . . Bottom grouping, upper left, 
by Ted Lees, Gilmore's; upper right, by Joe 
Kreis, Saks-Fifth Avenue; both bottom displays 
by G. C. Bowen and Bob Busse . . . Opposite 
page, upper left, by Jack Boghosse, Goldblatt's 
..+ Upper right, by Carl James, Mandel's . . . 
Both displays at center by Virginia Paxson, 
Marshall Field's— 


looked neithet old not 


last 


black trim. § It 
like al 


hutut 


istic, car used vear m a similat 


display 


\ driveway ot white marble chips was 


provided tor the cat \cross the back was 
a row ot tour white and gold columns 
Kramed in between were windows throug! 
which shoppers could see formally dressed 
mannequins “sitting one ont” at gold ball 


White net 


were draped across the top ot the windows 


room chairs and tables curtams 


Kight mannequins grouped around the cat 
wore white, pink, blue and = green prom 
dresses 

\ single gold chair at each end ot the 
corner window held the sign which = said 
“We polished the car and we shined out 
shoes We fixed our hair and we bought 
the prettiest dresses ever! (They re en 
broidered organdy, See fo) ana Wer 
on our way to the Prom \re you gomey 
bow 2” 

Miss Paxson used a series of tour casual 
clothes displays lor these she created a 
stylized barn scene with bales of real hay 
(fireprooted), straw-covered raiters and 
large stained wooden posts holding up. the 
root. Several pieces of fine turniture were 


a tongue-in-cheek touch imndicating 
the the 


added tor 
that, besides 
1Th¢ loded 


country girl, city girl 
Was 

\ pair of barn mice was giving the sign a 
quick once-ovet It said, “The country girl 


love tl 


— 
= 


(and the city girls, too): They 


[Please turn to page 9go| 














Rigging and Forming the Coat 





Hk MOST important step in men’s wear 


visual presentation is the proper know- THE HOLLYWOOD or MODERN FORM is 
the new-born baby. It is slim and flat; it is 
type of form will be best suited. There are becoming very popular with fashion stores. 
various well-designed forms on the market to- \+ gives that jet-age look to your displays. 


how of rigging the form. First of all, 
study the style of coat, and determine what 


day; every store selling men’s apparel shouid 








avail itself of these stylish forms offered by 
manufacturers and fixture jobbers 

there were times when a displayman had to 
pend tedious hours im the rigging of one 
Porn | plenty ol padding and pins were required 
m order to get a good forming of the coat 
loday, thanks to the interest of manufacturers 
and the help of designers of this missile age 
ve can count on well-designed = time-saver 
forms that elamimate unnecessary operations, 
leaving you more time to pay attention to 


modern techniques developed for the trade 














THE STRAIGHT CUT FORMS show the 
q proper fit of the straight-cut or ivy styles; 
enormous time savings in rigging these forms. 








THE DRAPE or CONSERVATIVE MODEL has 
ample shoulders, provides a perfect drape, 
shows the coat at its very best. With most 
styles there's no need of exra padding; very 
appropriate for coats with extra fullness. 
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It’s worthwhile to invest in these new modern 
forms. 

The technique used in rigging these forms 
is basically described here : 

Let’s be concerned with the primary ques- 
tion: Why are these items to be put on dis- 
play? For one thing to create that desire of 
possession by the passerby, which will result 
in his purchase. Therefore, give the customer 
that glorified picture of how the coat will 
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look when worn by him. You are selling by 


visual presentation: so do a real sculptor’s 
without 
wrinkles showing on the garment. No 


should be put in_ the 


masterpiece in rigging the coat any 
sult 
without the 


approval of the firm’s stylist or fashion co- 


window 


ordinator. 

Much of your success in the rigging depends 
a great deal on how well the pressing of the 
carried out. It is not unusual 
for a good presser to spend an hour on a suit 
for display. Be very critical with this opera- 


coat has been 





FIG. 9 
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FIG. 6 FIG. 7 


ton especially the way sleeves and lapels are 
handled. There are times 
inside the sleeves should be carefully 
in order to get rid of wrinkles. 
and round off the sleeves. It 


when the lining 
severed 
Steam creases ; 
is bad taste to 
see on display coats with the center crease 
of the sleeves. The lapels should be pressed 
last. 
ready for trimming. 


Hang to cool on a concave hanger until 


Rigged coats look best when displayed with 
shirt and tie. If you want to save on shirts 
and speed in rigging use dickeys, or have the 


FIG. 10 FIG. II 











FIG. 8 


shirts by 


tailor 


taking out 


body oT the 


prepare a set of 


the sleeves and adjusting the 


shirt. If you use shirts and the form has th 
sleeves hole, tuck them inside the hol As 
shown in Fig. 3 

Make a neat and tight fit with the front of 


the shirt pulled and formed around the form 
bottom as Fig. 4 

hole. roll the 
illustrated in kig. 5 
back 


livery 


lf the form does not have 
half wav a 


them on thr 


sleeves 
Neve r Cross 
Keep it neat even if it does not show 

tech 


the sleeve 


displayman ditfers in rigging 
there I> 
pattern to this 


lession It 4s 


niques, this is because 


het aA set pire 


close te thre pet 


sonal teelings and interpretation 
(ot ditterent problem ; uel a 
store policy anid type or cu 
tomers. My suggestions will only 
help in creating a style of yout 
own and give you modern idea 
Let assume that by this time 
the coat is cool enough to tart 


the rigging on the torm selected 
In kig. 1 you have the essential 
modern equipment necessary te 
do a protessional yob. In adds 
tion, youll need No. 20 and No 
24 straight pins, tissue pape! 
pin pusher, staple gun, wire, wire 
cutter, scissors and 4a whisk 
broom Notice — the large clip, 
which is used to hold the coat 


[lease turn to page 68] 
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Giant Showcase Entry 
tor May D&F, Denver 


By CLAIRE BROWN 








Modernistic pavilion under free- 
floating roof becomes huge dis- 
play of accessories day and 
night, viewed through continu- 
ous glass sides . . . Fixtures kept 
in background, adding to acces- 
sibility and prominence of mer- 
chandise throughout main store 
. . . Giant cube has five selling 
floors and three underground 
parking levels 


SEPARATE entrance 

connected to the main 

small, low building forms an unusual 
display showcase tor May D & F in Denver, 
Colo. Known as the Plaza Shop, this show- 
case houses the accessories departments. Its 
free-floating roof is a concrete-shelf formed 
by four hyperbolic paraboloids. The 
of the shop are of glass supported by black 
mullions. Since the root of the 
building is self-supporting, there are no 
columns or posts within the pavilion area 
has been pegged to break up 


pavilion 
store by a 


COn- 


sides 


steel 


The ceiling 
the large area and serves as an interesting 
background tor jackstraw lighting. ix 
tures are of teak wood, and pylon air 
ditioners torm decorative units. 


Con 


ee 











Merchandise is arranged in cases and 
counters as well as on ledges in artistic 
displays, for maximum visibility and decora- 
tive appeal. Night and day, merchandise 
within the star-shaped pavilion are on view 
through the glass walls to the passersby. 

Outside of the pavilion is a mall and 
court area that in summer is filled with 
potted plants, but in due season becomes a 
skating rink! The sidewalks are buff col- 
ored, patterned in basket weave effect. Honey 
locust trees shade the mall. 

The main building is a huge cube with 
five selling floors and three underground 
parking levels. The building, which was de- 
signed by I. M. Pei, architect, and Ketchum, 
Gina & Sharp, associated architects, offers 
400,000 square feet of space and has a gold 
anod‘zed skin. The golden sheath curtain 
wall is composed of extruded aluminum 
grids. Show windows and entrances break 
a pre-cast concrete facing on the street level. 

Ketchum and Sharp were the interior ar- 
chitects, and throughout the store, as well 
as in the Plaza placed 
on merchandise display. Fixtures are de- 
signed to serve merely as backgrounds and 
supports for displays of merchandise. They 
tend to make the merchandise both 
prominent and more accessible. 


Shop, emphasis 1s 


more 


An excellent example of these fixtures 1s 
in the men’s hat department, located along a 
traffic aisle on the main floor. The maximum 
fixtures are merely glass shelves suspended 
on keyhole panels. Above the shelves is a 
light trough. Three sided mirrors hang be- 
tween the tiers of shelves tor customer use 
in trying hats. 

To subtly set the shop off trom the aisle 
is a row ot display cases. These are square 
bases with glass enclosed tops in each of 
which a hat is arranged with men’s acces- 
sories in an attractive display. 

Counters in the cosmetic department, as 
in many other shops throughout the store, 
are metal channels with a large expanse of 
glass. The Hoor of the department ts a light 
brown terrazzo. A huge hollow ring hangs 
from the ceiling over the cosmetic counters, 
girdling a column, and can _ be from 
many parts of the main floor. The ring its 
painted to match the column. 


seen 


The ceiling of the main floor is studded 


with inset incandescent lights. 

A free style map of Denver hangs from 
the ceiling in the center of the main floor. 
The maple is circular and made of metal, 
with its own self-contained lighting. Some 
of the main town are 
on it, and pennants point toward 


points of interest. 


streets of indicated 


Denver's 


In the Boulevard sportswear shop on the 
main floor, a minimum of fixtures serves as 
background for colorful clothes. Table bases 


are tramed with brass painted metal chan 


nels, while the rest of the surf is a blue 
green. At the rear of the shop, colorful 
sweaters are arranged on glass shelves 


Sports jackets and skirts are arranged on 
a two-tiered rack that backs a window dis 
A mobile of wire flowers is 
suspended from the ceiling center to com 
plete the decor. 


play beyond it. 


Squared fixtures in the gift court have 
individual built-in, overhead lighting, that 
illuminates the ceiling and enhances the gift 


items arranged on the shelves. 
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Varied colors are used on the panels « 


I 


the fixtures, adding to the charm ot the de 
partment. The 
protect the gift 
a full display 


fixtures are designed to 


merchandise, yet permit 

Tall display units with glass shelves pet 
mit open displays of stock and 
men s 


encourage 


self-selection in the shoe section 


Other displays are arranged on hanging 


shelves on the rear wall of the department, 


with the shelves carpeted and hung on a 
slant. The 
with alternate sections of cherry wood and 
The end 


beige, with a low 


rear wall is vertically paneled 


painted areas wall is in a gold 


Ir.eze of wire sculpture 


horses and jockeys. Chairs with ebony fin 


ished trames are upholstered in) turquotse 
and smoky grey plasti 

A Western Shop is decorated 
of cowboy paraphernalia and metal brands 
Rich red ts 


frames. 


with prints 


used tor signs and = fixture 


The end panels of the fixtures are 


in golden knotty pine which 
()T thre 


! 
Copel 


match thre 


lippel wall pane! (Once more tl 


| 


adds te tive decot 


vorn by 


colortul merchandise 


Featured items are mannequin 
posed on floor bases 

back wall ot tl 
department accommodate 


Simulated sport 


Kevhole strips (jT) thre 


sporting goods 


changeable fixtures equip 


ment i used to decorate the upper wal 


(Open bases with many shelves permit d 


~ lection (i? 


plays ola wide merchanad f 


Tra thre pourimet shop, also on. the mall 
Hoor, unneeded end pane! ATt eliminates 
trom the floor units to permit a maximum of 
merchandise visibility and = ae ibility «ft 
foods on the selt-serve shelve lo breal 
the monotony ot the straight shelves. an: 
to highlight certain products, shelves u 


unit are hung as boxes on an upright pai 
in checkerboard design 
I hie second Hoot ] a 


[fl ase 


furin f0O Ppacy yf] 
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"Once upon a time there was a large department store 


with three different Sales Departments . . ."' 


ow to Turn Neighbors 


NCE UPON a time there was a large 
department store with three different 
sales departments. One of them was 


called 
and a third, down the hall a ways, was 


merchandising: another advertising 
display 


The people im display were important, 
too \tter all, as 
put things im all 18 of the store’s windows: 
looked after plattorm = displays, 


backgrounds; they built special displays for 


the others agreed, they 


they and 


the various sections of the store. 
But they meet 
and talk with merchandising and advertis- 


seldom had a chance to 


ing, except at lunch. Merchandising and 
advertising were busy people: they had 
their promotions to plan, and their ads to 


yet to the papers 

Then one day (at lunch) one of the display 
people was chatting about the store with a 
and 
those two 
yotten together on a big, 
ad in Sunday's papers ... in two 


merchandising 
heard 


couple a} people Irom 


advertising \nd he how 
departments had 
tull page 
even featuring a tremendous 


colors, 


month-end sale. There were special values 
from every part of the store being advertised 
and 


merchandising and advertising both felt that 


turniture, bedding, white goods 


alot of tolks would head downtown on Mon 
day to take advantage of their big event. 
‘| he 


and 


chap to thinking, 


he dropped in on the 


from display got 


later that day 


managers of turniture and bedding and 
white goods and told them about his wild 
and harebrained scheme. 

Which was this: why not build special 
month-end displays in all 18 windows fea- 


advertised 
not put big blow-ups of the 
windows, too 


turing the merchandise to be 

and why 
ads in the and why not 
tie in the whole big sale with displays, too: 
this pretty talk, 
and new tor that so the various 


(Of course, was radical 
store 
managers said they thought it would be an 
interesting thing to try some time .. . but 


right now the best thing would be tor dis- 
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In your store establishment are 
merchandising, advertising and 
display merely neighbors that 
see each other at lunch; or are 
they triplets as members of the 
store family, working together 
towards the common goal of 


increasing the sales volume? 


play to just run off some cards 


MONTH-END SALE, and not to 


about it . but thanks anyway. 


saying 
worry 


So display did run off some cards that 
said MONTH-END SALE, and put them in 
the windows. And probably quite a few peo- 
ple did read them, because one lady came 
into the garden and said that she 
window with the 

and how 


section 


saw a sale sign in the 
lawnmowers and rakes 
it: 

The displayman went home Monday night 
and told his wife he was going to look for 


about 


a job somewhere where management believed 


that display was part of the act, because 
he felt sure that was how it should be 
His wife kissed him and said “Good luck, 


dear, but don’t expect too much.” 

The toregoing little table is exaggerated: 
but not much, in many 
strange, but true, that merchandising, adver- 
tising and display are often only distant 
neighbors on the corporate organization 
chart, even though they are triplets by birth 
as well as by upbringing. 


Cases. kor it 1s 


All three are prime tactors in any sales 
program. All three should work 
for maximum effectiveness. 

And all that 1s required is to plan displays 
as a part of the merchandising and adver- 
tising program all through the year. 


together 


For a good display can state a promotion. 
It can “repeat” an advertisement. There is 
literally no merchandising idea or event or 
gimmick that can’t be expressed and ex- 
ploited by a good window or interior display 
look in the food store windows, and at their 
island and bin displays, to see how the 
manutacturers of everything from soup to 
nuts give on-location sales impact to their 
promotions via display. And displays are pro- 
vided, in most inherent and 
necessary part of the “sales package” made 
available to the food store operator. 

The on-location value of display for any 
promotion is vast. It becomes even greater, 
when it is tied right in with the advertising 
on the promotion. For a display can dupli- 
cate an ad, wholly or in part. It can do so 
starting with a display card form of the ad 
itself it can do a lot better by repro- 
ducing, in three dimensional form, the main 
illustration of the ad... or, as a group of 
displays, all the illustrations in aé_egiven 
multiple-illustration ad. 

This calls for cooperation between display 
planner and art director in the advertising 
department. And when that is achieved, an 
interesting thing can happen. The ads them- 
selves will begin to be designed as displays, 
from the outset and the displays will 
start to have a greater, well directed, visual 
impact. For if you plan a picture in an ad 
with an eye to moving it right into a win- 
dow, as well, that picture will be more ver- 
satile, more effective. And if you begin to 
look at display area as potential advertise- 
ments, those areas take on new dimensions 

.. .and new potentials. 

People today are increasingly influenced 
by what they see. Perhaps television 1s 
partly responsible; but the fact remains that 
advertising’s creators put more and more 
emphasis on the visual designing of their 


cases, aS an 


ads. Bigger and more interesting pictures, 
fewer words, greater impact on the eye; 
these are their goals. 

The tamiliar outdoor posters are prime 
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‘a good display can duplicate an ad..." 


into 


examples. And planners are using 
more and more three-dimensional effects, 
to make posters more powerful all the time. 

But display has known it all along. And 
display, given the chance, can teach adver- 
tising a good deal about what people look 
at, as well as learning trom the advertising 
people about the presentation 
that field. 

But the unity of advertising and display 
to carry out a promotion task doesn't end 
with a picture. Display 
should be tied in with ad copy, for real 1m- 
pact. That copy can come right off an ad- 
tisement’s headline. And here again, pre- 
planning of words as well as pictures will 
produce better ads as well as better displays. 

What tangible, benefits can 
come trom a real, three-way, operating part- 
and 


their 


methods ot 


handsome copy 


sales-curve 


nership of merchandising, advertising 
display ? 

Several and all of them will be re- 
fected in a happily climbing sales-curve if 
the partnership is made permanent. 

For one, new impact and follow-through. 
When ads and windows work together, and 
say the same thing, they reach people with 
a double impact. They influence and remind 
as never They “follow-through” 
with a double presentation of the promo 
tion they're being used to sell. 

For another, immediacy. Displays, along 
with advertising, provide current, up-to-the 
minute information when they work togeth- 
er on a time as well as an item schedule. 
They say, in effect; “It's here, NOW!” 

For another, circulation. How many peo- 
ple pass your windows daily? How many 
walk through a part of your store? The an- 
swer, of plenty; and = probably 
more than you'd guess. These people 
scores, hundreds, thousands ... are circu- 
lation. The magic word that determines in 
large measure what publications your ad- 
vertising department runs its ads in. And 
when you put display to work with adver- 
tising, you tap an immediately increased cir- 


before. 


course, 1s 
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Triplets 


culation for whatever idea or event is being 
displayed and advertised. This circulation 


the number of people you reach with the 


story of your idea or event is where the 
profits come from. It’s at its biggest when 
ads and displays work together. It splits 


into two smaller pieces, when ads advertise 
one thing and displays another 

Yes, merchandising, advertising and dis 
play are really triplets, and should live as 
such. 
don't expect too much too 
lationship is a new one. It takes a little 
while for management, and for people in 
these three departments, to get used to the 
attitude of close, full-scale partnership. It 
takes a little while to work out problems 
of timing, of scheduling, and the like. But 
the effect of this working together, like the 
effect of good display, 1S \nd 
the result will 


soon if this re 


cumulative 


show on the sales chart 


Portable Flocking Gun 
Powered by Cleaner 
A portable flocking apparatus, marketed 
specifically for spraying flocking on Christ 
imas trees, will be welcomed by displaymen 
desiring a compact powered 
by a tank type The kit, 
called Sno-Flok, consists of a spray gun of 
light, sturdy plastic, a plastic jar and one 
pound bag of flock. Water is placed in the 
jar and mixed by the torce of the air from 
the cleaner with fire Hock 


Hocking gun 


vacuum cleaner. 


retardant mixed 


with adhesive. Pink and blue coloring 1s 
included with the kit. For additional in 
formation write to K-M Engineering Co., 


6501 Cambridge, Minneapolis 26, Minn 


Self-Powered Spray Gun 
Sprays Any Liquid 

The “Jet-Pak” gun 
is the answer to the displayman’s problem 
ot small painting where 
available in the new aerosol cans are needed 
r tor spraying other liquids 


self-contained spray 


jobs colors not 


that can be 


But, like the wife in the little fable, 


(ve 
(7 


“this calls for cooperation .. ." 


By RODERICK McKENZIE 


thinned to the proper consistency, such as 


\ replace 
able can of liquid propellent that turns to 


lacquers, stains, lubricants, ete 


gas at the touch of the finger 1s the secret 
The paint or other liquid is placed into a 
small jar attached to the spray gun. The 
spraying operation can then be accomplished 
with the gun in one hand. It 1s recommended 


for small tasks where spray application 1s 


better 
propellent 


necessary or gives results. The un 


usually long-lasting makes it a 
feasible addition to most display department 
paint Further 
able trom Sprayon Products, Ine., 2075 bast 


65th street, Cleveland 3 


shops. intormation is avail 


‘Hertie Form’ Originator 
Joins Madisonia 


Mrs. 
“Hertie 
world as a blouse displayer, and wite ot the 
late Arthur Herz, who owned and operated 
the firm by that 
held tor 25 years, has 
Madisonia 


Arthur 
form” 


Herz, originator of the 


now used throughout the 


name m the mannequin 
jomed the staff oT 
New York City 


Madisonia president, reports 


Manikins, In 
Irwin Rhodes, 
that she 
lines and will advise customers in the New 


York City 


will assist in the creation otf new 


ATCA 


Highway Display Book 
Of Ideas Issued 


A tree, illustrated booklet ot design ideas 
for highway displays has been made availa 
ble by Minnesota Mining and Manutacturing 
Co., (3M) Dept. K9-150, St. Paul 6, Minn 
(Called “Welcome Watched kor,” the 
booklet emphasizes, full color 
graphs and art, five basic elements and their 


and 
with photo 
combined use in achieving outstanding high 
way displays 

mood, legibility, color hat 
and 


theories 


Theme and 
simplicity are dts 


will bye qT 


proportion 
The 


interest to displaymen 


Hiony, 


cussed expressed 
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—Photos courtesy of Virginia Roehl Studios, 
New York City— 


Pursuit of Excellence 
in Manhattan Displays 


By RAYMOND MASSEY 


Displayman turns lingerie designer . . . White paper sculpture 
imported from Village . . . Colored tissue papers appear as 
blouses, skirts . . . |. Miller's art of suspended animations turns 


shoes into circus performers . . . Peck & Peck mirrors Charm ad 
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KW APPROACHES, new materials, unusual print sheers.’ On view were two’ Bartscher, display director at Henri Ben- 


new personalities and, in the case of creations each by Nettie Rosenstein, Mol- del, came up with the answer in a pair of 
one display director, a new sideline ly Painis and Rosalie Macrini, and one windows _ that fashion-conscious New 
have been very much in evidence in Man-_ entry apiece by Jane Derby and Harvey Yorkers will be talking about for a long 
hattan’s display world of late. If one were  Berin. time to come. 
attempting to sum up his basic impres- Of particular interest to displaymen was Mr. Bartscher had early decided to break 


sion of the spring-oriented scene, he might the white paper sculpture by Sam Gallo’ up the silk skirts and cashmere sweaters 
well find his description in the title of a that was in all eight windows to furnish a bound and lined in silk, but hadn't de 


report prepared recently for the Rocke- sharp-edged contrast to the softness of the cided just how he would go about it. Some 
feller Brothers Fund: “The Pursuit of Ex- fabrics and the white punch-paper floors paper sculpture work by an artist friend, 
cellence.”’ The 9-foot-high example seen here was sill Goldsmith, set him to thinking about 


Approaching Bonwit Teller on its 56th constructed of 3-ply Strathmore paper and _ tissue paper and he commissioned M1 
street side, for example, the shopper came reinforced at the bottom. Mr. Gallo had Goldsmith to work on the display 


upon copy in the window which proclaimed wanted to build it from the ground up as In the window pictured here, the fuchsia 

that “Bonwit’s own Gene Moore, creative a single unit but, failing to get the vertical haired figure on the left was wearing a 

. genius of our traffic stopping windows, now _ effect he was seeking at the top, ended by blouse of yellow, green, orange and_ pink 
designs a new and unusual lingerie collec- attaching the six circles separately. By tissue paper; the silk skirt and shoes were 

tion just for you. Come see... ” way of background, the Gallo approach orange. The tissue paper skirt worn by 

Mr. Moore’s debut in this field produced was first seen on exhibit in Greenwich the mannequin in the orange sweater was 

‘ three nightgowns that proved to be as un- Village. It will doubtless be seen again. blue and various shades of green; th 
usual as his display work. His use of How does one go about giving a colle shoes were fuchsia with lavender bows 

bold floral prints in the three creations - tion of off-beat $180 brilliant = sepa Next, over an orange skirt and shoes, an 

culottes, a gown under the Greek influence, rates” the setting it deserves’ Laurence  orange-haired beauty) sported a fuchsia 

and a Lown along more orthodox lines bodice with lavender sleeves and a gold 


doubtless set other lingerie designers to cummerbund. QOn the far right, the man 


keene ; —Top row, left, by John Liles, Franklin Simon 
thinking. In the three connecting windows 


Top row, right, by Laurence Bartscher nequin wearing the orange hat and pink 


displaying the gowns, shown off by three Henri Bendel . . . Bottom row, left, by Paul sweater was seen in a green cummerbund, 
mannequins not pictured here, Mr. Moore Vogler, Lord & Taylor . . . Bottom row, right, a gold skirt with pink, white and yellow 
used a 10-foot cellophane fringe for the by David J. Cramer, Peck & Peck . . . Opposite flounces, and grass green shoes with fuch 
background and white punch paper on the page, top, by Sidney Shneer, |. Miller . . . sia bows 
floor. Both displays, lower left, by Gene Moore for _ [he composition board was covered in 
Rounding the corner to Fifth avenue. Tiffany (top) and Bonwit Teller (bottom) .. . different shades of felt to which a number 
the shopper encountered eight windows fea- Lower right, by Edward Von Castelberg, of spotlights gave tones of white, orange 
turing “the Drift toward Evening .. . in Bloomingdale’ s— [Please turn to page 104] 
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Easter 
in 


Los Angeles 


By DICK JACHIM 


Fashion and institutional displays 
shared windows . . . Stained glass 
effect created with oil paper .. . 
Eight foot rabbit cutouts push pastel 
shades ... "It's a Lark" tie-in with 


Harper's creates interest 





ASTER shopping was a_ rendezvous 

with colorful and exciting fashions for 

the whole family and accented with 
institutional windows at many ot the stores 
throughout the Los Angeles area 


fhe imstitutional approach at Robinson 
Beverly Hills, in their main window, dra 
matically interpreted the religious signifi 
cance of the occasion. Lee Domez, the dis 
play manager, created this atmosphere by 
the use of three stained glass windows 1n 
brilliant colors to simulate the reverency 


associated with a church tor his background. 


(On a grass floor, green foliage and white 
azalea bushes, used profusely, decorated the 
area In the center, a subtle touch of the 
latest tashions existed by the presentation 
of a mother, tather and daughter in their 
laste 
hout 


finery enjoying the ecstacy of the 


the circular rose type windows were 6 
feet in diameter and painted on oil paper by 
the popular Dutch artist, Louis Brermeester. 


“At left center, by Don Pape, May Co.-Crenshaw 


Lucy's; by Lee Domez, Robinsons-Beverly Hills; 
Ensminger, Bullock's-Wilshire . 


. . Opposite page, 


They created the authenticity of stained 


glass. 


The heavy drama necessary tor a church 
motif was further obtained by tinting the 
walls with black telt and clear spots lighting 
the area so that shadows were tormed from 
the plants and family. The stained windows 
were back-lighted to enhance their brilliant 


colors. 


eight foot action rabbit cutouts centered 
the background of a series of fashion win- 
dows at Ohrbach’s-Downtown where Ed 

Kach of 
the seven rabbits was in a different pastel 
tone, such as blue, yellow, white, pink, green, 
etc. These colors blended with the mer- 
chandise in each window. 


Mitchell is the display manager. 


The attractiveness of the rabbits was es- 
pecially tound in the materials used for their 
features. Daisies represented their eyes, a 
carnation the nose, straws for their whis- 
kers, leaves simulated eye-brows and a large 
bow around the neck with a jacket out-lined 


. Right, top to bottom, by Dan Clark, 
by Bill Meissner, Ohrbach's-Wilshire; by Phillip 
top to bottom, by Stanley Thompson, May Co.- 


Los Angeles; by Ed Mitchell, Ohbrach's-Downtown; by Barry Snider, May Co.-Wilshire— 





in black for clothes completed the humorous 
creatures. 

Honeycomb-colored tissue eggs attached 
to white satin ribbon hung at different 
heights trom the ceiling, and another group- 
ing was on the floor. Fashions included 
both sexes and different age groups. 








Dan Clark, display manager at Lucy’s of 
Hollywood, created authenticity in formal 
elegance for his high fashion gowns and ac- 
cessories promotion by the use of antique 
mirrored marble paper on the column and 
side walls. The paper was black with ac- 
cents of tones of gold. 

The motif was further enriched by cover- 
ing the floor with glossy black and white 
squares in checker board fashion, a realistic 
marble stairway in the background, also 
effected by using marble paper, held white 
chiffon drapery swagged and a huge white 
urn with areca leaves in it. 


Mannequins in different poses and a dress 
form, tor the custom look, were interspersed 
among the accessories. They were mostly 
millinery and hand-bags displayed on ex- 
quisite rococo brass stands. Except for the 
areca leaves, black, white and gold in mer- 
chandise props were the only colors used. 


Accessories were emphasized at May 
Company-Crenshaw by Don Pape, display 
manager. Getting his inspiration from the 
caption, which read, “The big game at 
aster is the accessory hunt,” he used natur- 
al foliage profusely to simulate a jungle 
motif. 

Forming the foliage into different designs 
in his background, he appliqued it with a 
wealth of accessories. A spherical floor 
piece out of natural palm leaves enhanced 
the desired feeling. On the right, an at- 
tractive huntress in a beige suit held her 
pop-gun in readiness to bag her prey. 


The dress with the jacket look received 
feminine daintiness in an oriental motif by 
Phillip Ensminger, display drector at Bul- 
lock’s-Wilshire, in a_ series of windows. 
Keeping the mood of simplicity to elegantly 
emphasize the exquisiteness of the costumes, 
Mr. Ensminger used a_ black-lacquered 
screen with either a low teak table or 
panel in front of it, and placed an urn filled 
with a fresh white flower arrangement on it. 


Black and white exclusively were used in 
the fashions and accessories that adorned 
the mannequins, one to each window. 


Kaster fashions for the family were her- 
alded in a spring setting at Ohrbach’s-Wil- 
shire on the “Miracle Mile.” Bill Meiss 
ner, display director, suspended branches of 
peach blossoms overhead, planted a bed of 
tuilps of various colors along the floor and 
painted fleecy clouds on the back wall to 
inject a light, airy feeling to the scene. 

Green well lights washed the wall and 
pink ones in the ceiling softened the grey 
tones of the merchandise, which comprised 
of children and women’s fashions in a ser 
ies of three windows. The dramatic copy 
on the sign attached to the left wall read, 
“Subtle shades of fashion to complement the 
Ohrbach’s-Wilshire bright flowering = of 
Spring.” 

A tie-in with Studebaker’s Lark auto, 
Harper's Bazaar magazine and Eloise Curtis 
inspired Barry Snider, display manager for 
May Company-Wilshire, to take to the air 
in publicizing the chic dresses. Using eight 
windows, Mr. Snider suspended the auto 
seat, steering wheel, radiator grill and 
bumper of a “Lark” proportionately the 


[Please turn to page 64] 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 







INDUSTRIES 











there is a Santa 


KS, VIRGINIA 
Claus. And now that you have grown 
up to be a buyer, and Santa Claus has 
and dimensions, 


person at the 


meanings 
him mn 


taken on new 
youll be able to see 
Display Market Week 


mammoth proportions, we 
more than one Santa Claus around 


In fact, because this 
exhibition as ot 
will have 
And Santa, being a good organization man, 
too. They ll be all dressed 
in specially made blouses and skirts in bright 
You ll scc 
oor to 


will have helper S, 


(hristmas green them as you 


make the rounds trom floor at the 
Hilton im June 

And Virginia, that only amounts to a firs! 
(Once inside the exhibit 
veritable Santa 


l-verything you can imagine to set the stage 


MNpression rooms 


you will see a (laus land 


for the biggest Christmas ever will be there. 


(Complete windows, interior displays with 


functional and estheti 
lull scale ready 


tore Site All 


features, exteriors in 
to be transplanted to your 


produced by the most cre 


ative minds and hands in the industry. All 
making up the sum total of the best ex 
pression of visual merchandising talent in 


the country 


lo be more specific, Virginia, youll see 


a gallery of twinkling lights, gossamer trees, 


sleighs and reindeer, and snowflakes hand 


vathered trom Santa’s tront lawn. Seasonal 


foliage, Christmas tantasies, tabulous me 
chanicals, glass tinsels and colortul prints 
will be yours to choose trom You ll see 
life-like mannequins, hand-painted murals, 


gleaming wreaths and panels, elegant brass 
props, dramatic 
effects Youll 

just as youl 


behold thi 


screens, clevel novelty 


hehtinge, sound and motion 


be dazzled and impressed 


customers will be when they 
drama of display later in the year 
ut that isn’t all. There's tall to talk 
about. Ina flash, when you enter, youll be 
taken June to Indian 
hack-to-school, at the 
middle ot 
lhank 


\ palaxy, a visita ali 


Irom summer mn 
You ll be 
hall pame, in thre 
taking in the 


sum 
Loot 
Halloween and 


Hic! 


seiving Day parad 


pageant that can only 
be tlashioned and presented 1Th code sweeping 


NADI Market Week 


you are gettine your thines 


View at an 
When 
lor the 


ready 
( hicageo sure to 
You sec, the 
world’s largest 


iriendhest. Well 


Hoot Be 


trip, Virginia, be 


walking shoes 


Hilton 


and one ot the 


pack your 


(conrad rates as the 
hotel 
be encamped on three 
(AW) square teet of 


lots ot 


occupying 60, 
there ll be 


won t 


Space, and Sa) 


walkine involved But vou 
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that. It'll be a lark with the Hilton 
people, very friendly, and 100 NADI exhibt- 


mind 


tors as your hosts. What could be pleas- 
anter? And so, with the NADI and the 
Hilton teaming up, it should be a happy 


week for you with many profitable weeks to 

follow for your. store. 

should plan to come. 
— NADI — 

FOOTNOTE: Our Virginia is the same 
young lady who inspired the famous editori- 
al by Francis J. Church, “Is there a Santa 
Claus?” It was written in reply to a letter 
to the New York Sun trom eight-year-old 
Virginia ©’Hanlon, who wanted to know 
whether there 1s a Santa Claus. The reply 
was in editorial form and, through the years, 
has been reproduced many times in every 
conceivable world. § It 
been called the most tamous editorial article 
that written. If you haven't 
read it, we will be glad to send you a photo 
from our NADI files. 

NADI — 

Prizes in 
will be a 
(Concord 


Yes, Virginia, you 


way all over the has 


has ever been 


Static Copy 


REPRISE: 
Market Week 
for two at the fabulous 
sets ot the 
Junior Library. 


connection with 
vacation 
hotel and 
Kneyleopaedia Britannica 
Transistor portable radios 
will also be awarded to show registrants. 


events 


two 


To be eligible, visitors must complete data 
cards on checking in at any of the 
exhibit levels at the Hulton. 
trants see the 


three 
Then, as regis- 
show, the cards will be 
punched by the Santa Claus helpers who will 
be stationed in six locations. 
pive US a 


This also will 
traffic flow 
(ard punches to be used will 
NADI M. W. Six in all. 

When the card is completely punched, it 
then be dropped nto chimney-hoppers 
Santa Station. Drawings for prize 
winning cards will then be made on a daily 


means for checking 
at the show. 
have dies. 
Cal 
at each 
basis trom the hoppers. For the big prizes, 
we will draw Wednesday afternoon, June 24. 
— NADI — 

THE CONCORD HOTEL: This is where 
one ot the winners will be spending a fall 
vacation. There's doing every 
hour at the Concord Ideally located at 
Kiamesha Lake, near Monticello, N. Y., it is 
only 90 miles from Manhattan. It is nestled 
Van Winkle’s beloved mountains 
Only you won't be doing as Rip did because 
there’s too much to do at the Concord. 


something 


1T) Rip 


The Concord 1s noted tor its gourmet cut 
sine, sumptuously appointed accommodations, 
schedule of 


lavish public areas and a full 





and 


The 


seasonal sports 
entertainment. 
mountain estate. 

Sports facilities include golf on two great 
courses. Then there is outdoor and indoor 
with Buster Crabbe around to 
give a few pointers. Tennis, riding, fishing 
and skeet shooting are also featured. 

And so, this fall, one prize winner, plus 
companion, will be headed Monticello way 
for a gala holiday of one week’s duration. 

— NADI — 

BRITANNICA JUNIOR LIBRARY: Ar- 
rangements have also been made with the 
Kneyclopaedia Britannica to present their 
famous 15 volume Junior Britannica Library 
to two lucky registrants. Planned for use in 
the home and school, it contains 7,393 pages, 
3,908 articles, 4,802,725 words and 9,677 illus- 
trations, plus a complete atlas of the world. 
Backed by the authority of the famous En- 
cyclopaedia Britannica itself, Britannica 
Junior is a reference library designed to 
correlate with the school curriculum. It was 
created, written and edited so that children 
can use it without adult aid, and is kept up 
to date through the process of continuous 
revision. 


sroadway 
beautiful 


spectacular 
site is a 


swimming 


Britannica Junior is an essential 
element of Britannica’s Lifetime 
tor the Family. 


Library 


It makes an ideal reference course for the 
student and also for Dad when he’s trying 
to help with the homework. A set will be 
on display at the Hilton during the NADI 
Market Week. 

— NADI — 

ROLL CALL: The total count of exhibi- 
May 4 is 97 with more to be 
signing before the month is up. Fifteen of 
these exhibitors will be using exhibit areas 
of over 1,000 square feet. Several have 
taken entire ballrooms on the third floor. 
Then the Mezzanine area features displays 
by Bliss Display, Sidney Newhoff Associates, 
Schliemann Borgos, Thomas Orgo and Min- 
Artistic Products. The lower lobby 
will house major space users such as E. W. 
Gasthoff Company, Gordon Keith Originals, 


tors as ot 


nesota 


Brunn & Bertheim, Spaeth Displays, Inc., 
Zaria Displays, Dave Starkman, Philipp 
Sales, Bernard Schwartz Company, Olt- 
manns, Fkavrex Designs and Resident Dis- 
play. Exhibit areas on this level total 45.,- 


leet, 

This Market Week, in short, is a sell-out 
and every to date tells us that it 
will be Your presence 
Plan to come. 


OOO square 


indicator 
a big success. will 


help make it a success. 
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New Corner Approach 
or Men's Wear 


By GERRY L. SATTERLEE, Display Director 


Stix, Baer & Fuller, St. Louis 


Use of "V" shape vignettes follows theory that 
helps customer meet merchandise straight-on 
when walking past corner . . . Panel sections 


are versatile 


A new background and merchandise ap- 
proach for the display of men’s apparel has 
provided exciting sales results for Stix, Baer 
& Fuller's men’s department. 

You will notice in the photo of one side of 
the corner window, which is ordinarily open, 
that the background shows two simple “V” 
shaped vignette set-ups. The same approach 
(see diagram) appears on the opposite side 
of the window. 

lt was our purpose to make this window 
entirely masculine, consequently the use of 
pecky cypress and wormy chestnut for the back- 
ground. It was also our purpose to design 
this group in such a way as to present the 
merchandise in a straight-on view to the cus- 
tomer as he walked past the window. This 
“\V" type vignette set-up is ideal for this pur- 
pose as the merchandise stands at a 45-degree 
angle to the glass in both instances, that 1s, 
the dressed mannequin and the suit and shirt 
forms. The diagram demonstrates this 

We have felt for some time that merchan- 
dise set up parallel to the glass, in many in- 
stances, does not catch the eye because the 
customer passing the window gets a_ three- 
quarter view of the figures or forms at a casual 
glance. Here, we believe, we have solved this 
particular display problem through our use of 
the angular backgrounds. 

[hese backgrounds were constructed in sec- 
tions approximately four feet wide by ten 
feet tall and these are bolted together in such 
a Way as to offer considerable flexibility. 

\n example of this flexibility is that the 
four doorway units plus four plain panels can 
be used in an across-the-background approach, 
leaving the balance of the window open be- 
tween window glass fronts to accommodate 
the use of predominantly mannequin display. 

It is also possible to separate the units and 
use two sections, a doorway unit and a plain 
panel, near the glass at each outside corner 
of the window as a feature spot and again, 
leaving the balance of the window open. 

As you can see, there are many possibilities 
for a module unit such as the one shown here. 

The backgrounds and fixtures were designed 
by the writes The men’s trimmer is Mel 
Mareschal, who was responsible for installa- 
tion and trimming 

(I:d. Note: The display will appear in color 
on a future cover of DISPLAY WORLD.) 
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SIGHT 
LINES 


—Diagram above shows set-up of corner window with sight lines drawn, indicating angles at which 
the potential customer will see the merchandise while walking by . . . Suit and shirt forms are 


indicated by the rectangles and mannequins stand in the open doorways... A photo of one side 


of the window is shown below— 
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Easy way to lovely displays, | extra profits... 


CNO-FLOK 


SWo-Figy 


rs > 
aS 
wee. 
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; bh ’ | ~ ™ —j 
Now, all these advantages with SNO-FLOK: “ all . a, 
*Special formulation combines flock and adhesive for one- hy Se — 
step spray operation—no glue necessary. p nn 


*F ire retardant. ' 


*Comes with red, yellow and blue coloring tablets—or you *Complete SNO-FLOK 
can use ordinary flower dye to get any colors you desire. kit includes: spray 
* Applied il do it. (Flocki b attachment for vacuum cleaner, 
pplied so easily, one person can do it. (Flocking can be bag of SNO-FLOK, plastic jar, 
done anywhere, anytime; nospecial ventilation necessary. ) coloring tablets and instructions. 
*Use on anything—metal, wood, paper, cardboard, glass, *Additional bags of SNO-FLOK retail 
etc. Stays on indefinitely. Can be removed with water. available. Connect to spray 


attachment with handy clip. 
*Hook up to your vacuum cleaner and spray on SNO-FLOK. _— 


SNO-FLOK'S many year-around uses 





SNO-FLOK dresses up a store window SNO-FLOK provides a fire-retardant SNO-FLOK is a fast, easy and safe way to 
elegantly for fall, winter, spring, sum- method of creating eye-catching in-store decorate a float for the home town parade. 
mer and special occasions. displays. 


Make extra profit—be a CNO-FLOK: distributor! 


E Write for further information. SNO-FLOK a product of FM Engineering Co. Inc. and General Mills, Inc. (iis) 
M25 Sales office: 6501 Cambridge St., Minneapolis 26, Minn. Registered Trademark U.S. patent applied for. 
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Display for the Small Shop .. . 
ls Your Personality Showing? 


By ANNE DANIELS 
Display Fashion Coordinator 
Evelyn Gibson Gowns, Portland, Ore. 


Spirit of friendliness should 
radiate through windows... . 
Trend towards involvement of 
viewers—getting customer in- 
to act .. . Example is simple 
after-the-wedding window 
VERY STORE, 


personality 
friendly 


small or large, has a 
which is reflected in its 
face the lf the 
who takes time 
to say “good morning” to everyone, that spirit 
of friendliness will radiate through the store 


windows. 
big boss is a gemial fellow 


and right out through the windows, bringing 
a smile to the faces of the passersby, as well 
as making them aware of the merchandise. 

My boss, Evelyn Gibson, is a lady of great 
talents radiant 
She has a big smile for 


lashion and a personality. 
everyone and her 
happiness is to dress women attractively and 
properly for the type of lives they lead. Thus 
we help them assemble their complete ward 
robes in an atmosphere of friendliness. 


| try to reflect all this in the windows 
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displays. 
‘moods’ for the 


and Sackgrounds are merely 
fashion story being told. 
jut no matter what, the whole picture must 
live. 

Recently, | was impressed by a talk given 
by Bruce Sturm, advertising director of 
Jantzen International, in which he empha- 
sized the trend in advertising today towards 
‘involvement’ getting the customer into 
the act. That is exactly how I have always 
felt about windows get the passerby to 
join whatever is going on in the windows 
and the merchandise will take on more 
personal consideration. 

Our large L-shape window would be very 
cold with just the three mannequins and 
some sort of conventional display material; 
it is 18 feet long by & feet wide in front and 
15 by 5% feet wide on the other side of the 
right angle, also over 10 feet high. 

In planning a presentation and selecting 
the clothes, I generally use two or three tor- 
sos as well as the three mannequins. I have 
more flexibility in positioning the torsos. 
We receive just as many calls for the clothes 
on the torsos, sometimes more. 

Customers enjoy the friendly spirit of our 
windows and go out of their way to tell us 
so. Much merchandise is sold from _ the 
windows and new customers come in _ be- 
cause of their inviting appearance. 

However, no matter how whimsical the 
idea, it is always the froth of some sound 
merchandising plan. Here is a typical ex- 
ample. This window was called “The Many 


Lives of a Week End.” 


fave 





With the use of the two large wrought 
iron screens mentioned in a previous article 
(Ed. Note: April issue), the window was 


divided into three parts. In each were 
shown proper and coordinated costumes and 
accessories for three types of women the 


careerist, or professional woman, going away 
for a week end; the debutante with a round 
of parties on her program, and the “Hostess 
with the Mostest” and her busy week end 
of entertaining. In each case one costume 
was on the mannequin, one on a torso and 
suitable accessory changes were draped from 
the screen, chair or suitcase, whichever was 
necessary for that section. Each was pro- 
vided for, fashionwise, for the whole week 
end. Window cards told each lady’s story. 
Another example: June is the month for 
elaborate bridal parties in window displays. 
We had given up stocking bridal gowns, 
as our type of customer preferred to special 
order an exclusive gown from sketches. How 
to suggest everything for the wedding but 
the bridal gown! My scene was set for 
events right after the wedding. Only two 
mannequins were used. The front mannequin 
was dressed in a lovely bride’s going-away 
costume. A few particles of rice on her 
hat and shoulders and some strewn on the 
floor were just enough of a suggestion. Near 
her was an oversized hand-lettered wedding 
announcement : 
EVELYN GIBSON AND STAFF 
ANNOUNCE THE MARRIAGE 
OF 
THEIR MANNEQUIN 
CYNTHIA LEE 
TO 
ROGERS PEET 
OF 
LONDON HOUSE 
“At 


A small card nearby read Home — 


just around the corner.” 


Around the corner of the window the 
second mannequin was dressed in a beautiful 
hostess gown. A small table close by with 
vanity items and gift items from the shop 
filled in for atmosphere. In the far end of 
the window was a pretty boudoir chair 
(borrowed) and on it a lovely bridal night- 
gown set thrown nonchallantly ; also a man’s 
handsome robe and silk pajamas; and peep- 
ing from under the chair, both her and his 
bedroom slippers. A small courtesy card 
read “Groom's Furnishings courtesy of Lon- 
don House.” This window tickled the fancy 
of our customers, especially the men! 

In all windows, no matter what the theme, 
the important thing is the harmonious blend- 
ing of clothes, accessories and 
whatever is used for background. There is 
always a color, perhaps only black or white 
to tie the whole thing together; and if one 
color is used throughout, there are subtle 
shadings of that color and sharp contrast 
accents to excite interest. 


colors ot 


It makes me feel badly to pass a window 
containing lovely merchandise to find the 
[Please turn to page 66] 
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Onrigivector of the Manne guin W, 
United Stotes Patent No. 2,661,749 
1343 NORTH LA BREA, HOLLYWOOD, CALIF. 


Let your jobber show you the difference. 
Complete stock of ALL styles available imme- 
diately ... Write today for the name of your 
local Jobber. 


AO i See ee i OO, OO See ee) ee oO 
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Voila! There is a difference when 
fashion mannequins are crowned with 
the latest styles in Emil Corsillo Mannequin 
Wigs... The styling, patented fitting 

and lasting custom fabrication add up 

to quality that enhances the attractiveness 


of your display — year in and year out. 


You can’t buy a better wig at any price! 
That's why Corsillo Wigs are used by 
all leading Mannequin Manufacturers, 
Refinishers and Display Jobbers .. . 


Contact our Representative at the 
N.A.D.1. Market Week — 


3rd Floor — Dining Room No. 5 
Conrad Hilton Hotel — Chicago 
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MAGES 


Increase in leisure paves way for more emphasis upon recreation 

and extra curricular activities . . . Growth of Mages Sporting 

Goods, Chicago, keeping pace .. . Display program earns share 
of praise for rapid expansion 








ITSAS 


\X yi H 13 STORES in operation and 
two more due to open in August, 
Mages Sporting Goods Co., with 
Chicago, is proving that 
leisure-time activities are 

ever-increasing portion § of 


othees in 
and 
attracting an 


Maiti 
recreation 


the consumer's dollar. Looking tarther 
into the crystal ball or rather a bowl- 
ing ball Mages sees the establishment 


of 50 Mages Bowlarenas, having 48 lanes 
each in addition to a cocktail lounge, res- 
taurant, parking for more than 1,000 cars 
and for the children. Two 


start construction § in 


even a nursery 


of these will also 
\ugust 
\t Mages, 


for this 


earning its share of praise 
rapid progress in the’ sporting 
goods market, is its display program, which 





IKEIEVERY TIME YOU BU 


takes its place along with other 
sales promotion media, such as _ television 
and newspaper advertising. In the opin- 
ion of the firm’s officials, nothing takes the 
place of well planned dramatic windows 
that tie in with overall operation. 


rightful 


In charge of display design and as co- 
ordinator between the display department 
and all other operating departments of the 
Mages organization is Howard C. Harris. 
Bob Valentine, formerly of Gassman’s, is 
display installation manager with his as- 
sistant Albert Harris. These latter two 
men efficiently install the displays at all of 


the 13 stores. Edward Kroll is sign and 
display properties man and Miss Janet 
Harris is his assistant. They build and 


paint props that are shipped to all stores 


_.. Outstanding Displays 
of Sporting 


Goods 


in advance of the installation crew. 
Sketches are submitted to both the mer- 
chandising and promotion departments. 
This is done, according to Mr. Harris, for 
several reasons. Display must sell alk 
types of merchandise; therefore, it is up to 





T Maces 


everyone concerned with sales to be aware 
of what the windows will look like. Also, 
a display can appear unusual, yet be com- 
pletely lacking in functional form when it 
is used with merchandise in the windows. 
Such a situation defeats the purpose of a 
good display.” 

Plans are coordinated with all merchan- 
dising departments in the store regarding 
specific types of equipment to be displayed 
in the windows. Usually one general theme 
is followed in each of the Mages stores lo- 
cated in the Chicago metropolitan area. 

Facilities in the workroom include a table 
saw, Cutawl, sign printing machine, spray 
booth, electric drill press and sample win- 
dow. All store counter cards, window price 
tickets, posters, etc., are set in type and 
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printed on the sign machine. Counter cards 
are used as selling aids throughout all de- 
partments of the store. Important selling 
points concerning specific merchandise are 
always included on the counter cards. “This 
is especially helpful for extra salespeople 
who are not fully acquainted with the mer- 
chandise,’ Mr. Harris states. 

The sample window is set up to simulate 
an actual Mages store window. This affords 
an excellent opportunity to build props in 
exact proportion to the height and depth 
of the windows. The entire theme can be 
tested before being installed in our stores. 
With 13 stores to trim in a short period 
of time, this mock-up makes the work better 
organized, Mr. Harris claims. 

Occasionally the display department pre- 
sents various display suggestions to sport- 
ing goods manufacturers who are willing to 
cooperate in construction costs. 

Interior point-of-sale displays have been 
taking more importance and are getting 
more display time and dollars. Silk screened 
posters and pennants and plastic, poston and 
wallboard letters are being used to present 
the promotional message. 

“We have been changing our store fixtures 
in our new stores, since, in growing, we 
have changed our merchandising methods 
and our space for all the new diversified 
merchandise is being carefully checked. In 
the last couple of years, we have added 
Cushman scooters, golf carts, in addition 
to the Isetta, BMW and Prinz imported 
cars, to our sporting goods lines. This, of 
course, adds to the display department's 
responsibility, Mr. Harris says. Lung and 
skin dividing equipment, shown in one re- 
cent display here, is also enlarging in volume 
over what it was last year, he adds. 

In reference to this latter display, Mr. 
Marris reports “phenominal results” in spite 
of the fear that adverse weather conditions 
might have caused this promotion to be too 
early. This window, as are the others shown, 
is 7 feet high and 27 feet wide and is above 
street level. 

The fish are wallboard cutouts in full 
color. The seaweed effect was achieved by 
painting natural branches dark green. Back- 
ground is painted atmosphere blue. Manne- 
quins are dressed in the latest lung diving 
equipment; the lady carries an underwater 
camera and the man has a spear gun. Fluo 
rescent tubes at the base of the window 
flood the display with deep green light and 
overall highlighting is produced by flood 
lighting from above. 

The “Let’s Go Fishing” window also util- 
izes cutouts with fishing tackle for an un- 
usual effect. sowling equipment is sus- 
pended around a huge bowling ball blowup 
in the other window that says that “It’s a 
Strike Every Time You Buy at Mages.” 


Relief Map of U. .: 
Available in Plastic 


A handsome new map of the United 
States, 18% inches by 2834 inches is now 
available in full relief. Mountains and val- 
leys are formed in durable styrene plastic 
that you can draw or paint on, then erase 
or wash off. Water areas are turquoise blue; 
land is colored in ochre yellow shadowed 
with sepia. Information is available from 
Panoramic Studios, 6122-24 North 21st street, 
Philadelphia 38. 
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Bulkton Seamless FOR Best RESULTS 


[Sy ein, 


; 4 att md 
pa] See the BULKTON exhibit 
in Chicago — June 21-25 
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~ SEAMLESS 


. Available in the following 
 @ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
@ 107 in, width x 50 yds. @ Sheets 26 in. x 40 in. 
© Scatter for your floor 


Dont Be Switched. _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card... Jobber Inquiries Invited 


BULKLEY DUNTON & (CO., INC. 


Bulkton Display Division 


CORRY 2-8257 CORRY, PENNSYLVANIA 
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Practical Display Suggestions 
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tor Every 


N LAST MONTH'S issue, we featured 

the idea of using large size posters or 

panels installed flush with the window 
glass to attract maximum attention and to 
steer customers to all the goods featured 
in the trim. 

Some of my display manager friends here 
in the East mentioned they liked the idea; 
especially the ones who must operate on a 
limited display budget, so I have designed 
another window display to feature ladies’ 
bathing suits and beach apparel. 

In this case, the eye-catching artwork 
features a bathing beauty painted on the 
poster or panel in bright poster colors, with 
another panel at the other side to carry the 
wording. You can come up with suitable 
copy for this panel that will tell the sales 
story at a glance, in a few short words. Bear 
in mind the message will have to be read 
in the few seconds it takes the average cus- 
tomer to pass by a window. 

Good factual copy on posters and interior 
store signs is always important; they are 
your silent salesmen and some stores do not 
pay enough attention to the copy inscribed 
on them. 

I recently heard a couple of stories 
illustrate the importance of sign copy 


to 


A small merchant in New York who oper- 
ated a candy store filled his window with 
Easter bunnies and then installed a show- 


card reading: “Chocolate Easter Bunnies 
—98 cents.” Another merchant across the 
street noticed the trim and installed one 


himself, only his sign read: “Male Easter 
Sunnies only 98 cents ... no charge for the 
extra candy... ” 

His sign embodied the main purpose of all 
display; it attracted more attention and 
helped SELL more the goods on feature dis- 
play. 

A driver of a venetian blind manufacturer 
came up with this sign for his trucks: “The 
driver of This Truck Is a Blind Man.” 

The writer is in charge of store planning 
for the Grossman Corp., chain of 25 stores 
here in New England and they feature this 
clever slogan on all their trucks: “Here 
comes Grossman” on the front of the trucks 
and “There goes Grossman” on the rear and 
this large fleet painted bright orange and 
black is a familiar sight on all the highways 
throughout the area. 

Enough about signs, let's get back to dis- 
play. 

The smiling sun looking with approba- 
tion at the bathing suit on the attractive 
mannequin can be cut out of a sheet of 
gold card with the design painted on in 
black and dark blue. Sand or simulated 
sand paper can be used on the floor with a 
sky blue paper background. A few hand- 
fuls of colored pebbles along with a couple 
of star fish and the display is complete. 


(B) This eye-catching sun can be used 


in all manner of both ladies’ and men’s 
wear summer window and _ store interior 
trims. Cut it out of a full sheet of gold 
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card and paint on the design in dark blue 
poster color; an old trick of the trade is to 
pour a little powdered soap into the poster 
color so it will stick to the shiny gold card 
surtace. 

(C) Another good prop for many summer 
window trims: cut the sailor figure out of 
composition board and attach 
Trim with a blue and 
and attach the arms which are also 
out of the composition board. Stand 
the assembled figure between two attractive 
mannequins featuring ladies’ bathing suits 
or sportswear and an effective center piece 
for a window trim will result. 


to a wood 


base. white sailor 
scart 
cut 


(ID) Another idea for a bathing suit trim 
that will also attract and stop maximum 
traffic: assemble the side panels and rear 
door ot the bath out of ot 
wallboard nailed onto a 1 inch by 2 inch 
wood frame and paint in relatively dark 
colors. This will snap out the highlighted 
exterior beach view, complete with a man 
nequin wearing the latest 
suits. 


house sheets 


style in) swim 

Paint the sky and sand beach backdrop 
in bright poster colors and sure it 1s 
extra well lighted with concealed floods. 
This trim will require a large deep window 
but it will create an especially interesting 
and unusual effect. Use natural wide wood 
planks for the floor of the bath house and 
secure a length of water pipe to simulate 
the drinking fountain 
plumber. 


be 


from your local 

The writer recently inspected a set of 
building plans for a fine new store and the 
architect had designed the main street 
windows 10 feet wide with a special back- 


ing that could be adjusted to give any 
required depth. I thought this an excellent 
idea as I realize how many eye-catching 
and attractive trims can be installed in 
such windows. 


Einson-Freeman Appoints 
Merchandising Director 

John K. Jordan, formerly with Ellington 
& Co., New York advertising agency, has 
joined Einson-Freeman, Long Island City, 
N. Y., creative lithographer and manutac- 
turer of window and store displays as direc- 


tor of merchandising on automotive and 
petroleum display material. The announce 
ment was made recently by Wililam H. 


Scoble, president. 


Movitex Sign Kits 
Are Being Marketed 

Movitex 3-dimensional do-it-yourself plas 
tic sign kits are being marketed by Pryor 
Marking Products, 434 S. Wabash avenue, 
Chicago. Movitex sign kits are comprised 
of heavy duty perforated plastic panels with 
self-contained molded frame-pronged plastic 
letters and numerals which are easily 
changeable in the panel and panel foot sup 
ports. The signs are washable and durable 
Write to the firm for information 




















EXCLUSIVE IN THE U.S.A. 
Replica of an Original 


Ft al 
oS a 


(Shere ) 


$19.95 


First time at this low price! 
27 inches high. A magnificent full 
round reproduction of an original 
wood carved Florentine cherub. 
Moulded with exactness, of light- 
weight, durable, hard rubber com- 
position, for indoor or outdoor 
display. Guaranteed completely 
washable. Lacquered white finish. 
Individually packed. F.O.B. Phila- 
delphia. When ordering please 
send check or purchase order. 
HAND RUBBED GOLD ANTIQUE 
FINISH....... Each $27.50 
Special Designs on Request. 


Authentic Antique 
Reproduction Center U.S.A. 


C S NAD 
925 Arch Street 


Philadelphia 7, Penna. 
2 ODDO OOOO IM 
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...on and off the record 


~mar* 


—Paul Geisler, display manager at Hammacher Schlemmer, 
New York City, puts the finishing touches on the store's 57th 
street window display that was the focal point during its 
promotion of stainless steel . . . Geisler contrasted the 
original saucepan in the front of the window with a broad 
range of merchandise from the store's current line— 


—Several youngsters crowd about Freddy the Frugal Frog at 

Southdale Shopping Center, Minneapolis, Minn. . . . Freddy 

is one of many animated animals that are a part of Alec 

Seymour's German Circus which is now available to retailers 

either as crowd-attracting promotions or individual eye- 
catchers at the point-of-sale— 





1S.SELECTS 









Photographs for this page 
are always welcome, the 
more informal the better. 
Address them to Editor, 
DISPLAY WORLD, Cincin- 


nati |. 





—Rose Bampton, world renowned soprano, 
vice-president of Krylon, Inc., Norristown, 
Pa., in charge of public relations, and her 
husband, Dr. Wilfred Pelletier, famous opera 
and symphony conductor, checks final de- 
tails of shipment of Krylon spray enamels 
enroute to the American National Exhibi- 
tion in Moscow this summer, demonstrating 
how America lives . . . Only 65 American 
firms have been chosen to participate— 


FOR MOSCOW FAIR 


LETLON, INC.1S OME OF THE 6S AMERICAN COMPANIES 
CHOSE BY U.S. GOVERMENT FOR MOSCOW EXH\BAUO) 
TMS SUMMER TO SHOW HOW AMERICANS : 

















—William A. Raulerson, display 
director for Burdine's, Miami, Fla., 
(left) is shown here with Harold C. 
Martins, promotion director for 
Antoine de Paris, boarding the Pan 
American Jet Clipper for London, 
England—first stop for Mr. Rauler- 
son on a two week all expense trip 
to Paris and the Riviera . . . This 
was first prize in a recent contest 
for displays featuring Antoine's 
—First prize winners in Pepperell’s buyer-display manager January White Sale display Bain de Soleil sun tan cream— 
contest was Lit Brothers, Philadelphia . . . Left to right, Pepperell salesman Bob Bidgood 
hands award to Lit Brothers Display Manager Thomas Comerford with Domestics Buyer 
Moe Deiderman, Stephen Brown, assistant display manager; Samuel Cohen, sales pro- on 
motion manager, and Jules Rash, merchandising manager, looking on . . . Winning a? 


window is on page 86— 
t ~ 4 
\ De 
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are the talk of the town 


The dramatic realism and superb detail of 
the 1960 Mayfair line set a new standard 
of achievement in the art of fashion 
display. You are invited to see for yourself 


during the N.A.D.I. show. 


While in Chicago.... Make your trip 
to the N.A.D.I. Show complete with a visit 
to Darling’s beautiful Chicago Showroom 
-a permanent show place for America’s most 
complete selection of functional display 

and merchandising equipment 
2nd floor, Franklin Building, 222 W. Adams St., 
(Corner of Adams and Franklin Streets) 


DARLIN G 
COMPANY 


DISTRIBUTORS INALL NEW YORK CHICAGO LOS ANGELES 
PRINCIPAL CITIES 47 W. 34th St. 222W.AdamsSt. 1828S. Fiower St. 





BRONSON, MICHIGAN 








se of Merchandising Fixtures 
at the Point-of-Sale 


By WILLIAM S. WYCKOFF 


President, Edinger-Wyckoff, Inc., Stroudsburg, Pa. 


Hk QUESTION of utilization of point- 


of-sale merchandising fixtures sug 

pests two possible avenues of discus 
sion, the manufacturers’ viewpoint and the 
have 


items 


retailers’ viewpoint ‘These subjects 


been covered in the past as separate 
where, in truth, one is so dependent on the 
other that to divorce them 1s senseless. 
There must be a purpose for everything 
and | would first like to establish 


feel, is a purpose for point-ot sale 


we do, 
what, | 
display and fixtures. Here are a tew reasons 
for modern day point-of-sale displays: 

1. To properly identify a store as_ the 
sales headquarters for a certain nationally 
advertised product 

2. To get out for customer selection mer- 
historically be 
counters, ofr 


chandise which might sold 


from inside drawers, under 
from behind glass doors. 
3. To impulse 


chase a line 


create an desire to 


item or 


pur- 
specific through “in 
illustrations 

4, To gain a preferential and permanent 
spot at the point of-sale over one’s competi- 


Wuse_ 


tor 

lo attain any one of these goals, as manu 
find at resort to 
one of the following point of-sale tools: 

1. The temporary sign, or display, which 
most frequently is tied in with a national 
advertising program. The manufacturer 
only expects this type of display to have a 
brief life at the point-ot-sale possibly 
than weeks and, fre 
quently, they are designed not only for in 


lacturers, we necessary to 


no more four to six 
store use, but window display as well. 
2. Our second tool is the floor or top-ot- 
it is im this 
achieve direct 
merchandise 


counter merchandise display 
category that he 
results by placing his 
out in bulk display. It 
yory where the greatest waste 
tween the dollars spent for displays and the 


hopes to 
sales 
is also in this cate 
occu®rs he- 


actual utilization of displays at the point- 
ol-sale 

3. Our 
hixture 


third tool 
has been 


the semi-permanent 
most successful in re- 
cent years, securing for many national dis- 
tributors an advantageous selling location. 


They are semi-permanent because the pur- 
pose is to most generally use semi-perma 
nent space ol semi-permanent 


changes of a 
fre- 
quent redesign and replacement of the point- 


continual style 


line 


hecause the 
particular item of necessitate the 
ot-sale fixtures 
4. The and tre- 
quently used, tool is the permanent point-ot- 
this is most tre- 
_ so designed as to 


last, perhaps the most 
sale display or fixture 
quently a floor fixture 
become a part of the store’s physical equip- 
ment replacing an existing fixture 

In the there have 
sorts ot 


past years, been all 


estimates made on the percentage 


60 





When will 


aside present attitudes towards 


manufacturers set 


point-of-sale? He tells why and 
lists the tools at the adver- 


tiser's command 


ot displays of all these types which are 
utilized to their fullest extent. At a recent 
POPAI Symposium held at the Hotel Plaza, 
one ot America’s leading merchandisers 
stated that as few as 10 per cent of all the 
displays that were offered to their company 
actually reached their intended We 
believe that category of fixture must 
stand on its own and certainly question that 
lO per cent figure. However, without any 
question, there are plenty of programs which 
do fit into the 10 per cent category. 
Point-ot-sale materials are designed with 
an ulterior motive ... MORE SALES FOR 
THE PRODUCT. Point-of-sale from the 
manufacturers’ viewpoint is definitely a two- 


use. 
each 


way street one way going for extra 
sales for the store the other way for 
extra sales for the manufacturer. Results 


can only be as good as the planning and the 
testing which goes into the program. 

Many retailers welcome the help of na- 
tional brand manufacturers. The small re- 
tailer, particularly, is very much interested 
in any help which he can secure and he'll 
utilize well-planned point-of-sale material 
both to his benefit as well as the national 
brand manufacturer. 

Qne of the greatest problems which any 
retailer faces, however, is the large number 
of manufacturers who are his_ suppliers. 
kach one of these suppliers certainly feels 
that the retailer should use all of the help 
which is offered to him. It’s perfectly evi- 
dent that to take everything offered would 
be impossible. Therefore, the retailer must 
use his own judgement in selecting those 
tools of point-of-sale offered to him which 
best fit into his particular store. 

In making these decisions he must base 
his thinking on certain facts. First, if it’s 
an offering tor a tie-in with a nationally 
advertised program, one of the first points 
of consideration is timing. Will the mer- 
chandise, the advertising and the point-of 
sale material all be so coordinated as to 
arrive at the proper time. Quite honestly, 
the percentage of programs of this sort that 
are so well coordinated is not too high. 


If the tool being offered is a top-ot- 
counter display, the first question to be 
resolved is: Do I have available top-of- 


counter space? If there’s a problem of 
space allocation, and certainly there must 


be, then the merchant must judge whether 


he teels that the display is suitable to his 
store as well as whether’ he feels that the 
line itself is so important to him that he 
should allot the space required. 

The semi-permanent, or permanent, point- 
of-sale fixture is the greatest problem that 
a merchant has to face. Clocks, electrical 
signs, brand-name plaques, somehow find 
their way into the closet after a brief time. 
The floor-space in any merchant’s store can 
accommodate just so many semi-permanent 
or permanent fixtures. Just about any mer- 
chant is delighted to have a fixture supplied 
to him either free or at a low cost, 1f it will 
sell more merchandise for him at a profit, 
however, you can’t hate him for wanting to 
think about the looks of his store. In mak- 
ing this decision often times the merchant 
must make it on the basis of the importance 
of the line to his store... If the particular 
brand-name product represents only one per 
cent of the total departmental volume, then 
the merchant can hardly be expected to de- 
vote 4 per cent... 6 per cent or 10 
per cent of his space to the display of that 
product. During these rapidly changing 
days of merchandise presentations stores 
are finding it increasingly difficult to use as 
many of the wonderful point-of-sale displays 
which are being offered, because point-of- 
sale displays themselves are not being 
created to fit into the new merchandising 
fixtures which stores are putting into their 
new stores or remodeled stores. 

Kdinger-Wyckoff, in their own store-plan- 
ning division, servicing retailers in moderni- 
zation of old stores as well as design of 
new stores, find this a particularly difficult 
problem; and, obviously, an Edinger-Wyc- 
koff planned department includes the use of 
every bit of point-of-sale display equipment 
as can be incorporated. Many very highly 
regarded store architects also incorporate 
into their plans either the actual fixtures, 
or at least the principle proved successful 
by a number of national brand producers. 

In designing semi-permanent or perma- 
nent fixtures bear in mind that the volume 
of the store and the particular departmental 
volume has a great deal to do with the 
suitability of fixtures. As we noted earlier 
a l per cent volume item cannot be allocated 
to 5 or 10 per cent of the total store or de- 
partment space. 

We do not believe that any one fixture, or 
display, can meet the quality and quantity 
standards of both the small merchant and 
the large stores. 

Utilization of point-of-sale fixtures is very 
definitely dependent upon the suitability of 
the display, the timing of its arrival, the 
assortment which it presents, the persuasive- 
ness of the salesmen; and its continuing 
use in the store depends on the manufac 
turers’ styling, pricing of merchandise and 
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their ability to deliver that merchandise in 
the quantity required to keep the fixtures 
supplied at all times. 

It is a proven fact, that a much higher 
percentage of utilization of point-of-sale dis- 
plays and fixtures can be achieved if point- 
of-sale material offered to stores is given 


the proper study before-hand. For some 
manufacturers this would be a very difficult 
decision to make .. . in the first place 


it would mean going to stores and asking 
them what they would use and what they 
would like to have .. . secondly it would 
mean added cash expenditure to have prop- 
erly designed and tested these displays 
before they're ordered in large quantity. 
When the manufacturers have the cour- 
age to set aside their present attitude to- 
wards point-of-sale as a small part of their 
over-all advertising program and create a 


“merchandising department” .. . they can 
expect a full utilization of their point-of 
sale program ... Packaging, ticketing and 


merchandise presentation MUST become a 
full-fledged member of the top management 
team.—lExcerpts from a speech made at a 
seminar dealing with point-ot-purchase ad 
vertising sponsored by the Point-ot-Pur 
chase Advertising Institute in conjunction 
with the New York University Management 
Institute. 


Unique Contest Sparks 
Horder's Pencil Promotion 

The largest single dealer promotion in the 
history of the stationery industry was joint 
ly conducted by Horder’s Stationery Stores 
and the Blaisdell Pencil Co. throughout the 
(hicago area during February. 

The campaign centered around a unique 
contest which only required the consumer to 
sharpen his gift pencil to find out whether 
he had won a prize. Each winning pencil 
contained a parchment scroll making the 
announcement, 

The contest was promoted through local 
newspapers plus window and interior dis 
play mm each of Horder’s eight ( hicago loop 
stores. In addition to the interest created 
with the street traffic, direct mail pieces 
were sent to 32,000 Chicago metropolitan 
area purchasing agents. 

(Consumer prizes consisted of three trips 
for two to New York, three Phiico Stere« 
High Fidelity Phonograph Consolettes and 
20 Stebco Tutide Attache Cases. Sales in 
centive prizes were awarded to members ot 
Horder’s four sales divisions. 

United Air Lines display department lent 
a hand in creating airplane atmosphere in 
window and in-store displays Displays 
were credited with drawing close to 35,000 
contest participants 


Display, Advertising 
Coordinate Colors 


Porteous, Mitchell & Braun Co., Portland, 


Me., recently supported an eight-column 
newspaper advertisement that used pale blue 
with a window teaturing intimate apparel 
of the same shade. The display teatured 
nightwear, slips and halt-slips ot pale 
blue with a showcard reading, “Catch a bou 
quet. Fashion tosses you a tresh bouquet ot 
color to wear (olor abounds in these Hy 
lon matchmakers.”’ George H. Cote is dis 
play director. 
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Wy perfect and graceful miniature half- 


in only 22 inches high ...to dis- 
aia wghte where sales are made...at the 


| Boumter! 
Requires only a space of five inches 
square, 
giaane today ...or better still send us 
! 


Sou, Mo. 
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Sergent-Gerke President 
Fatally Injured 


fred B. Keuthan. one of the tounders of 


The Sargent-Gerke Company in Indianapo 


lis and president and treasurer since 1944, 


Was fatally 
April 18 


injured in an auto accident 


Mr. Keuthan entered the paint business 
with the Martin-Senour Company in Chi- 


— Fred B. Keuthan — 


(apo Of 1Y10 In) 1912, he moved to Winn 
peg, Canada, as salesman servicing the 
Northwest territory. In 1921, he 


to the main office as sales manager 


coming to Indianapolis in 1944, Mr. Keuthan | 
active in community affairs as a | 
member of the Masonic Lodge, Shrine, Royal | 


bye ( ATTIC 


of Jesters and the Elks 


(drdet 


Blackboards Offered 
For Display Use 


\ new blackboard package good tor postet 
display advertising, sales messages, remind 


ers and memos has just been put on the | 
market. There are five blackboards in a | 
package, all printed with a special ink, easy | 


fo write upon and wipe oft, to be used Ove! 
and over again: 


brown border and red and gold trim. Size | 
ot board 1s 104, mches by 9 inches all | 


packed with chalk and eraser in a_ plasti 
bay Write to Larco Ine... BO N 


treet, ¢ hicago 4 


- 


Sample Packet Available 
Of Fluorescent Papers 


See and by Seen,” a demonstration 
| 


and ampling packet prepared Cspec ially bor 
persons imterested im using color tor met 
chandising, display, product 
quick identification or safety, is now availa 


ble upon request trom Radiant Color Co., | 
930 Isabella street, Oakland 7, Calif. The | 


firm make s \< lva (slo fluorescent 


and satety finishes and pigments 





returned | 
Since 


Your New York BUYING GUIDE 


Allied Display Materials, inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Cen furnish, on rental basis, authentic period outfits to 
highlight your anniversary, specie! events, spring or fall 


promotion. Ask for information. Recommended by 
N. R&R. 0. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 
36 West 37th St. WI 7-1687 
Visplay Units, Novelties and Decorations 


Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 
ACCESSORIES 


Cut corners with Circle 








Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





with attractive wood grain | 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





( lark | 


Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Fashion Displays 
11 W. 31 St, NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 





mprovement, 


papers | 
and cardboard, silk SCcTec colors, aircratt 





Display Arts, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS' — 
PILGRIMS — CLOWNS 


For Sale or Rental 


CO 5-6023 








The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 








Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Floats, Nettings, Bubbles, all finishes, Natural 
Shell Novelties, Apothecary-Show Globes, Labora- 
tory Glassware, Jewelstones, Prisms, Wiregoods. 
Also—Permanent Showroom at the Display Center 


A. Lutz 





3 West !8th St. CH 2-6264 
REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


MU 5-351! 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Medio 





Louis Schneider Corp. 
6 cas: Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


‘It’s Always MARKET WEEK in New York 





ew , ae 


in effective sales promotion! 


Here in New York matchless displays by its famous stores, together with its large 
and diversified display industries, can lend inspiration to your own display imagina- 
tion and enable you to grasp the display potential in its entirety. So you will act 


wisely if you make New York your display market place. 


NEW YORK 





IT’S ALWAYS MARKET WEEK IN 











Display Directors Love 


~ 


BUTLER 


~~ Display Products 


Butler Stands for Service! 
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Cleveland, Chicago, Boston, Palm Beach, and Suburban Stores says: 


‘‘We maintain our Fifth Avenue fashion flavor with a 
constant mixing and blending of many original display 
themes with Butler’s Sunfast Seamless and their many 
color-coordinated novelties. To consistently accomplish 
this, week-after-week, we depend heavily on the ser- 
vice of our Butler distributor to keep us supplied with 
a few or all of Butler's 47 fashion first colors.” 


Superior Fashion Colors - Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 


WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES .. . 
and name of your nearest Butler Distributor. 


Longacre BUTLER PAPER NEW YORK CORP. 
4-8178 Room 703, The DISPLAY CENTER, New York 
400 Eighth Avenue, New York 1, New York 











EASTER IN LOS ANGELES 
[Continued from page 47] 


same distance found on a car and in its 


| proper sequence, and placed the wheel and 


tire on the floor, also in the proper location. 
The fashion, matching the color of the rim 


| of the tire, filled out with only a_ blouse 


; 
| 
i 
| 


form, sat behind the steering wheel in a 
realistic pose. On the floor, to the left, an 
accessory grouping and the magazine was 


| situated. Large black letters stenciled on 
| the window carried the clever copy, which 


read, “It’s a Lark.” The merchandise was 
in colors of turquoise, green, red, beige, blue 
grey, black and white. 

kKormal fashions combined with home fur- 
nishings in a series of windows to present 
beauty in formal elegance for both at May 


| Company-Los Angeles. Dramatizing color 


in this promotion, Stanley Thompson, dis- 
play director, used copy with only one word 
in it, which was, “Flair” — for color in 
home turnishings as well as the fashions. 
This was stenciled in bold letters on the 


window. 


kach scene carried an exquisite gold 
scrolled screen with a white, transparent 
silk filler, which was black lighted, for the 
background, and different furniture acces- 


sories balanced to represent a portion of a 
| room. 


One mannequin was richly attired in a 
tormal ball gown original and accessorized 


to complete the composition. Her coiffure 


was either shocking pink, white, olive green, 
shocking orange or tones of greens and blues 


| to match her costume. 


\n attractive women’s coat and dress pro- 


| motion adorned the window at Phelps-Terkel 





where Mel Keith is the display director. 
No photo of this window is shown. Straw 
matting in the color of the merchandise be 
neath the mannequins, which were dressed 
in blue and green, expanded the bright col 
ors for added impact 

Matching accessories grouped on risers 


| and floor continued the flow of similarity 


im tones, as did blouses on forms. 


| Decorative Silk Panels 


Available to Stores 

An example of the type of display helps 
that would be welcomed by displaymen 
from national advertisers are the attractive 
background screens of pure white china silk 
supplied upon request from Pro-Phy-lLac- 
Tic Brush Company, Florence, Mass. The 
screens are of tour panels each and = are 
shipped to stores direct from the firm for 
one-week showings and then returned. 

The screens depict the social occasions tor 
which well-groomed hair is important and 
carry out the theme, “Wherever you go, 
whatever you do, keep your hair lovelies 
with a Jewelite brush.” 

An example of how the screens have been 
used successfully was a display by Stix, 
Baer & Fuller, St. Louis, which appeared in 
the February issue of DISPLAY WORLD, 
in the Display Here and There feature 

The firm has 20 of these folding screens 
available, as made by Cecelia Staples, Inc., 
New York City. In case your store han 
dles this firm’s products and you might be 
interested in using these screens, write for 
an attractive brochure 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 
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Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 

Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 
Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


... to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
...it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought « 
modern text and reference display manuel! ef this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, beth large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photegraphs and sketches the 
practical application of display techniques fer modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannet be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 


NAME... 
STREET 
CITY 


ZONE STATE 





JUNE, 


1959 











| IS YOUR PERSONALITY SHOWING? 


colorings killed by some totally unrelated 
and discordant object of decor. 

Our current window, shown here, demon- 
strates how background and merchandise 
are properly color-coordinated, and tying in 
with a civic event, the Cotillion Ball at 
Portland Art Museum. In their decorative 
scheme they will use sapphire blue metallic 
paper in free form designs. Since a Cotil- 
lion brings to mind dancing figures, and the 
fabric of the gown today is primarily chit- 
fon, | had the artist draw a woman’s figure 
in floating chiffon and a dancing man in 
tails. Tracing and cutting them out of 
the blue metallic paper, four at a _ time, 
provided a nice evening’s job while watch- 
ing television! 

Again I used the two wrought iron 
screens, having nine sections to each, with 
| removable brass scroll design in each sec- 

yA *~ \ \ tion. I “doctored” these to fit into my story. 

e? } ] \ In this instance the brass scrolls, sort of 
: : four leaf clover in design, were covered 


with velvet-covered boards, some also with 

RIGH dull black album paper pasted on cardboard 
the variation in texture and color for in 

terest. To each section | pinned a dancing 

D lady and man at head and feet, and joined 
. their outstretched hands in dancing position 


Dancing figures were also pinned to the 
Portland Art Museum’s announcement at- 
tached to the velvet-backed picture trame in 
the center of the window. In addition to 
the three manequins, torsos in blue chiffon 
powns with black wrap (sold betore the 


° . ' photographer could arrive) or furs sat on 

bor Your Christmas Windows benches in front of the screen at eithe 
| end of the window. Mannequins were in 

A d | ° | black and white, most attractive against the 
n nteriors ee @ | white lettering on the Announcement Card 

| A $350 gown on the center mannequin was 


ON DISPLAY DURING | sold immediately and the lovely orange 


gown substituted in the photograph. Most 


effective even from across the street, the 

NA p | MA a K f T We 7 Er K | dancing figures stood out like lights They 
were pinned only at top and bottom so that 

their bodies curled slightly, giving them 


CONRAD HILTON HOTEL, CHICAGO depth 


Looking at the window one felt like going 
to the ball, and, of course, buying a new 
3rd FLOOR gown. Since the ball does not take place 

¢ and tor another week I will have the opportunity 
dows, none of which cost anything but the 


' So- 
We | welcome your visit... making of signs, courtesy cards, $1.95 for 





of changing the gowns in a new color 
scheme 








I've mentioned here three different win 





roll of metallic paper plus artist’s sketch of 


You'll be glad you came! 


THE L. J. | 
New Thall Catalogue 


Available Soon 
Ready tor distribution about July 16 will 
be the new 20-page catalogue of “Tri-Bar” 
* Thall Plastic, Thess 


displayers by Inc 
metal displayers in the medium price field 


CO INC are in black and satin brass finishes. De 
°7 = 


signed to satisfy the numerous requests for 


figures; but they all had countless value in 
personality, good will and actual sales 











36 WEST 37th ST. a stylized line in a fine finish that could 
NEW YORK CITY 18 meet the demands of lower budgets, accord 
ing to a firm spokesman, the displayers will 
be shown in Chicago during Market Week 
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BOOTHS 34-35 


NADP Ste%7 


JUNE 21st to 25th 
gf Ue 
CONRAD HILTON 

HOTEL : 


IN CHICAGO 














WINTER * CHRISTMAS 


DISPLAY MATERIALS 
are appealing! 


gee, 


For distinctive seasonal a — 
atmosphere plus real econ- 
omy, don’t miss Reyburn’s 
1959 selection of Christmas 
Prints, Panoramas and Bor- 
ders. Their eye-appealing 
brilliance makes the customer “want-to- buy.” Reyburn’'s 
display materials are artistically designed to assure the 
desired effect in your Yuletide displays. 


THE REYBURN MANUFACTURING CO., INC. ““aoversroro. F 








fresh display possibilities to your 
floors and windows ... at an 


amazingly low cost! 


Now, get big, eye-catching dis- 
plays with a minimum of effort 
and expense! These fabulous 
fibreboard displays set up in 


minutes to create a vivid set- 


ting for an UNLIMITED variety 
of merchandise! And each dis- 
play is so complete and realistic 
it looks custom-made for your 
sales theme! Lightweight, easy- 
to-handle — and so durable 


they can be used over and over! 





Fabulous FIBREBOARD DISPLAYS by Joymaster 


A colorful new medium that adds 


DISPLAYS FOR EVERY PROMOTION! 


Christmas Fireplaces over 9° tall, as 
shown: also available without chimney @ 
Display size super-markets more thar 
just miniatures @ Bedroom Ensembles © 
Kitchen Appliances @ Giant Blocks @ 


Wild West Setting @ many, many more 
For complete information, write or phone 


TOYMASTER PRODUCTS CO., INC. 


235 Clifton Boulevard, Clifton, N. J., 
New Jersey, Phone: PRescott 3-8100-1; New York: LOngacre 3-1760 
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The Bliss SEELINGRILL revolutionizes all con- 

cepts of window trimming. It has been de- 
| signed to give maximum use of horizontal 
space without cluttering the floor. 


See Ge SSS SSS See eee eee ere’ 











The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 








Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. ; 
Please write for complete information. } 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 


°*T.M. 
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DISPLAY APPEAL IN MEN'S WEAR 


[Continued from page 39] 


front in place, until it is placed out in the 
window. 

From a 10 or 12 ply grey board, cut a piece 
about eight inches wide and long enough to go 
around the bottom of the form. This will 
make a false skirt. This false skirt is the 
pinning base when you start pulling and get- 
ting rid of wrinkles on the back of the coat. 
Make sure to place it about three-eighths of 
an inch shorter than the length of the coat. 
Start wrapping it half way around the side 
ending at the same position on the opposite 
side. To hold the front of the coat straight 
and flat at the bottom, another smaller piece 
about two inches by eight inches will prove 
very effective. Place it under the coat front 
and staple to the form. 

Drape coat on the form letting it settle 
gently, making sure it sets snugly to the 
collar of the shirt. Get hold of cuff-blocks, 
squeeze together the ends using finger holes 
and slip it up in sleeves. If there is no sign 
of distortion in the sleeves proceed with the 
insertion of sleeve pads, as in Fig. 6 and 7. 
Make sure sleeve pads rest on block. Return 
the shoulder gently to the form and then repeat 
the operation on the opposite side. 

Now you are ready to work on the body. 
Pull the back down, rubbing the shoulders and 
back as Fig. 8, and start pinning from under 
false skirt using No. 24 pins. Apply pins side 
ways barely coming in contact with the back 
bottom seam of the coat, taking out any pos- 
sible looseness in the coat. Use as many pins 
required to get a clean, crisp, snug look. To 
hold the coat front in position drive a pin 
through the coat into the form under each 
lapel, sensing how far it should be placed so 
as not to cause pucker in the lapel. Fig. 9 
illustrates how to position the sleeves if you 
decide to pin them in place. Move each sleeve 
forward and backward and observe where it 
hangs most naturally. Pin it there. I have 
seen suits rigged to perfection without the 
sleeves pinned to a form. Most of the times 
the sleeves will cover two-thirds of the pocket. 

Prepare the handkerchief in the TV _ fold, 
add half inch to the measure of the pocket 
for show, fold it and make insertion with a 
piece of cardboard or flat ruler as in Fig. 10. 
The coat is now ready for display as Fig. 11. 
Double check for a last touch-up, put paper 
clip to hold the front together until you are 
ready to enter window. 

These illustrations are from the book “Rig- 
ging and Forming of Men’s Wear,” written by 
Lloyd L. Buzan. I highly recommend this 
book to be accepted as the manual of every 
men’s wear displayman, professional or ama- 
teur. This book is published by The Display 
Publishing Company, Cincinnati 1, Ohio. 


_ 


Cold Cathode Lighting 
Available to Retailers 


A form of cold cathode lighting, report- 
edly suitable for supermarkets and other 
large retail stores, will be made available 
for such commercial uses by Cutler Light 
Manufacturing Co., 2026 North 22nd street, 
Philadelphia. Dubbed Mirac-O-Lite, the 
cold cathode lighting produces good light 
levels at two watts per square foot, accord- 
ing to Robert T. Cutler, the owner. 
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SEE UTILITY DISPLAYS INSPIRED BY 


hr WOM + 7 oh Bur UAL ELLA bab 


i 4 
Y HE graceful, delicate, and florid 
vonnes graces and the French painted 


linens —- toiles de Jouy have inspired a 

















new line of Ferrocraft displays and fixtures. 





The light and lively styling of these 
gleaming brass and black iron designs say 











“In good taste” to your customers. 


Put on your snappiest beret 
and visit us in spaces 
96-97-101 
at the Exhibition Hall, 
Conrad Hilton Hotel, Chicago, Illinois 
June 21 through 25. 


ERROCRAFT 
Morgantield Kentucky 

















a 
38"" Mechanical 38" Animated 56" ‘High Mechanical Santa 5' and 6' 22"' Stationary Santa 
Clown Santa in Chimney in White or Red Mechanical Santa Red, White or Gold 


‘Living Action” 


SANTAS ¢ CLOWNS - MECHANICAL DISPLAYS 


MANUFACTURED IN OUR OWN PLANT 
FOOL-PROOF MECHANICAL ACTION e WATER-REPELLENT e INDOOR or OUTDOOR USE 


SPECIAL DISCOUNT on orders placed before July 15. 
For Mechanical Displays of all types built to order 


Write or phone 


DISPLAY ARTS, INC. 600 West 75th St. New York City 19 
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| nternationale 


Hans Erhardt sends his voluptuous mannequins sailing in 
the windows of Jelmoli, Zurich, Switzerland (right) . . . In 
their swimsuits and enormous beach hats the ladies are pre- 
said 


since their boats lack an essential part—the hull 


pared to set It's doubtful they will get very far, 
.. . But who 
is to say that their rigging, masts and sails, propped between 
floor and ceiling of the window, will not be sufficient to get 
them what they want—the appreciative looks of the men and 


envious eyes of the women in the vicinity— 
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A cutout lady pirate that you would swear was full round examines 
the blouse contents of the treasure chest as the focal point of 
this display by William Christiansen for A. B. Holmbloms, Gothen- 
Sweden 

One 


several tall leafy artificial plants complete this window, not quite 


burg, Two dresses are action posed on headless 


forms also is armless A sandy floor, two kegs and 


as extreme in the light and shadow relationships as is typical of 


Mr. Christiansen's windows. 


—At left is one of two windows used by Frederick Asmussen 
for the opening of a new “Young Man's Shop" at The Myer 
Walls, floors and sup- 
. . Fitted collapsible 
boat, oars, crest on the wall and hanging lights all contribute 


Emporium, Melbourne, Australia 


porting posts were all real stained planks . 


to a boat-house effect as a background for men's swim and 


sports wear— 


—An unusual and striking approach to ladies’ swimwear display is 
that by Heinz Sittard, Kaufhof, Darmstadt, Germany, at the left 
... The swimmers were made of plain drawing paper positioned in 
front of a checkerboord pattern of '‘Acetat’ squares continued on 
. Swimmers were supported in the 
than 


the floor, ceiling and walls . 


swimming position by invisible rear supports rather wire 


suspension— 
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so much air brush 
for so little money 


Dollar for dollar . 
there isn’t a better buy than” — 
the Binks Wren Air-Brush. | 
It applies lacquers, enamels, 
artist’s paints, dyes, ceramic materials 
with equal ease from interchangeable 
, color bottles. Infinite spray pattern ad- 
justment gives you complete application 
control—from small dots, fine lines, stip- 
ples, to broad blend effects. Similar bal- 


ance and handling ease is found only in ie 
far more expensive air brushes. Wren Air -Br ush 
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9195 


Two attractive kits available in 
7 sparkling styrene carrying cases. 
Be a ks Ask your supplier to show them to 
you. If your supplier does not have 


\7743461/1 (MD them, write for full information. 










Standard Kit Custom Kit 


495 (suggested U.S. $1945 (suggested U.S. 


retail price) retail price 


Contains Wren Air-Brush Contains extra “% and 2% 
and % oz. color bottle. oz. bottles and air hose. 





Binks Manufacturing Company 


3124-32 Carroll Ave., Chicago 12, Ill. 


SHRAY FA/N//NG 








REPRESENTATIVES IN PRINCIPAL U.S. & CANADIAN CITIES «+ SEE YOUR CLASSIFIED eP DIRECTORY 
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swivelier U Aagatabl itelaliiatc me lalit 


Universally Adjustable Recessed 


“GYRO-LITE” 








350° 
HORIZONTAL 
ADJUSTMENT 





5 MODERN axle! SHADE LINES <3= ae... 


m +f''MIDGET ADJUSTABLE SWIVELIER 
LIGHTING UNITS 
AND ACCESSORIES... 


Each with over 20 different models — for outlet box 
or raceway attachment, portables, screw-ins, clamp-ons, etc. 
All completely wired and ready to install. 





- o ‘ Send for Complete 


BERMUDA" _ $'CATALINA LAMPS FREE Catalog. 


+Up to 150-W R-40 
or PAR-38 


wewnne  MESTEULY EGY 
up to 100-W 


Standard COMPANY, INC. 








SALES OFFICE: 
30 IRVING PL., N. Y. 3, N.Y 
Factory: Nanuet, New York 
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GLASS BLOWING 
GLASS DECORATING 


Christmas Ornaments — Finials 
Special Colors made to order 


Apothecary 


Jars and Showglobes 


Laboratory | Glassware 


Giass and Plastic Prisms 
Giass Domes (Bell Jars) — Glass Bubbles 
Oversize Glass Balls 


DISPLAY GLASSWARE Made to Order 


Meta! rae ene — Wire Goods 


KENBURY 3. 


GLASS WORKS 


132 WEST 14th STREET 
NEW YORK 11, N. Y. 





To serve you better 


NEW: PERMANENT SHOWROOM 
AT THE DISPLAY CENTER 


400 Eighth Ave.. N. Y. C. 

















No kidding, 
We Can Solve Your 


Santa Claus Problem! 


Honest, 
we're the only Santa Claus 
Specialists in the world! 


e Santa Claus Service and Promotion 
e Santa Claus Training 
e Santa Claus Equipment 


(Finest and largest assortment 
made, really.) 


Kindly drop in our booth at the 
Show and be convinced. 


SANTA CLAUS SCHOOL, INC. 


Albion, New York 














SNO BLOCK 


REAL/STIC SNOW JTEXTUKE 


FREE IDEAS 


Send for the 
NEW 


“a picture 
book of 


ideas 


Frostee Sno Co. 
BOX L 
ANTIOCH, ILL. 
Phone 491 











72 











Crookston Promoted 
To Gardner President 

J. McLain Crookston, for 13 years secre- 
tary and treasurer of Gardner Displays Co.,, 
Pittsburgh, has been promoted to president 






—J. McLain Crookston — 


sales. Also elected were: 
vice-president; Donald A. 
Tuttle, secretary, and Virginia Gray, treas- 
urer. Mr. and Mrs. George C. Stetter, who 
were president and board chairman, re- 


and director of 


James B. Cassell, 


spectively, continue with the company on a 

consultant basis. 

Gibraltar Division of Mead 

Names Palmaccio Production Head 
Appointment of Patrick Palmaccio, 34, as 


production manager of the Gibraltar Display 
Division of Mead Containers, Inc., in Jersey 


City, has been announced by William P. 
Katz, vice-president in charge of the divi- 
sion. 


According to Mr. Katz, 
of Mr. Palmaccio is in line with the current 
expansion program now going on at the 
Gibraltar Display Division. Under this pro- 
gram the division has greatly increased its 
customer service and is developing new and 
unusual technques in production which will 
enable it to enter fields hitherto untapped 
by point-of-purchase display producers. 


the appointment 


Revolving Units, Turntables 
Added by McMahan 


A. B. McMahan Co. announces that it is 
now producing a complete new line of re- 
volving units and turntables for the display 
trade. Heavy thrust ball bearings and 
heavy duty construction are utilized. For in- 
formation and prices write to the firm at 
693 Raymond avenue, St. Paul 14, Minn. 


_— -— 


Stensgaard Addresses 
St. Louis Guild 

W. L. Stensgaard, president of W. L. 
Stensgaard & Associates, Chicago display 
manufacturers, was the guest speaker May 
12 at the fourth the “Display 
Speaks” series of meetings conducted by the 
St. Louis Display Guild. No report of the 
meeting was available at presstime. 


session of 


DISPLAY WORLD 











Largest Color Photo 
Unveiled in Cincinnati 

The world’s largest color photograph 
80 feet long and 20 feet high — was un- 
veiled recently in Cincinnati. Made at the 
Tampa, Fla., plant of Color Corporation of 
America, the giant photograph is installed 
in the Cincinnati Music Hall. 

Mr. Joe Snyder, president of Color Cor- 
poration, who pioneered commercial devel- 
opment ot giant color photographs and pro- 
duced this “ultra-mural,” characterized the 
big picture as “the opening of a new era 
in the use of color photography for adver- 
tising, the graphic arts and interior decora- 
tion.” 

Mr. Charles Bauer, Jr., managing director 
of the Cincinnati Music Hall, commenting 
on the final selection of a site to photograph 
for the scene, said, “We picked Diamond 
Head in Hawai, for our ‘view of the Pa 
cific’ because we felt the island scene would 
be cool and refreshing. The entire picture 
typifies the relaxed ‘vacation’ mood we 
wished to inspire.” The photograph was 
taken in Hawaii by Edward Betz of Marsh 
Photographers, Inc., Cincinnati. 

sefore Color Corporation made this 80- 
foot picture for the Music Hall's “picture 
window,” the world’s largest color photo- 
graph was in the Eastman Kodak exhibit at 
Grand Central Terminal. This huge trans- 
parency measures 60 feet by 18 feet. 


Store Fixture Firms 
Hold Convention 


Store, bank and office fixture manufactur 
ers from all sections of the country were 
present at the Fourth Annual Convention 
and Exposition which was held at the Con- 
rad Hilton hotel in Chicago on March 12-13. 

At the official business session the mem- 
bership elected the following directors: Jo- 
seph C. Kay, president, Woodwork Corpor- 
ation of America, Chicago; Osborne Pfingst, 
vice-president, McCloskey-Grant Corpora- 
tion, Philadelphia; Karl F. Weber, vice- 
president, Weber Showcase and Fixture Co., 
Inc., Grand Rapids, Mich., and Los An- 
geles: Harvey M. Goebel, Goebel Fixture 
Company, Hutchinson, Minn., and Otto J. 
Coerver, Otto Coerver Company, Inc., Dallas. 

The new Board of Directors re-elected 
Charles F. Loglie, president, National Store 
Fixture and Equipment Company, as presi- 
dent of NASEM; B. W. Abrams, president 
of Abrams Fixture Manufacturing Corpora- 
tion, was re-elected vice-president and A. S. 
Rovak, secretary, St. Louis Fixture Manu 
facturing Co., Inc., as treasurer of the 
association. 

At the opening session, two separate 
groups of standard store fixture manufac 
turers discussed the marketing of produc- 
tion-type fxtures, including such phases as 
the use of catalogues, sales brochures, ad- 
vertising trade shows, and direct selling. 


Thieme's Wins Contest 
With Spring Display 

Window panels’ featuring foundations, 
dresses, coats and accessories as part of the 
spring costume won first prize for Thieme’s 
junior department store in a contest spon- 
sored by the Lafayete (Ind.) Association 
Marjorie Reynolds is display manager. 
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Dusko Mannequin Art School 


509 MAHONING AVENUE — YOUNGSTOWN 2, OHIO 
2 


All Visual-point Pictures in Our 
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CLOCKED INTO MINUTES 


VISUAL AID 
MANNEQUIN ART COURSE 





Lessons are synchronized with a time allotment 
and a volume output. 


You learn the art of repairing, 





refinishing, and reposturing 





mannequins by a new scientific 


teaching formula. 


WRITE FOR A FREE BROCHURE 


() 














Here's an Inexpensive, direct way to 
Increase Your Sales! 


The “MAGIC” FAUCET 


A great Window Display Attention Getter — May be 
used in thousands of promotion ideas . . . especially for 
wash and wear apparel and rainwear. 


The continuously running water out of the unattached 
“floating-in-mid air’ faucet into the polyethylene bucket 
makes people stop, look and go ‘ga-ga.’ 

@ No water connection required. 

@ Equipped with re-circulating motor pump hermetically 


sealed in oil. Never needs lubrication. 115 Volts AC. 
Height: 33 inches. Bucket I! inches dia. 


Guaranteed for one year. Made to last indefinitely. 


1 to 3 units $45" ea. — 4 to 8 units *40. ea. 
9 or more units *38-°° ea. 
ORDER NOW — IMMEDIATE DELIVERY 


DIV. DW-6 
CANAL ELECTRIC MOTOR, ING. Wore ois Fountains 


310 CANAL STREET @ NEW YORK 13, N. Y. @© WOrth 6-1377-8-9 
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Children slide for ten cents a ride beneath huge 
maple tree decorated with |,000 pastel Easter eggs 
. . . Store windows and interior repeat theme with 


more eggs . Celebrities added attraction 


LIVING, tour-ton maple tree, 55 feet 


Faster E r tall, became a_— gigantic, colorful 
aster Ege Tree at Sterling Lind- 


ner, Cleveland, Ohno. It was decorated 
° ° with 1,000 pastel papier mache Easter eggs, 
Ste x a | | NM Nn @ r each 1 foot long, and with 350,000 square 
yards of two-tone leat-green nylon netting 
A 10-foot slide tor children was placed 
at its basket base. For each “ride” a 
youngster made a 10 cent donation to the 
kaster Seal Sale. They collected $1,200 in 
dimes during the special event promotion 
Following through with the theme, Peter 
Shyne, display director, attached smaller 
aster eggs to tall branches and decorated 
store columns throughout the store inter 
1OT., 
A dynamic personal appearance program 





was also coordinated with the promotion 
Movie star Lana ‘Turner and cartoonist 
\l Capp attracted large crowds as well as 
city dignitaries, such as the Commissioner 
of Public Health and the local Easter Seal 
(‘ampaign Chairman. On the local scene, 
support otf television stars, disc jockeys, 
sports personalities and other visiting 
celebrities was enlisted. 

In addition to this, there was a “Mad 
Hatters Candy Party” and Children’s 
Fashion Show and a live broadcast by a 
disc jockey at the scene. 

The egg motif was also carried out in 
the windows, although not in the window 
display shown, which utilized an elegant 
antique setting for junior tashions. 

According to Mr. Shyne, results were 
most gratifying. “The presentation proved 
a great tactor im increasing volume = 1n 
selling departments, directly and indirectly 
affected: and it brought a great deal ot 
additional trafhe into the store. It also 
created civic interest and prestige.’ 


DISPLAY WORLD 















to get more/ ATTENTION 7.2 for YOUR DISPLAYS 
ie 


POTTERS = SILVER GLASS TINSEL’ 


Unmatched for sparkle... truly economical... nothing, but nothing, 


pe, ad can match the sparkle of Potters Silver Glass Tinsel in silver or in your choice of colors 
is pt . : er . . : : , 
oH 5% For longer lasting brilliance, silver is available in tarnish-resistant grades. 
2% 


And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 
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at NADI MARKET WEEK 
in Chicago, June 21-25 % 


~* 


CONRAD HILTON HOTEL 0“ dw) 
BOOTH MANS 
























Don't miss Noel's exhibit of the latest and most 
unusual Christmas display lighting, including Neon, 
Snowball and extremely fast long-life dancing 
lights plus many more brand new items. 





os 






> 
@ Boxed Christmas tree lights @ Point of Purchase flashing -— = 
(for re-sale) lights = = 
oe Bulk packed decorative lights e Changing Color Lights ‘S 1 4, ee 
{ @& , . — : . v 
yr) Write for literature . . . Jobbers inquires invited. s ta 
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Y ite) ah Manufacturing Co, Inte 3 W. 18 Street, New York 11, N. Y., Algonquin 5-4550 
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—At J. L. Brandeis & Sons, Omaha, Neb., where George Wagner 

is display director, the entire |7th street battery of windows 

was devoted to "Black and White is So Right for Summer" pro- 

motion . . . Backgrounds also tied in with the black and white 

color scheme as indicated in the photo at right . . . Black 
French poodles added atmosphere— 


—Taking a page from the history of California, George Janiga, 
Santa Ana freelance displayman, created a gold rush days decor 
for Hill's men's store's 49th anniversary January sale . . . Win- 
dows carried groupings of plants, minerals and old equipment, 
such as broken wagon wheels, associated with the mining area 
as well as all the necessary tools .. . A clever cutout of an 
old miner and a balloon reader on the back wall humorously 
tied in the name of the store in the copy, which read ‘There's 
gold in them thar Hill's" — 
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—A solid window of blouses in white, pink, blue and maize 
are displayed above by Frank Gentleman for Korvette's 
44th street store in New York City . . . Sales have more 
than tripled, he says, since the store started using these 
new continental-style gold displayers . . . This sales-provok- 
ing display will be duplicated in several other stores of 
the |3-store Korvette chain, the display manager reports— 


—Promoting the annual Cherry Blossom Festival at Washington, 
D. C., was this display, at left, in the window of Artistic Flowers 
and Displays, Inc., during recent weeks . . . Background is moss 
green; floor is silver base metal to simulate a pond in the 
center and the balance covered with sheet moss .. . Cherry 
Blossom Tree behind the figure is pink and white while the 
Japanese figure is in chartreuse green satin as is the spray 
suspended from the ceiling . . . Parasol suspended in front is 
rotating on a ceiling motor and ir so doing is reflected in the 
simulated pool— 
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Shown is SELECTROSLIDE projector with 
3” lens, 16” x 24” plastic non-reflecting 
screen, in cabinet with washable brown 
and tan fabric covering entire cabinet 
area, (folds down to 9” x 56” x 30”). 
Provision is made for sound (Twin 
HI-FI speakers). Tape recorder may be 
housed in cabinet base below SELECTRO- 
VISION. The unit is available with back 






spindier 


Established 1924 


SELECTROVISION is SELECTROSLIDE 
READY FOR ACTION — ANYWHERE 


Combines Sight and Sound for Scientific Selling 


The very versatile SELECTROSLIDE automatic slide- 

projector “Merit Award Winner” at the Brussels Worlds 

Fair NOW housed in attractive, self-contained, mobile 
folding cabinet gives 


DESIGNERS OF DISPLAYS and EXHIBITORS 


exactly what they need and want. 


(if displayed in center of room) provid- 
ing filtered ventilation, ducted exhaust 
system. 

Without cabinet-base or table SELEC- 
TROVISION is ideal for Reception Room 
or store window. Standing on table (as 
shown) or cabinet-base (to house tape 
recorder) brings unit to eye-level. SE- 
LECTROVISION is most useful for Conven- 
tion Halls and In-store Exhibits. 


OUR ENGINEERING DEPARTMENT IS EAGER TO ASSIST IN WORKING OUT TECH- 
NICAL DETAILS FOR SPECIAL APPLICATIONS OR CUSTOM INSTALLATIONS. 


Write for complete information and literature. 


2201 Beverly Boulevard 
Los Angeles 57, California 
Phone: DUnkirk 9-1288 














Natural and Colored Bulrushes 

Natural and Colored Indian Grass 

Natural and Colored Italian Wheat 

Natural and Colored Sea Oats 

Natural and Gold, Lavender, 
Copper Grape Vining 

Red Prepared Smilax 

Autumn Prepared Adiantum Fern 

Autumn Plastic Adiantum Fern 

Wired Natural Pine Cones 


Brown, Red and Green Prepared 
Oak 

Bleached and Two-Tone Trans- 
parent Oak 

Orange, Wine and Brown Chip 
Blinds 








FALL 19 


Orange, Wine and Brown Chip 
Twists 


Gold-Copper 6 ft. Oak and Birch 
Tree 


Autumn Bubble Bittersweet 


Wine, Gold and Copper Bronze 
Bottles 


Fall Colors Rafhas 
Large Natural Cattails 
Wicker Cornucopias 


¥%" Gold, Copper Stake Cord 
8 yards long 

Falltone Petal Branches 

Falltone Petal Cone Branches 

Cedar Poles & Cedar Slabs 

Natural Corkbark 


Indian Corn 





Redwood Wagon Wheels 

Imported Velour Cattails 

Imported Oak and Maple Leaf 
Sprays 

Imported Branched 
Chrysanthemum and Heads 

l.oose Imported Fruits 

Imported Fruit Clusters and 
Garland 

Imported Glass and Plastic Grapes 

Cloth Fall Foliages 

Plaid Fall Foliage Sprays 

Thistle and Fruit Units 

‘Back To School” Pennants 


College Pennants, Strings 


Wicker Fireside Baskets 


And Over Two Hundred Items for Complete Fall Display Sales 


LOUIS SCHNEIDER CORP. iv scr: : 


Closed for Vacation July 4-July 12 


6 SECOND STREET 
N. Y. 


Our only Office, Showroom and Factory 
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Our Best 


bal dis 

Ui HEN H. NELSON, who directs 
nry , display for Kdward C. Minas Com- 
€. 


pany, Hammond, Ind., talks enthu- 
siastically of mannequins, he boasts that 
they are “our best ready-to-wear sales 
men.’ This, in a few words, is a simple 
definition of the display philosophy which 
he portrays in the windows and_ interior 
of this department store 

He believes in using plenty of manne 
quins in his displays and he believes in 
employing only the best available and 
keeping them in immaculate condition and 
appropriately Wn stvle tor the season. 

Two examples of this display theory are 
shown here. Notice that in the display of 
ready to-wear dresses in black there are 
six lady mannequins, five of which are 















































Salesmen 


Immaculate stylish mannequins 
are characterized as "our best 
ready-to-wear salesmen" by 
H. Nelson, Minas’, Hammond, 
Ind... . His displays carry out 
this philosophy . . . There are 
11 figures in children's window 


standing im various poses and one 1s 
seated. In the other display of infant's 
and children’s wear there are no less than 
1] figures, including three toddlers The 
ages run up to 12-years-old. 

()t course, he takes exception to this 
policy in his narrower windows, three ot 
which are shown. 

Mr. Nelson is assisted by two tull time 
gentlemen and one lady Another = girl 
works part time and the store carpenter 
provides assistance. This group has the 
responsibility of 15 main windows and _ s1x 
vestibule windows, which are changed 1n 








some manner each week. This staff also 
has the responsibility for four definite 
interior changes for spring, summer, fall 
and winter (Christmas). Mr. Nelson has 
had much to do with planning of the store 
interior arrangement. 

In describing his display operation Mr. 
Nelson says “Most of our work is planned 
and executed by ourselves. We do _ pur- 
chase some props, providing they are of 
good enough design to be classified into a 
more-than-once use. We never buy any- 
thing such as a set-piece ... just don’t ap- 
preciate that type of background work. 
Some of our best props are a number of 
years old and still very usable. I do be- 
lieve in “seasoning” such things as man 
nequins every year our best ready-to 
wear salesmen. 

“l’ve discovered it pays to shop for 
what you want because anything is_ ob- 
tainable, and that certain piece could easi- 
ly be the prop that ‘sells’ our windows.” 

Mr. Nelson believes it most effective to 
“bank” windows to give the particular 
promotion more strength, especially in the 
beginning of a season and for Mother's 
Day, Father's Day and Valentine's Day. 
“We often have a four-window spread, at 
least, plus vestibule windows and interior,’ 
he says. 

In the window shown in which the ladies’ 
black dresses for various occassions are 
displayed on mannequins, a screen was 
constructed of black framing backed by tor 
toise shell mirrors. The crystal chande- 
lier lighted the loveseat, rescued trom an 
attic, sprayed silver and upholstered in 
black metallic. The complete background 
is white with grey carpeting. The result 
is a very striking window and rewarding 
in sales. 

A display is shown from a promotion of 
dresses for “your little princess,” in which 
infants’ and children’s dresses range from 
infancy to 12-years-old. The window was 
framed in organdy valances. Chairs are 
painted in pastel pink, yellow and_ blue, 
accenting the same colors in the dresses. 

Taking “A rose 1s a rose . " 8 @ 
theme tor the millinery display shown, a 
rose chandelier was sprayed gold, and was 
used as a displayer for the millinery. A 
chair was treated likewise. A mannequin 
stood unimposingly behind the chandelier, 
wearing a white dress against the white 
background. 

An interesting back-to-school window 1s 
shown. The background was done with 
paint and brush, giving a fine perspective 
of library shelves against which to pose 
the mannequins, together with such props 
as stools and ladders. The millinery was 
in sapphire blue and the casual wear in 
persimmon. The three other windows in 
the series contained casual wear for men 
and women and one was devoted to mil 
linery 

from a series of three bridal promotion 
windows 1s the veil window shown \1] 
props were reed and rattan throughout the 
series, with the veils being displayed On 
head forms in the display shown The 
backgrounds were white, with the frame 
and all props done in soft yellow Bridal 
attire in white and yellow repeated the 
motif 
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FOODS FOR PERMANENT DISPLAYS 


ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 





HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables— Dairy Products—Hors D'oeuvres and Canapes—ice Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY CO. srookiyn Ny. 
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or the season’s most superb and beautiful new line. 
inspect the Oltmanns display during N. A. D. I. Market 
Week, June 21-25. The unusual ideas and combinations 
that we have prepared will convert your store into a 


crowd-attracting Christmas Wonderland. 


ur Fall and Christmas lines will be on exhibit 


for your approval, and we are looking forward to 


greeting you at 


Booths 36 to 40, Exhibition Hall 
Conrad Hilton Hotel, Chicago 


OLTMANNS CO. 


Designers and Manufacturers of Artificial 
Flowers and Decorations 


1405 DOUGLAS STREET e OMAHA 2Z, NEBR. 








Complete Santa Claus Outfits for Store Use 


‘ Durable, rich looking corduroy. 
Leatherette belt, imitation boots. 
alita | Maree rbot" Nee aoe ES 
' ’ flame proof. No. 
i DeLuxe red velour and white plush 
om trim. Patent leatherette belt, boots. 
. Nylon and dynel permanently waved 
, wig and beard set can be cleaned, 
ea, Cowes. a 
o. 


Finest quality outfit! Super deluxe 
model: velveteen, soft white plush 
Nobody ... Dut nobody... trim, patent leatherette belt and 


boots. Blend of Yak hair, nylon and 


sells like Santa! Set the dynel, permanently waved wig and 

; ; beard set, most natural appearance, 

mood for holiday buying! \ can be cleaned, washed, combed. 

: Non-inflammable. No. 2598 $57 
Fill your customers with the i~ 

spending spirit. Use these hor? . Separate wig and beard sets 

authentic Santa Claus outfits FPR’ oF Sente Views eens auameee. 


| 7 / Write for fully descriptive 
in your window displays and | J illustrated catalog. 


. ) 
on sales floors . . . on your , "Immediate delivery guaranteed. 


salesmen and mannequins. - _ Complete line of 
advertising banners and 
flags to your specifications. 


Collegeville > om . . . Flag and Manufacturing Co., Collegeville, Pennsylvania 


CELEBRATING New York City: 200 Fifth Avenue, W. F. Wimmer, Manager 
50 YEARS OF LEADERSHIP Philadelphia, Pennsylvania: 716 Chestnut Street 

















FLASHERS 


x Since 1900 


Force Attention, Increase Advertising Value 


cTrric Motor 
Motorless 3655 RIVER ROAD RIVER GROVE, ILL. Drives 











Largest Rotating Globe 
At Petroleum Exhibition 

What is believed to be the largest rotating 
world globe was one of the spectacular fea- 
tures of The National Supply Company’s ex- 
hibit at the International Petroleum Exposi- 
tion. The exposition was held May 14-23, at 
Tulsa, Okla. 

Thirty feet in diameter, the globe was 
positioned so that its highest point was about 
70 feet above the ground, with its axis rising 
another 10 feet. Driven by an electric mo- 
tor, the globe turned on its axis at the rate 
of two revolutions per minute, giving visi- 
tors an effect much as if they were looking 
at the world from outer space. 

As on globes of conventional size, the na- 
tions of the world are shown in bright, 
contrasting colors and all water areas are 
represented in blue. 

The globe was suspended above National 
Supply's “Rotorama,”’ a doughnut-shaped 
glass-enclosed, air-conditioned observation 
deck 66 feet in diameter, supported 12 feet 
above the exhibit floor. Steel cables that 
extended from “A” frames on top of the 
Rotorama to “deadmen” buried 10 to 15 feet 
below ground held the globe safely, although 
they hardly showed. 

Made of fiber glass plastic in 24 identical 
segments and bolted together, the globe 
weighed approximately 11,000 pounds. Blue 
water areas were molded integrally with the 
plastic. Continents were made of separate 
sheets of plastic that were attached to the 
surtace of the globe and painted. 

The National Supply globe represented 
the international scope of that company’s 
operations. National Supply, the world’s 
largest manufacturer and distributor of oil 
field machinery, had one of the largest ex- 
hibits, occupying 23,680 square feet, at the 
exposition. Three drilling rigs and 11 pump- 
ing units were demonstrated in action and 
much other equipment was displayed. 

John A. Wills & Co., Pasadena, Calif., 
were fabricators of the globe, with the 
Dudley Industrial Corporation as sub-con- 
tractor. 


| Cutawl Helps Booklet 
| Gives New Display Ideas 


The 1960-61 edition of “Cutawl Helps” has 
just been released by International Register 
Co., Chicago. This new 16-page booklet 
is filled with different, useful display ideas 
and new uses for the Cutawl. 

There are over 60 illustrations in the 
new edition, including photos of interesting 
displays and drawings suggesting original 
display ideas. Also featured is an article 
on “open work,” or pierced pattern, the new- 
est vogue for cutout decoration. 

Illustrations of appropriate window dis- 
plays for each important selling event of the 
year are shown, with detailed instructions 
on how they are made. The outstanding 
photographs of prize-winning’ displays, 
teamed with the how-to-do-it tips, help stim- 
ulate other ideas. A collection of “success 
stories” concerning leading display experts 
has also been included for inspiration. 

A free copy of the booklet may be had by 
writing International Register Co., 2622 W. 
Washington boulevard, Chicago 12, and re- 


| questing booklet NR-69. 
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Telephone Solves Problem 
For Technical Exhibits 

The*problem of answering highly technical 
questions about specific products at indus- 
trial exhibits without the necessity of hav- 
ing a large staff of engineers and scientists 
present has been solved by the Armstrong 
Cork Company’s Industrial Division. 

Armstrong’s new technique for handling 
queries when detailed chemical and physical 
knowledge is not available in the booth will 
be used May 25-28 at the Design Engineer- 
ing Show in Philadelphia where the com- 
pany will display and demonstrate its 
products. 

A special telephone booth with a direct 
line to Armstrong’s Research and Develop- 
ment Center in Lancaster, Pa., is being in- 
stalled in the company’s exhibit. Visitors 
to the booth seeking detailed technical in- 
formation about specific products will be 
invited to pick up the telephone and speak 
directly with Armstrong’s research man 
responsible for that product. This will en- 
able Armstrong to put a technical man di- 
rectly in touch with the company’s techni- 
cal representative without any delay. 

Adding a further personal touch, Arm- 
strong is placing a panel of photographs of 
the people in the R & D Center likely to be 
called beside the plastic telephone booth. The 
picture of the individual being called will 
light up so that the visiotr can see to whom 
he is speaking. 


Masonite Hardboard 
Now Grain-Imprinted 

A new Masonite Panelok system, the com- 
bination of attractive hardboard panels, 
metal lockstrips and accessories, makes pos- 
sible low-cost display areas for stores and 
exhibits. Grain-imprinted panels 2 inches 
wide and & feet high are held vertically 
against steel splines or lockstrips, which 
are barely visible between the joints. Ad- 
just-a-bilt fixtures fit into the splines to 
hold a variety of objects, including countet 
tops, shelves, racks and artwork. ‘The pan 
els come in four shades of walnut, either 
random grooved or plain. Contact your 
lumber dealer for information 


Kenin Joins Weinberg 
In National Sales 

Samuel Kenin, former director of his own 
advertising and sales promotion firm in New 
York City, with a background of selling, 
merchandising, and marketing, was. ap- 
pointed a member of the firm of Frederic 
Weinberg Co. in charge of its national sales 
program. The Weinberg Co. manufactures 
and designs metal turniture, display equip- 
ment, furniture accessories and merchandis- 
ing equipment. The major plant and offices 
are at 145 W. Columbia avenue, in Phila- 
delphia. 


Displayman Appears 
Before Ad Clinic 

Jim McMahon, display director for km- 
ery, Bird, Thayer, Kansas City, Mo., ap- 
peared on a two-day advertising clinic and 
workshop sponsored by the Advertising 
Club of Topeka, Kansas, held April 10-11 at 
Washburn university, Washburn, Mo 
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SHOW CARD AND POSTER MACHINE 


"4 ee 7eatwie4 | SPEED...-SIMPLICITY 
gj LOW OPERATING COST----LONG LIFE 


MODEL “A” ue gee FIELD'S Smart New-- f 


With new "Magnetic" type 

lock up. Greatest advance- Gabardine J 

ment in sign machines within ackets 
last 25 years. SPEEDS UP Theyre Reversible 
OPERATION’ and provides 


complete flexibility of type i #97 20 
arrangement. | . as 


MODEL “B" 
A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. | 





Many national chains have 

from 50 to 500 or more Sign- 

press machines in use. ‘ait ate > 
MODEL A — 1/4 x 22 — Patents applied for 


| MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
DISPLAY EQUIPMENT CO. — BOX F-144, ADRIAN, MICH. 


UTILITY SIZE FOR 
SUITS, SPORTSWEAR 
TOPCOATS & ROBES 








patented 


Here’s the most efficient and time-saving 


method of forming a coat sleeve for display 


The cuff block lends itself effectively to the soft, 

casual appearance so necessary in the presentation 

of comfortable clothes worn by the men of today. easy to insert — effective 
yet invisible 


Price: $3.50 per pair. 


3919 MCCAUSLAND AVENUE 
ST, LOUIS 9. MO. 
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A terrific new catalog | 

describing the com- | 

plete line of VUE- | 

MORE display turn- 

tables and BREVEL | I 

animation motors. | Yo r k 
Write for your copy today. | 


Use the handy coupon above ! 
Hk GREATEST Air Conditioning 
| “| Shon on Earth was the way York Di- 

vision of Borg-Warner Corporation, 
York, Pa., billed its traveling exhibit which 
just completed a tour, 
introducing York products to the public in 


has coast-to-coast 





15 major cities. 


\ caravan of two gigantic tractor-trailer 


VUE-MORE Turntables are: | units, appropriately signed, was a self-con- 
QUIET PRECISION MADE | tained exhibit and lecture hall. In a mini- 
DEPENDABLE GUARANTEED | mum amount of setting-up time at each loca- 
TROUBLE-FREE VERSATILE | tion the two trailers, parked parallel to each 
| other, were transformed into two walk 
| around platform exhibits with a spacious 


lecture auditorium in between. 

\s shown in the photo, the sides of both 
trailers up that horizontal 
section, opening downward, became the floor 
for the platform and the other section, open 
ing the root which 
tained spotlights to focus on the displayed 
refrigeration 


And For Your Animated Displays: 


opened sO one 


upward, became con 


heating, air conditioning and 


~<“seeannnn™ 


equipment. 


the two trailers were 
cables disguised with short hanging draper 
Across were stretched 
material to form the ceiling for the 
auditorium. The draperies helped diffuse the 


Strung between 


1es these cables 


othe 


overhead lights attached to the cables. 





At the far end of the enclosed exhibit was 


Quiet, versatile, efficient Brevel a speaker's platiorm with draperies that 
motors ATe designed for maxi : P 2 » « ; - - 

mem sewer and Geesien Gave could be drawn during the program to re 
ment—yet compact enough to be veal a movie screen 

used i?) any motion display a - : ales ' ; aaaia we . 
a eye BF Local dealers cooperated at each location 





by supplying other York products for display 
at the entrance to the exhibit. 


pA‘ So Th oa oe ed 
C vor of BREVEL PRODUCTS 
NEW YORK 1. N Y 


Kolding chairs and other materials were 
the trailers in to 


. vine 
601 WEST 26th STREET . 


stored in between stops, 














aravan 


Two tractor-trailers convert in- 
to exhibition-lecture hall during 
tour of 15 cities displaying 
York heating and air condition- 
ing products . . . Compactness 
and efficiency the key 


make tor a and efficient 
rangement. 

The traveling caravan was unveiled at the 
International Exposition of the American 
Society of Heating & Air Conditioning En- 
gineers in Philadelphia betore the nation- 
wide tour. It was the wonderful reception 
accorded the 1959 products at this exposition 
that prompted the immediate scheduling of 
the tour. The public response at each stop, 
according to Director of Public Relations 
Ben L. Williams, has certainly justified the 
expense and effort. 


very compact ) 


Weber Showcase Moves 
Into Larger Quarters 

Weber Showcase & Fixture Co., Inc., Los 
Angeles, has moved its showrooms and of- 
fices into a 100,000-square-foot building at 
1367 South Figueroa street 


Vollmer Joins Lewis 
In Display Division 

Paul Vollmer, formerly manager of ad 
vertising and marketing at Blaw-Knox Co., 
Pittsburgh, has been named a vice-president 
in the display division of Lewis Manutactur- 
ing Corp. of the same city 
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P-O-P Advertising Awards 
Presented to Pratt Students 

Will there be a new look in point-of-pur- 
chase advertising in the next few years? 
An indication may be gleaned from the 
award-winning displays created by the senior 
students of advertising design of Pratt In- 
stitute, Brooklyn, N. Y., who may well be 
numbered among the point-of-purchase de- 
signers of the future. The Point-of-Pur- 
chase Advertising Institute held a_ special 
showing of these award winning designs 
May 6 at Association Headquarters, 11 
West 42nd street, New York City. Cash 
awards were presented to the ten student 
winners of the point-of-purchase design 
contest sponsored by the association in co 
operation with Pratt Institute. O. H. Stark, 
vice-president and sales manager, Snyder & 
Black & Schlegel, and president of POPAI 
made the awards presentations. 

This year POPAI presented its first an 
nual grant of $1,000 to Pratt Institute for 
the purpose of furthering the interest of 
talented young designers in the creation of 
point-of-purchase merchandising materials, 
and the career opportunities offered in this 
and related fields. Of the total annual grant 
of $1,000, one-half the amount is deposited 
in the permanent loan fund of the Depart 
ment of Advertising Design and the other 
halt is used for cash incentives in recogni 
tion of outstanding ability in the solution of 
certain assigned projects in the point of 
purchase designing field. The projects this 
year dealt with point-of-sale merchandising 
of related items in any type of retail outlet. 
The program is under the supervision of 
William Longyear, chairman of the Adver- 
tising Design Department of Pratt Insti- 
tute. 

Mr. Stark in presenting the awards said: 
“The Point-of-Purchase Advertising Insti 
tute is extremely gratified at the quality 
of creative designing evidenced by the dis- 
plays submitted by the students of Pratt In 
stitute . . . The Association looks torward 
to the time when more and more talented 
young artistic people will look tothe point-ot 
purchase industry for rewarding and chal 
lenging careers, and will do everything in its 
power to encourage them.” 


Six Fluorescent Colors 
In Aerosol Cans 

Six fluorescent colors in = aerosol dis 
pensers are being introduced by Krylon, 
Inc., manutacturer of spray enamels and 
protective coatings. Krylon glowing 
fluorescent spray paints can be used on al 
most any white surface paper, wood, 
cloth, glass, metal, some plastics and styro 
foam. Up to four times brighter than or 
dinary color, these colors command. sure, 
quick attention, are easier to see and give 
neon effects under blacklight. Colors include 
sunset gold, lemon yellow, red orange, yel 
low orange, cerise and green 


Free Booklet Discusses 
Store Remodeling 

Store remodeling as a possible sales boost 
er 1s discussed in the latest Small Business 
Administration small marketer aid, No. 4] 
It is titled, “Is Your Store a Sales Buildes 
or Barrier’ Copies are available free from 
all SBA offices 
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MIRACLE PLASTIC HEAVYWEIGHT 


OLLY GARLAND 


WITH OVER 450 LEAVES AND BERRIES 
USE IT INDOOR AND OUTDOOR 
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Ornament Hangers, Edging, Bracket Trims, ONG 
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9 to 10 ft. Long, 5!/2"' Spread 


At our showrooms, just 2 short blocks from the Conrad Hilton Hotel 


See this new amazing garland now 
e a ¢ a ~ SCORES OF VALUABLE DOOR PRIZES 
Adler-Jones Company | 












e AWARDED EVERY DAY DURING MARKET WEEK 





Showrooms & Factory: 521 SO. WABASH AVE., CHICAGO 
SPACE 188 AT THE CONRAD HILTON HOTEL 











+ From a 1” x 2” furring strip 
| { | M B it) R toa 12” x 12” Timber. 


Masonite (ut to your specifications by one of New York’s 





(Celotex LARGEST and most DIVERSIFIED Lumber Companies 
Mouldings e FAST SERVICE e 
Homasote LUMBER 

<n TULNOY a rimco. we. 
Plywood 


17 Ridgewood Place Brooklyn 27, N. Y. 


GLenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 
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MERKLE-KORFF 


Handbook of Ideas 
for getting 
Action into Displays 


Merkle-Korff—the oldest name in dis- 
play turntable manufacture, with over 
25 years’ experience and hundreds of 
thousands of units in service — offers 
this profusely illustrated handbook of 
suggested applications for MOTION. 
DISER Display Turntables. 

20 basic and varied motions that 
can be applied in hundreds of ways 
to dramatize any product or theme are 
fully illustrated and accompanied with 
construction notes and diagrams. 

Capitalize now on the many ways 
of getting dramatic action into your 
displays at minimum expense with 
Merkle-Korff MOTIONDISERS — 
the turntables with unfailing depend- 
ability during long life. 

Ask for you copy of this idea- 
jammed handbook today — Bulletin 
No. 2090, | 


MERKLE- 
KORFF 


GEAR CO. 


221 N. MORGAN ST., CHICAGO 7, ILL. 
MOnroe 6-1900 
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NICKY CHRISTMAS IMP TEACHES 
LESSON OF COORDINATION 


[Continued from page 33| 


the distance against a blue sky, and there 
were snow-laden evergreens in the deep 
snow of the floor. In the center of the 
floor was a white, round, ornamental lamp- 
post sunk into the snow, and tilted slightly 
toward the left. Its whiteness was sharp- 
ened with spot-lighting. In the right side 
of the window a mannequin stood in the 
snow wearing a yellow hooded-jacket, plaid 
ski-pants and tan fur-trimmed mittens, and 
holding a gift-wrapped package. In the 
left of the window there were three Nicky 
dolls wearing red-dotted pajamas and rein- 
deer caps. The little fellows were in a hud- 
dle admiring a lighted trimmed tree. There 
were several gift-wrapped packages under 
the Christmas tree. The the win- 
dow were solid red teasers. 


sides of 


Mee DISPLAY PARADE Wo-241 by Cor” 


The strategy occurred on the day of Stag 
Night, December 17, when a giant replica of 
the calendar-month of December was slipped 
into the center of the window and propped 
against the lamppost. The figure 17 was di- 
rectly in the center of the calendar page for 
December 1958, so that the stag’s head, 
having pushed right through the date of the 
17th from behind, was squarely in the 
middle of the scene with THE DATE framed 
artistically by a spray of evergreen under 
the stag’s face. The stag’s mischievous 
sidelong glance drew chuckles from custom- 
ers reading the card which was hung jaunti- 
ly on one antler, saying “For Men Only.” 

A view of the downtown store’s large 
corner window is shown as it contained 
a beautiful animated Christmas-card scene 
blanketed in snow. Little animals of all 
ages, upright as people, frolicked in the 
deep snow in amusing antics. They were 
clothed in miniature garments, charming 
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DIisPLAY DiKECTOR. 
FORBES 4~-PWALLACE 


SpRINGFIELE, MASs. 


CHARLIE WAS BORN AND RAISED 
IN MASS. BEGAN DIisPrAY WORK 
IN MENS WEAR, THEN WENT 

TO 3.C.PENNBY FOR TWO YEARS. 
SERVED THREE YEARS IN THE 


PACIFIC. AFTER DiscUARCGE, 
<ONTINUED IN DISPLAY IN Bos- 
TON FOR A SHORT ME. 
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In AuGusT 1946 WENT To 
SPRINGFIELD AS ASSISTANT 
DisPtAy MANAGER For, 
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AND WAS APPOINTED DISPLAY 


aA MANscem IN 1956. 


MARRIED AND HAS | 
TWEL\VE YEA OLD SON. 
INTERESTS ARE ARCHI- 
TECTURE,MUSIC AND FAMILY 
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in color and detail, and they were “having 
a ball” on a toboggan in the center of the 
window. In the left of the window an old 
shingled mill dominated the scene with a 
large waterwheel revolving gaily on the 
front of it. Joining the mill at the side was 
a weathered wall of irregularly shaped gray 
stones, and there were stone steps leading 
down from the mill. The floor of the win- 
dow was modeled entirely of snow-covered 
hills and valleys against the blue sky of the 
back wall. There was snow on the pine 
trees and evergreen bushes; and birds were 
perched on branches of one bare bush watch- 
ing the fun. Gold and silver tinsel was gar- 
landed from tree to tree overhead. In the 
right of the window a tat snowman was 
smoking a corncob pipe. On his head was a 
black felt swagger hat, and on top of this 
a chanticleer perched with a sprig of holly 
in its mouth high over the head of a little 
pig, in a red jacket, putting some finishing 
touches on the snowman. 

Identical elongated white signboards with 
curved ends were hung on gold link chains 
in each of the adjacent windows, all of 
which were given over to the mechanical 
Christmas-in-the-Country series. The boards 
were printed with green letters and red 
initial capitals, and were hung high enough 
not to obstruct any of the goings-on in the 
windows. The inscription on each was 
“CELEBRATE THE GREAT DAY THE 
TRADITIONAL WAY * * * CHRISTMAS 
IN THE COUNTRY.” 

All of these mechanical windows were 
such a lively topic of conversation through 
out the metropolitan area that Woodward 
& Lothrop left them intact for a week after 
Christmas. The details of the windows’ in 
terior decor and the humor of the mechanical 
skits were something to write home about 
— and many people did. In one window 
there were four little white lambs of assorted 
sizes snuggled in a great wide old-fashioned 
bed. Suddenly the covers flopped back! 
The lambs sprang eagerly to a sitting posi- 
tion. They blinked around at the presents 
all over the room. A door opened in the 
side wall. Mamma lamb walks in, dressed 
in a long flannel nightgown with matching 
nightcap. She illuminated her imposing en- 
trance with a lighted chimney lamp held 
high. She wagged her forefinger and she 
wagged her jaw. She roundly scolded the 
little lambs. They ducked down in bed—fast! 
The covers plopped over their faces — fast! 
Mamma went out and closed the door. 
Immediately the covers flew back again! Up 
popped the four little lambs and it started all 
over again! The crowding people at the win- 
dow howled with delight — every time! 





Shader Succeeds Stewart 
At Cooper's, Fresno 

Melvin C. Shader has been named display 
director by Cooper’s, Fresno, Calif., suc 
ceeding John Stewart who resigned to ac- 
cept a position in the Los Angeles area. Mr. 
Shader had been display director at Brock’s, 
Bakersfield, Calif., the past two years 


Travel Display Firm 
At New Address 

Metropolitan Travel Display, Inc., has 
moved from its West Broadway location to 
312 East 95th street, New York City. 


JUNE, 1959 


———— eee 


ee 


PUT THE “SQUEEZE” 
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_———— Get simplified display 


tacking with fast, jam- 
proof performance. De- 
ee signed with the display 
man in mind to give you 
| sturdy, lightweight con- 
es ak struction and depend- 
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SAVE TIME WITH 
HANSEN VEST-KIT 


Assures you of a handy sup- 
ply of staples at all times. 
Packed 1000 staples per kit. 
Slips into shirt pocket. 


A.L. HANSEN MFG. CO. 


5041 Ravenswood Avenue e Chicago 40, Illinois 
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BE FUSSY 
abot poste bow 





Crescent is stronger, yet it costs no more than ordinary 


poster board Thanks to its laminated construction. 


itis firmer, flatter, ready to take more punishment 


Why settle for anything less! 


samp/es avatlab/le for the asking’ 


CRESCENT CARDBOARD COMPANY 


Formerly 
Chicago Cardboard Company 


1240 N. Homan Avenue e« Chicago 51. tilinois 
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a 1 —Above is the prize-winning display by McCurdy's, Rochester, N. Y., in the recent Pleetway pajama 





Valentine promotion . . . Charles Ellis, display manager, proclaimed, ‘| Adore My Matador" amidst 
his and hers matching pajamas . . . He and buyer, James Bless, received six-day all-expense trips 
to Mexico— 


a Lighting Specialist who can show LL 
you how to LUSTRA-lite for great- e 


est economy! 


LUSTRA’S superior design and con- C O a f e S t 


struction insure that LUSTRA 


double-duty lamps burn brighter 
_. longer... greatly reduce main ? O r a eC r 
tenance costs. LUSTRA actually 
Fm OMIM CM TUMCELLGL Miaal 


performance! Ask the LUSTRA —Top honors in the recent nation-wide display 
MAN! contest sponsored by The Asher Company, 
Fitchburg, Mass., goes to Parkinson's Clothes 
for Men, Stevens Point, Wisc. . . . Mrs. Helen 
Barthowiak was responsible for the display at 





, right . . . MAerchandise in the winning window 
At last! The First Color-True consisted of slacks and recommended acces- 
Fluorescents... LUSTRA NORTHLITE sories for work, school, sports and travel 
More than 200 entries were received .. . Miss 
, Virginia Roehl, New York City photographer, 
| Seueye pure represented DISPLAY WORLD among the 
:* judges— 
Here's the engineer's dramatic light: —Black and white reproduction can't do justice to this top prize-winning entry in the January White 
ing enewer to the color control prob- Sale display contest sponsored by Pepperell, manufacturers of sheets and blankets displayed in the . 
aan iia Minti iin Miaad window ... Lit Brothers, Philadelphia, used the Pepperell display theme, ‘Color Makes the Difference, ' 
fluorescent to approximate the de- around which to display coordinated sets across back wall viewed through diamond-shaped cutouts 
sirable lighting of the artist's sky- .. + Thomas B. Comerford, display director, designed the display— 
light. This unique lighting permits 
every industry, every store, every : 


producer of color-true products... 
in printing, textiles, or plastic...in 
department stores, dress salons, 
furriers, milliners, haberdasheries 
..in sales areas, work areas, dis- 
play areas...to change from the 
present over-blue or over-red lamps 
to 24-month-guaranteed Lustra 
Northlite, approximating 5500°K. 
temperatures to a point where your 
color guess-work is ended. Now 
available in all standard sizes... 
for your present standard fixtures! 


Send immediately for the full tech- 
nical details on the amazing new 
LUSTRA NORTHLITE fluorescents! 
LUSTRA-LITE NOW FOR MORE SALES! 
Dept. DW-6 
LUSTRA CORP., 32-33 47#4 Awe... L.i.C.. N.Y. 
LUSTRA—AMERICA’'S DATED LAMPS 
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Trade Show Director 
Tells 'How To’ of Exhibiting 


Rudolph Lang, for many years director 
of internationally known trade expositions, 
gives away all his most effective “trade” 
secrets in a new book published April 6 by 
Oceana Publications, Inc., of New York 
City. Called “Win Place and Show: Ef- | | 
fective Business exhibiting,” the book } ’ ' t \ 
answers all the basic questions of man- WL (HUT \ \ i WULLA UL 
agement, sales promotion and advertising ( 
executives about the value and planning of ; 
business shows. 

Author Lang delves into his own long his- 

. tory of successful trade shows to describe 
the major “do’s” and “don'ts” of good show- 
room-ship. With the help of 22 amusing il- 
lustrations by artist-designer David Max- 
well, this manual presents a practical and 
readable guide to effective planning, expert 
coordination, staffing, publicity and evalua- 
tion of exhibits. The book covers those 
points most frequently raised by manage- 
ment: Should we exhibit? Who will man 
age our presentation? What are the cost 
factors? What type ot show 1s best for us? 
[Included are all the important checklists ex 
hibitors need for keeping tabs on work in 
progress. The book is priced at $7.50 





Transparent Casting Resin 
Offered by Cadillac 


A crystal clear polyester casting resin 
which cures at room temperature is now 
manutactured by Cadillac Plastics & Chem 
ical Company, 15111 Second, Detroit 3. The 
new Cadco resins may be used for casting of 
small parts or prototypes and for embedment 


rept : a i The tri-dimensional display letters 
of product displays, documents, scientific | Rs a above in the words HIGH FASHION are 


specimens and souvenirs. The special poly beautiful Montclair. 


They are the newest in Mitten’s 
“designer series.’’ Available 


ester formulation has excellent optical prop 
erties and, particularly when backlighted, 


gives the object the appearance ot being : , in 1°°, 1H". 27°, 2%". 3%. 4%", a. 
suspended in air | S af Write today for free samples 

The Cadco casting resin hardens in 45 | . . 4 gs of Montclair. 
minutes at room temperature, and in 25 Z Mitten display letters are unsurpassed 
minutes at 150 degrees F. No pressure is 4 ‘i for design and craftsmanship — 
required. It may be cast in molds made | a | 107 sizes and styles available in stock. 


of any smooth, non-porous material. Flexi 


ble molds may be used 4 ~~ ) M ITTEN’'S 
Russian Exhibit Opens | Jeane ’ DISPLAY 


June 28 for 42 Days 


; The New York Coliseum will be host to a | LETTERS | 


big Russian Cultural and Scientific Ixhibi 


oe 2 a ae Se ee 39 W. 60th St., New York 23, N.Y. * Mitten Building, Redlands, California 


program between the U. S. and the USSR 





Starting Jun 2s. it will be open to thie 
American public tor 42 days. Most ot the 
xh l) ~ « COTS! | j -uss ‘ 
exhibit will } nstructed 1] Ru la, MASONITE * ; 
though some sections will be built in Brook NOW PLASTIC ach FOR , Q *- 
lyn by [vel Construction Corporation, Brook , {(y° 

| } show . | oe 


lyn, who will also install much otf the 
















vit! \mi rican labor 





Trade Show Counselors 
Appoint Art Director 


Lewis Barry Inc., trade show marketing 


Plug into holes to form brilliant, colorful 
designs, borders, letters, numerals 


Injection molded with tapered INTRODUCTORY OFFER 


ind fluted shank for firm rip 


Novel effects achieved with BOX OF 300 $°59750 


counselors, has announced the appointment 
‘ ‘ | } ‘ ] 

oO | d \xel _ dire ctor of combined art facil complementary or harmoniz 

ities fhis 1s a new post created to coor ng colors, lights, tasking tia in transparent colors: 

terial Furnished iti boxes ol d b rT 

100 same color, $2.95: 300 red, amber, ye ow, 

same color, $8.25; and in bulk green, blue, violet, clear. 


dinate all Lewis Barry art tunctions in New Postpaid 


York and Philadelphia. Mr. Axel was torm 


erly associated with Bruce Kamp, Harpe M ,] P h d 
| mitt it ; 
Landell AW \ssociates, and (;eneral exhibits, pectiainnmapeeiinns reer ve 


° ® 
all of Philadelphia, and Raymond Spilman Lumi-plug LUMI-PLUG SALES CORP., 


Industrial Design of New York » DISPLAY DEVICES - PAT. PEND. 15 West 44th St., New York 36 


# Masonite Corporation-Manufacturer of Quality Pane! Products 
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AAOW 


AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





1-32 = 
GUN TACKER | 
Use where lighter, shorter staples are needed. 
Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 










Use where heavier, longer staples are needed. 
Ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


% * 





ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
am 63/16" to 9/16” leg lengths, for every purpose. 









Sold through jobbers 
Write for catalog 


«2 Marrow fASTENER Lo [nc 


we JUMIUS STeCET eeoor\ires ? = «CY 
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Fleres....... fo ff! 


British Market Week 


Doubles in 


Mannequin comes to life to 
salute Display Market Week in 
London . . . Number of exhib- 
itors doubles 1958 . . . Hotel 
location preferred . . . Held at 
same time as textile fair 


( wane parted to disclose a show 
window with mannequins in traditional 
poses, draped in gaily colored fabrics 

and presenting a bright summer scene. At 

a given moment, the mannequins 

came to life, and lifted her glass in a silent 

toast to the second annual Display Market 

Week held in London, February 23-26. 

She then walked gracefully out of her 
window and mingled with the as- 
sembled guests. This girl had been made- 
up to look exactly like the mannequins, even 
to the shiny nylon wig. The whole thing, 
according to Eric Cutler, director of the 
National Display Equipment Association, 
sponsors of the event, was extremely ef- 
fective and there was an audible gasp from 
the audience as she moved. 

This “gimmick,” shown above, along with 
a witty speech by Dr. The Rt. Hon. Charles 
Hill, M.P., Her Majesty's Cabinet 
Ministers, provided the grand opening for 
the exhibition of British display equipment, 
fixtures and materials that attracted more 
than the 10,000 visitors that attended the 
1958 exhibition. 

This second exhibition was twice the size 
of the first one in 1958, Mr. Cutler reports. 
At an exhibitors’ meeting the last day of the 
exhibition, many firms that exhibited at the 
1958 show reported twice as much business 
achieved in 1959, he added. “Other firms 
exhibiting for the first time expressed their 
surprise and satisfaction at the results they 
had achieved by showing their products in 
this way, and one or two went so far as to 
suggest that a similar show should be organ- 
year at the provincial 


one ot 


shop 


one of 


ized each one of 
*,° ” 
cities. 


Held at the Hotel Russell, Russell Square, 


Two years 


in London, exhibitors expressed their senti- 
ments that “an exhibition in the comfort and 
privacy of a hotel is the ideal method of 
sales promotion tor the display equipment 
trade.” They indicated preference for “dis- 
cussing their business in the private con- 
fines of a hotel room where visitors proved, 
almost without exception to be potential 
customers, as against the very public stands 
in an open exhibition where business dis- 
cussions are easily overheard.” 

Again in 1960, February 22-25, the show 
will be held at the same time as the House- 
hold Textiles Fair, found to be an advan- 
tageous tie-in this year, Mr. Cutler an- 
nounces, 


Mannequin Refinishers Open 
Office in North Carolina 


Mr. and Mrs. Edward E. Albright, who 
have been serving stores throughout the 
Southeastern U. S. with their mannequin 
refinishing service, have established a shop 
and studio at Burlington, N. C. It will be 
known as Fine Arts Mannequin Refinishing. 
Their work is recommended by some of the 
leading mannequin manufacturers. 


Costa Rican Agency Wants 
Display Catalogues, Samples 

Catalogues of display materials, fixtures 
and related accessories are being requested 
by the Instituto Interamericano de Ciencias 
Agricolas, Turrialba, Costa Rica. Include 
names and addresses of Latin American dis- 
tributors. Samples are requested by 
the Visual Aids Specialist, who is respon- 
sible for preparing displays for use in other 
countries of Central and South America. 


New Display Jobber 
In Rochester 

Daniel L. Fuller has established the Dis- 
plays of Today Studio at 590 Joseph avenue, 
Rochester, N. Y., and will engage in the 
marketing of display materials of all kinds. 
He invites information from display manu- 
facturers who desire distribution in_ that 
city. 


also 
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Union Novelty Moves 
Into New Facilities 


The Union Novelty Co. has moved its of- CHRIS | MAS ( OMES | () 23rd St { 
fices, showrooms and manufacturing facili- =m 


ties to a new location at 30 West 23rd ; , ; 
street, New York City 10. Frank P. Jager It's true — You'll see everything for Christmas — NOW at our 
and Alfred Hahn, long-time partners in the . 
company, joined with Henry Rixon, execu- 

tive manager in announcing that “In this Attractive New Showrooms 
new location, occupying 20,000 square feet | 

of space, we are making it easier than 


ever for those in the display trade to see and See—TINSEL GARLANDS, SPANGLES and GLITTER DUST of our 


select from our complete line.” own manufacture. Garlands available in all widths, lengths 
; Union Novelty is well-known as manutac and colors. Special color combinations made to order. 

turer of tinsel garlands as well as importers é : . . : 

of all types of Christmas decorations, figures See—Christmas Decorations and Displays of all types, including 

and specially designed lights. It is the home Santa Claus’, figurines, angels and specially designed elec- 

of the Capri polyethylene flowers, with a 


. range of a hundred different varieties, as trical light sets. 
well as their own designs of fruit clusters, See—The famous CAPRI polyethylene flowers in a hundred different 
Della Robbias and grapes. Mr. Jager and varieties. of the highest quality 
' . 


Mr. Rixon have just returned from one of 
their frequent trips to Europe, Japan and See—Our own designs of CHRISTMAS DECORATIONS, FRUIT 
Hong Kong to visit buying sources, CLUSTERS, DELLA ROBBIAS, fruit wreaths and GRAPES 


for the fall season. 


See—Unique Display Merchandise imported from the far corners of 
the earth, Europe, Japan, Hong Kong and India. 





Vacuum-Forming Machine 
Has Display Potential 
A vacuum-forming machine with poss! 
ble applications for display decoratives and 
for plastic bubble packaging has been de- Rooms 148-149 | 
veloped by Orbit of California, San Cle- NADI Market Week e 
inte “a iit "=the ' Vac arxe ee 
mente, Calif. Called the Hobby-Vac, this INCORPORATED 
small, compact machine operates on heat C d Hil H 
and vacuum principles. It reproduces from onre ton Mote 30 W. 23rd St., New York 10, N. Y. 
natural objects, needs no special dies or Chicago, June 21-25 YUkon 9-0720 
molds and is simple to operate, using 110 
volt A.C. and an ordinary household vacuum 
cleaner. 











The new machine will make three-dimen- 
sional signs, name plates, boxes and tubes 


and will skin pack and bubble pack items, 
the manufacturer reports. It can be used e / 
for making production molds and patterns. Sppecta Y or OU. 


Items, 7 by 17 inches, can be made in 30 
seconds each out of metallic gold, copper, 
clear and colored sheet plastic, it is said. 
New Name for Marcus the recent arrival trom Milan, Italy of a 
Identifies Activities complete line of Plastic Hluminated Flowers, 
Known for the past 32 years as Marcus 
Window Display Service, Inc., the firm has 
changed its name to Marcus Display Indus- 


Mystic-Lite Corp. is pleased to announce 


designed especially tor the display industry. 


tries, Inc. The reason given by Abraham We cordially invite you to see our exhibit 
Marcus, president, is that the new name a —- ie 

will more clearly identify the activities of at Booths No. 160 and 170, NADI Christmas 
ee ee Se See ee Market Week at the Conrad Hilton hotel in 
a service organization, serving national ad- map 1 °3¢ 

vertisers and retailers. This company now ( hicago, June 21-25. 


manufactures, imports and_ distributes 
many decoratives and fixtures, specializing 
in visual merchandising displays. The firm’s 
new catalogue is available on request from Mvstic-Lite pre xlucts, please write 
114 Lincoln street, Boston 11. . 


Kor complete descriptive brochure on all 


Hoff Joins Sales Staff Niember 


BATIONAL ASSOCIATION 


Of National Equipment OF DISPLAY impusTRiEs Mystic-Lite Corporation 


Norm Hoff, formerly of Kline’s, Kansas | 





City, has joined the sales staff of National 87-10 Queens Blvd. 
Equipment Corporation, also of Kansas City. 

eer ana a ciae. tte fe y ) Elmhurst 73, N. Y. 
According to a firm representative, it is felt \ 
that his display experience will be a defin eaten ae HAvemeyer 9-1571 
ite help to the firm and its customers. He perseatation 


will sell the firm’s diversified selection of 
display fixtures, mannequins and materials. 
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Celestial prints and 


wall murals. 
Write for free brochure #2a 


231 West 58th Street, New York 19, N. Y. 














for maximium illumination 


POSTOSCOPE Opaque 


ee 
—— 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object —— and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6 x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 
LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaque projectors. 


FREE. 200 PAGE CATALOGUE 

. 10,000 art and draw- 
ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur Brown & Bro., Inc. 
2 West 46th St New York 36 N.Y 





rojector 





SPRING SHOWERS IN CHICAGO 


[Continued from page 37 


air, the fresh garden colors of our casual 
clothes.” 

“Here's A New Breed” was the title of a 
third Field’s window (not illustrated) using 


a dog show setting that tied in with the 


International Dog Show in Chicago. The 
window was a turnabout. Instead of the 
ladies viewing the dogs, the dogs were 
Multi-colored trim 
A ring in the center of the saw 
dust floor had an Afghan hound holding a 
leash which was firmly fastened around the 


looking at the ladies. 
was added 


mannequin’s neck. Dogs watching from the 
bleachers were wearing jewelry, tur collars 
and were coolly sipping refreshments from 
straws and paper cups. As an added note 
of whimsey, a Persian cat skulked below the 
bleachers out of sight of the dogs. 

The “new breed” being introduced in the 
promotion was fabric fashions dyed to match 
knits 

Carl James, Mandel’s display director, 
used a sportswear display that was centered 
around tall paintings on canvas of an 
Tall, 2 by 2 inch 


framed silk panels flanked the tower. Clouds 


Italian looking tower 


and stars appeared hazily on the panels. 
Three mannequins were separated by sev 
eral cutleat philodendrons in front of the 
towel (colors ot the tower. the silk panels 
and thi fashions were in shades of blue 

Jack Boghosse, display director ot Gold 
hlatts’ and an avid gardener, used a garden 
theme in a “Sprightly Separates’ series. 
\ cutout garden design near the back wall 
Was composed Ola picket rence, Howerpots, 
wheelbarrow, hoe and rake. Several zinnias 
and a tall sunflower grew out of the pots 
Other potted flowers were placed around the 
setting. Two mannequins wearing separates 
stood on each side of the garden design 
while one reposed on a garden patio mad 
of white board with colored sand represent 
ing joints between flagstones “Sprightly 
Separates,” the sign read, “Fated to be 
mated all spring and through summer.’ 

Mi Boghosse used a children’s play 
clothes series of six windows (not illus 
trated) Fach was a different setting of 
children playing on bicycles, swings, in a 
sand box, at a barbecue picnic, ete. “All tor 
Sun \ll for Fun” was the title 

\ black and yellow paper-trimmed mono 
evcle made an eve-catching center of inter 
est for another Goldblatt’s window (not 11 
lustrated) Called, “Cool Carefree Casuals,” 
the display contained one mannequin and a 
huge monocycle with wheels made ot yellow 
paper radiating like spokes from the axl 
and a black, roy like trame 

loe Kreis, display director ot Saks-Fittl 
Avenue, devoted a display to a_ collection 
of summer designs by Annie Fogarty. It 
promoted an informal showing of Miss 
lFogarty’s designs. A luxurious &-loot square 
panel across the back wall was made ot 
Masonite that looked exactly like limed 
oak paneling. A pair of mannequins stood 
in front of the panel. One wore a summer 
Suit: thie othe Wort shorts and louse and 
\ grouping 
at the lett promoted Miss Kogarty s hook, 
“Wite Dressing ° \ sign gave details ot the 
showing 

(on an interior showcase (not illustrated) 


carried a four-tiered parasol 


Mr. Kreis used a French-inspired display 
with a mannequin sitting in front of a mir- 
ror framed in ornately-carved gold. A 
stylized bust at the left of the black-and- 
white attired mannequin wore a pyramid- 
shaped _lily-of-the-valley headdress. A 
grouping of French pertumes was placed 
around the bust. 

Clement Bradley, display director of Car- 
son’s, and Dick Minto, window display man- 
ager, created a series of Oriental-theme 
displays with a light and deft hand. The 
background and props were in neutral 
shades, which emphasized the brilliant hues 
of the fashions. A large four-panel fretwork 
screen of natural wood filled the center 
background. The floor was covered with 
straw matting. Green accents were pro- 
vided by large potted philodendron and rub- 
ber plants. At right stood a mannequin 
dressed in an orange flower print coat and 
at left was a mannequin wearing a _ full- 
skirted orange dress. Centered in front of 
the screen was a small girl mannequin in an 
orange print dress. Black and white paper 
lanterns and a lantern-shaped sign hung 
from the ceiling. “Influenced by The Far 
least _ presenting sun orange.” 

“When is a raincoat more than a rain 
coat?” a sign in a series of four Carson’s 
displays (not illustrated) asked. “When 
new colors and textures come out in the sun 
and in the rain,” it answered itself. Clear 
plastic extrusions simulated rain coming 
down in tront of the glass. Circles, some 
covered with material like that used in the 
raincoats and others textured like stone, 
flocked or painted, were on the back wall 
Three mannequins displayed the combina- 
tion rain-sun wear. 

Mr. Bradley used a “Have Wash/Wear, 
Will Travel” series (not illustrated) of six 
displays based on the theme made so popu 
lar by Bob Hope's book, “Have Tux Will 
Travel” and currently by the television west 
ern “Have Gun Will Travel.” The sign 
was lettered on a suitcase shaped sign The 
mannequins wore their wash-and-wear out 
fits amid foreign settings in which imported 
merchandise was displayed along with the 
tashions 

Don Warden, display director of Peck and 
Peck, used a Mademotselle tie-in on cracker 
barrel denim (not illustrated). A country 
store setting with cracker barrel and crack 
ers and even cotton haby chicks on the floor 
held tour mannequins wearing the denims 


Chicago Trade Fair 
Welcomes 65 Nations 
\ protusion ot import items from all over 


the world will be exhibited at the 1959 Chy 
cago International Trade Fair. according to 


Richard Revnes, managing director ‘The 
rade kar, sponsored by the ¢ hicago \sso 
ciation of Commerce and Industry, will be 
held July 3-18 at Navy Pier Exhibition Hall, 
celebrating the opening of the St. Lawrence 
Seaway and the emergence ot Chicago as a 
new world port. 

\t the 1959 Chicago International Trade 
Fair, department store buyers will be able 
to see and select unusual and_ utilitarian 
products from 65 toreign countries,” Mr. 
Revnes declared 
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New Turntables Feature 
Quick Disassembly 

A new line of turntables which feature 
ease of assembly and disassembly on the 
job is now available from Anchor Steel and 
Conveyor Company, 6906 Kingsley avenue, 
Dearborn, Mich. They meet specifications 
for both display and industrial transfer ap- 
plications. Designed for suitability in either 
permanent or temporary installations, the 
new Anchor turntables are available in 
standard sizes from 4 to 16 feet in diameter, 
having load-carrying capacities up to three 
tons. larger sizes and/or capacities are 
available on special order. 

Installation or removal of just 12 bolts 
completely assembles or disassembles the 
new Anchor turntable. A 2-man crew can 
completely install even the largest standard 
unit in less than ™“% hour, a feature of con- 
siderable importance in traveling displays 
or where occasional relocation otf the turn- 
table is required. 


Miller of Sayford 
Dies Suddenly 


Donald C. Miller, manager of the display 
division of the Frank M. Saytord Co., ot 
Litchfield, Conn... and Brooklyn, N. Y.. died 
suddenly of a heart attack on Thursday, 
April 24, at his home in Glen Rock, N. J. 
He is survived by his wife and son. Mr. 
Miller was identified with the Sayford dis 
play division since its inception 30 years 
ago and was responsible for the design and 
sales of their entire line of corrugated dis 
play material under the trade name Corobuff 
and related accessories. He was a pioneer 
in popularizing this type of material tor dis 
play application, large quantities of which 
were used in the design and installation oft 
national advertisers’ point-of-sale displays 
His many triends in every branch of the 
display field will mourn his loss 


Nylon Perforated Board Clip 
Produced by Auburn 

\ new pertorated board clip, molded com 
pletely ot nylon, has just been mtroduced by 
the Norton Laboratories Division of Auburn 
Plastics, Ine The clip, ideal tor fastening 
photographic or display materials to pertot 
ated boards can be used by displaymen in 
windows and interiors lhe clip has tout 
molded pegs on the reverse side which fit 
the hole spacing in standard pertorated 
boards The clip is tastened to the board 
by simply pressing the pegs into the holes 
\n offset on the tace ot the clip provides a 
lip tor holding the display material to the 
board The pegs are split and. slightly 
tapered to provide a secure tastenet lor 
further information, write to Norton Labora 
otries Division of Auburn Plastics, Ince 


| ockport, N Y. 


Horticulture Merchandiser 
Promoted by Armstrong 


\ new horticulture merchandiser tor use 
at the end ot a counter or island or flush 
against the wall teatures tour green rust 
proof trays with nine square teet of display 
area for potted plants and tlowers. It 1s 
available with casters. For additional in 
formation on this line, write to Armstrong 
Store Fixture Company, Glenshaw, Pa 
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MECHANICAL GNOMES 


OF ALL SIZES AND TYPES 


Santa, Clowns and other Mechanical Displays 


FOR SALE or RENTAL 





Special Displays built to order. 


Metropolitan Mechanical Display Co. 
50 W. 22 ST. e NEW YORK 10, N. Y. 

















Pinned down sleeves 


UP in ARMS! 
go UP in 
7. / you can convert your SUIT and 


Shirt Forms from. stiff, _ silent 
statues into EYE CATCHING, 
LIFE and ACTION with ARMS. 


, = allow garments to hang smoothly 
and naturally without pinning 
down or padding . . . even on old 
out-moded forms. 


» = make SUITS, JACKETS, SHIRTS, 
etc. become ALIVE with ACTION 


attract more attention 
look better . . . make dressing 
all garments simple . . . Save Time. 


"ACTION ARMS" are made of wood and 
brass with 2-way bullet swivels that turn to 


180° and 360°. 


Easily attached to any form 


Only $8.95 pair 
UNCONDITIONALLY GUARANTEED an 


Buy them at your dealer or order direct 


D | . p LAY Al D S$ ¢ 0 e 18115 MIDDLEBELT RD., LIVONIA, MICH. 


WINDOWS ARE THE EYES OF YOUR STORE... ATTRACT EYES TO THEM 
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NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 































quik- 
stick 


Lilli 


adhesive 


FAST and EASY. Spray it on papers, 
plastics, photos, and they stick to any 
smooth surface—can be removed and 
put back many times. 
6 oz. can only 98¢ 
12 oz. can only $1.69 


MAKER Ba tiie acm [os 


a division of WOOSON PHOTOGRAPHIC INDUSTRIES. INC. 
Croton on Hudson, N. Y. 





I 
i 
| 
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rtists Try N 


Pogue's, Cincinnati, allows four 
local artists free rein in creat- 
ing displays—then asks public 
to choose its favorite ... Yale 
art graduate wins 
artists achieved 


ERY OFTEN, 
prominence in fields other than their 


chosen mediums. Michelangelo was 
a sculptor, but became famous for his 


have 


first 
painting and was the original architect of 
Rome's St. Peter's. More recent is the work 
of internationally-famous architects, such as 


Saarinen and Gropius, in the design and 
graphic arts areas. 

In line with such a tradition, four well 
known local artists recently tried their 
hands in a new medium in this case, de 
partment store window display - at the 
invitation of H. & S. Pogue Co., Cincin 
nati. Noel Martin, Robert Fabe and Wil 
liam Leonard of Cincinnati and Raymond 
Barnhart of Lexington each created a 
Fourth Street window for Louis Vilimas, 


Pogue's display director. 

None of the quartet ever did this type ot 
work before and, according to Mr. Vilimas, 
“No department store in the United States 
to our knowledge ever has had a group of 
artists from outside the display field create 
their windows.” Mr. Vilimas, who long has 
decried the lack of formally-schooled dis- 
play personnel, conceived the idea originally. 
“Most display people,” he noted, “are con 
verted artists.” Asa result, he is attempting 
to interest influential artists in the hope 
that steps now will be taken to institute art 
school for the purpose of training 
personne! for this field. 

The of the 


Courses 


results efforts of these four 








ew Medium 


artists were shown to the public from March 


28 through April 10. No restrictions were 
placed on the displays. Each was given 
complete treedom as to theme, merchandise, 
(ustomers were asked to 
on their favorite window via a ballot 
located in the toiletries aisle on the 
street floor, the closest entrance to the four 
windows. There was no incentive to the 
voters, other than their own interest in see- 
ing their favorite win. There were 586 
voters who took the time to fill out the slips 
reading “Take a look at our four Fourth 
Street windows designed by Cincinnati area 
artists. Then check your favorite on the 
card and drop it in the box.” From this re- 


Ce rhe Tr scheme, etc. 
vote 
hox 


sult it is evident that the impact on the 
public was favorable. 

The winning window was the display 
shown by William Leonard and featuring 


crystal and flatware. He leaned heavily on 
alternating light and dark vertical panels 
containing photograms for his effects. The 
merchandise was grouped about the floor. 

Mr. Leonard attended Yale University’s 
Nortolk School of Fine Art and 1s associated 
with the F & W Publishing Co., a subsidiary 
of Rosenthal Printing Co., Cincinnati, as art 
director of Writer's Digest and Farm Quar- 
terly. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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COMING UP! 


National Circus Week June 1-7 
Playday USA June 1-30 
National Recreation Month June 1-30 
Old Maids’ Day... June 4 | 
Race Amity Day June 8 
*Flag Day. June 14 | 
Father’s Day June 21 | 
National Humor Week June 21-27 | 
National Safe Boating Week June 27-July 5 
National Picnic Month July 1-31 | 
National Hot Dog Month July 1-31 
*Independence Day July 4 | 
National Clown Week August 1-7 | 
Phonola Fun Festival Aug. 1-December 1 | 
International Character Day August 8 | 
American Wool Month September 1-30 
American Home Lighting 

Fixture Month September 1-30 
Sons’ and Daughters’ Month September 1-30 
Labor Day September 7 
United Community Campaigns 

of America September 7-November 26 


National Child Safety Week September 8-14 
National Popcorn Farmers 


Day September 12 
National Wallpaper 

Month September 15-October 15 
*Citizenship Day September 17 
*Constitution Week September 17-23 


National Sweater Week September 21-26 
National Tie Week September 26-October 3 
Gold Star Mothers’ Day September 27 
(DISPLAY WORLD will be glad to 
furnish the name address of any of its 
sponsors of the above-mentioned events. 
Many of them make available free posters 
or other display material, as well as ideas 
for displays tying in with the occasion. 
Simply address your request to the Editor, 
DISPLAY WORLD, Cincinnati 1. 








*These observances of a national nature do | 
not have specific sponsoring organizations | 


supplying promotional materials; however, 
local groups can usually be contacted. 


Winter Heads Display 
For Smith & Lang 


Lee Winter has been named display di 
rector ot Smith & Lang’s, Stockton, Calit. 
HHe was formerly display director for the 
Bon Marche store, Tacoma, Wash. He has 
been advising the store designers on new 
fixtures and other display problems prior to 
opening of a new store in August. The 
former store was destroyed by fire last July 


_ — — 


Mr. and Mrs. Abrams 
On Trip to Europe 

Mr. and Mrs. Arnold J. Abrams left May 
8 on the S. S. United States tor an eight 
week trip through France, Italy, Switzerland, 
Germany, Holland, Belgium and England 
Mr. Abrams is retired trom the Wilmette, 
Ill., display design firm which carries his 
hame 


Lituchy Announces 


Birth of Son 
On April 7 Mr. and Mrs. Noel Lituchy, 


were blessed with the arrival of a son, who 


will bear the name of Barry Michael. Mr. | 


Lituchy is the proprietor of the Noel Manu 
facturing Co., New York City, manutactur 
ers of display lighting specialties 
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the next a you a a 
use lighting by , f 





Our lighting consultants—Eugene Dworkin, Marvin Jelman, Marvin Dworkin and 
staff—will be pleased to discuss your store's lighting plans with you during 


Market Week + Chicago + June 21-25 + Room 202 
DISPLAY LIGHTING DIVISION 


NORTHCRAFT LIGHTING CORP... 12 MAPLE AVE HAVERSHAW. WN Y NANUET 3-4700 











Paramir (A)—dramotic multi-color mirrors 
Paraflex (B)—-silver & colored faceted sheets 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 





Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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Looking for Action? 





Stop the crowds with Pugdin-designed, action- 
posed manikins in ladies’, men's or children’s 
figures 

Highest Quality plastic construction Finest 


Pugdin Wigs. For details and prices write 


Manhattan Motion Manikin Mfrs. 
4 WEST 16th ST... NEW YORK CITY 11 














Learn HOW To 


RIG and FORM 
MEN'S WEAR 


for Display expertly and professionally 





The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 


This is the book display men and store owners 
have been wishing for With the aid of this book 
anyone can learn how to handie men's wear like 
the famous men's stores. The professional methods 
of rigging and forming men's wear explained by 
step-by-step photos {over 375 illustrations) with 
easy to understand instructions. Worth five years 
training under a professional trimmer. Learn the 
newest procedures in rigging Shirts, Underwear, 
Ties, Robes, Shoes, Hats Slacks, Suits on half 
mannequins, Suits on mannequins, folding, laying, 
and hanging Topcoats — everything from hats to 
shoes fully discussed including tools of the craft. 
Don't be without it. Worth ten times the cost 
106 pages 9xi2 with hard cover 


$10.00 postpaid 
Order your copy today 
DISPLAY WORLD, Cincinnati MW1, O. 











94 


GIANT SHOWCASE ENTRY 
FOR MAY D & F, DENVER 


[Continued from page 41| 


shops for women’s apparel. One is the beau- 
tiful Forecast Shop, with a gold star burst 
sign in the center of the counter that reads: 
“Forecast.” The floor of the shop is cov- 
ered in huge squares of black and off-white 
tile. The rear wall of glass from floor to 
ceiling 1s concealed behind a drapery, and 
the drapery carries the star burst design in 


blue. Three individual booths hold racks 
in which are displayed suits and jackets. 
The surtace outside the booths 1s covered 


with silver leat. 

Dresses are hung on an adjustable rack 
against a wood paneled wall. A matching 
wood planter table adds to the decor of the 
department. Furniture is upholstered in gay 
Featured are worn by 
mannequins posed on low display plattorms 
arranged in throughout 
the merchandise is dis- 
played in the glass enclosed center counter, 


costumes 


colors. 
strategic locations 
shop. Accessory 
as well as on top of it. Handsome chande- 
liers complete the decor. 
The millinery department 
an unusual manner, 


is designed in 
with a large circular 
table of marble placed in the center of the 
room Plants with large green 

grow up trom the middle of the table. 
gantly upholstered 


leaves 

kK le- 
pulled up 
around the table for customer use in trying 


chairs are 


on hats. Small tilting mirrors are on the 
table in front of each chair, and at inter- 
vals are display stands on which are fea- 


tured hats. 

\ shelf of Muicarta hangs in front of a 
wall paneled in beautifully grained wood. 
It serves as a display table tor other fea- 
tured hats. (Glassless, stainless steel cubes 
fastened against an adjoining wall of blue 
are used as shadow boxes for displays of 
hats on head forms. Accessory items com- 
plete the displays. The table stands on a 
that covers the center 
large black off-white 


gold beige carpet 
of the floor of 
tile squares 
Hat hats on 
the various arms complete the display. A 


and 


trees with an assortment of 
white-globed chandelier suspended above the 
table completes the deco! 


Interesting see 


through separators are 
used on three sides of the better shoe de 
partment Thess separators consist of 
frameworks of stainless steel supports and 


stainless steel rods, with panels of green 
and blue rippled glass mounted in frames of 
stainless steel. The fourth, and back, wall 
is of finely grained wood. The floor of this 
department is covered with large black and 
off-white square tiles. A red carpet is laid 
over the tiles at one side of the room, a soft 
green carpet at the opposite Black 
chairs are upholstered in beige. Tables with 
stainless steel frames and Micarta tops are 
set through the center of the shop and used 
for display. 


side. 


In the Boulevard shoe shop, a clever fix- 
ture serves many purposes. The fixture is 
created on a channel metal frame _ with 


Formica shelves, duplicated on both sides, 
and has inclined mirrors near the floor for 
customer use. The side shelves are designed 
as open-sided boxes that permit each pair 
of shoes to receive individual display. Other 
are arranged on top of the fixture. 

A casual landscape scene painted on the 
pale green back wall points up the casual 
shoe department. 


shoes 


The scene is divided by 
white metal channel uprights in which are 
keyholes to permit the adjustable 
shelves. Shoes are displayed on the shelves, 
long counter 


use oft 


and on a below. Mirrors at 


floor level in the counter are for customer 
use in trying shoes. 
White channel metal racks arranged 


around the perimeter of the shop are used 
for displaying a wide assortment of slippers 
and Chairs for the department have 
walnut frames and are upholstered in green 
and in white. 


shoes. 


Metal channel racks in various other de- 
partments on the floor permit the 
display of merchandise for maximum visibil- 
ity. In each department, there are 
special displays of featured merchandise: a 
platform for a mannequin, in back cases, in 
counters, on counters or ledge tops. [Every- 
where on the floor are the elegent 
touches of luxury, to provide a handsome 
setting in which to shop. 

A three fold, antique-finished false wall 
separates the Bridal Shop trom the selling 
floor. Mannequins on platforms in front of 
the screen wall, as well as inside the elegant 
shop, wear featured costumes. 

Another Forecast Shop, this on the third 
floor, features crystal 
completely 


second 


too, 


second 


ware in an almost 
area. Thick white 
shelves protrude trom the walls with no side 
or end protection. 


inclosed 


lighting 
shines through frosted glass panels on both 


fluorescent 

















THE MAN WHO KNOWS— 


suvs FLAIR! 








AIR asic MANIKINS 


15 W. 18th STREET 








NEW YORK CITY 
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top and bottom sides of the shelves. On the 
side walls the shelves are attached to dark- 
toned panels that alternate with light-toned 


panels. At the rear of the shop the shelves 
are on the light panels, flanked by the 
darker-toned panels. The floor is tiled in 


black and white, with bright-colored rugs 
for Crystal ware is displayed 
the open shelves, as well as on decorative 
display tables arranged in the shop area. 


accent. on 


Colored wall panels of pale pink, green 
and yellow in the toy department carry key- 
hole slots on which glass shelves are set. 
The floor cases are glass with slim, painted 
metal frames. Toys are displayed in the 
glass cases as well as on the glass shelves, 
with outdoor and wheeled toys in the open 
area of the shop. 

China, silver and glassware are combined 
in one big department. All the racks are 
built with white painted metal channels that 
support units. Adjustable 
glass shelves are in the units for glassware. 
Grey velvet panels back silver place settings. 

An interesting tocal display tor the 
partment has silver settings in a 
shadow box that is set into a blue painted 
wall section. 


glass-enclosed 


de- 


place 


The place settings are pinned 
on velvet panels, with name and price neatly 
labeled below each set. Strips of wood above 
and below the individual place panels 
are painted white. [ach setting may be re 
moved and repositioned at will. 


set 


Bins are suspended from keyhole channels 
against white perforated board panels in the 
hardware section. Merchandise is displayed 
both on the shelves and on the pertorated 
board panels. The displays are illuminated 
from a light trough above the unit, that re 
peats the shape of the bins. 

The floor is flooded with fluo 
rescent lighting, the fixtures concealed be- 
hind square ceiling grids. 
predominate the neatly arranged, well 
planned budget floor. Counters are mostly 
painted with channel frames in one color, 
the rest another. The floor is 
terrazzo. 

ne of the 
I) & F store in 
underground 


budget 


Open displays 


covered in 


features of the 
Denver 1s the three level, 
parking The parking 
and night, with 
entrances to the garages on the main level 


unique 


May 


AaATCad. 


spaces are accessible day 


at an elevator court. Steel gates on each 
floor close the elevator court that leads to 
the garages from the store itself. On every 


floor, the 
bright color. 


elevator court wall is painted a 
Kkach parking floor 1s 


coded, as are buttons on the elevators 


color 
Keach parking level is than a 
block square, and shoppers may 
park, lock their car or turn it 
atendant, step into automatic 
be whisked up into the store. 


more city 
drive 1n, 
Over to an 


elevators to 


All ramps are one way, 20 teet wide, and 
brilliantly 
faced to prevent skidding, and gently graded 


lighted, with banked turns, sur 
for ease and safety. 

Through all five selling floors and its three 
lower levels of parking, May 1) & F 
for the 
Convenience, 

and 


in Den 
eth 
maximum 


maximum ot 
ror the 
accessibility ot 


designed 
and 
of visibility 


ver 1S 
crency 
merchan 
dise on display and all this with a maxi 
mum of beauty, luxury and elegance of set 
ting fulfilling the promise of the unusual 
and fascinating Plaza Shop Showcase! 


1959 
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She Most Beautiful Line 
WE HAVE EVER DESIGNED 


NEW! 


Eye-catching line of flower 
and fruit designs in styrofoam and 
MOTION DIS- 
PLAYS—counter and case displays. 


assorted materials. 


Jobber inquiries invited 





See us — Booths 11 & 12, June 21-25, Conrad Hilton Hotel, Chicago 


7. chil INDUSTRIES, INCORPORATED 


16823 MILWAUREE AVE 
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HVESTONERS ANU PRODUCERS OF DECORATIVE ARTWARES 











Sampling 
of 
Techniques 





CELASTIC 


RIBBON 
SCULPTURE 


GOLD LEAF STAIRCASE 
LATEX HEAD 


SEE YOUR REPRESENTATIVE 


——*) 


: 7. COWL EtM4 crid- 


ASSOCIATES, INC 


141 West 24th ~treet ° New York ll, Nw. 2 

















SEE CHRISTMAS 1959 
In BOTANICAL'S Showrooms! 


Thrill with the new, beautiful, inspiring creations for windows and 
Convenient LOOP location. 


BOTANICAL DECORATIVE SUPPLY CO. 
216 WEST ADAMS STREET @ CHICAGO 6, ILL. 


interiors. 
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DEPENDABLE 


Motion | 
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McMahan 
ROTATING UNITS 
Don’t Break Down 


@ BRUSH & SLIP 
RING CONTACT 

@ HEAVY THRUST 
BALL BEARINGS 

@ HEAVY DUTY 
CONSTRUCTION 


Because 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


WRITE 


LRA . 


693 RAYMOND AVENUE «+ ST PAUL 4 MINNESOTA 


ue FR + 
a , a 
a FH oak + 


T WOULD be an 


herself 


easy task for madame 
as the belle-of-the-ball 
in either of the three lovely white gowns 
about this window-ballroom. 
Werner, Kauthof, Cologne, Ger 
the 
mous dance floor with a huge photo blow-up 


to picture 


twirling gaily 
Waldemar 
many, created impression of an enor 
which hung a wine 
floor stands 
bulb topped 
the 
other 


Mirror 
beneath the 


in the background over 


red filmy curtain. ‘Two and a 
chandelier 
the 


POWHNS a&re 


containing candles 
window. 


ups 


brought right into 
The attached to 
ot the three dancing couples 
the black floor 
the dancers 
This as the 
stan 


( hosen 


SCCTIC 
blow 
squares 
were on leet of 
ot DISPLAY WORLD 's 
the Month It 
received in the 
magazine's International Display Contest for 
1959 In the 1958 
1(00 entries were received trom displaymen 
in all parts of the world. 

Phe 1959 
will continue throughout the entire 12-month 


{ how ( 
editorial as Display ot 


Was Irom entries 


contest approximately 


contest, as im previous years, 
period and is open to 
the 


subs I iber to 


any displayman any- 
world. It is not 
DISPLAY 
The 


classifications. 


where in necessary to 
WORLD in 
dit 
making it possible for 


kind ot 


he a 


order to compete contest has 65 
rerent 
display people in 
enterprise to enter. 


\t the 


December 


practically any 


the 
entries in 


conclusion Ol 
3ist of this 


contest on 


year, each 





1958 Winners 


Sweepstakes: George K. Payne, Woodward & 

Lothrop, Washington, D. C.; First Place: 

A. Van Hollander, Gimbel Brothers, Philadel- 

phia; Second Place: J. Howard Schneider, 

The Crescent, Spokane; Third Place: Joseph 
T. Sjursen, Frederick & Nelson, Seattle. 





will be judged; gold, silver 
and bronze medals will be awarded for first, 
and third 
classification. 
division will 
second, two: 


classification 
second respectively, in 
First place in each 
carry with it three points; 
and third, one. The person 
who scores the highest number of points in 
the will beautitul 
gold plaque as sweepstakes prize, and the 
next three highest will receive, respectively, 


places, 
each 


entire contest receive a 


gold, silver and bronze plaques 

kntry in the affair is made by means of 
black and white photographs preterably ) 
by 10 inches in size, although smaller ones 
will be 
mounted, 
should be 
city, 
under which it 
graphs will be returned. 


must be un- 
Qn the back of the photograph 


accepted. Pictures 
listed the displayman’s name, his 
the 
is to be entered. 


classification 


No photo- 


store. address, and 


— 


New Pin-Up Chart Shows 
Austen Specialties 

\ unique type of catalogue otf display ac- 
cessories is available from Austen Display, 


Inc., 133 West 19th street, New York City 
11. It consists of a 15 inch by 21 inch chart 
the four 
()n an accompanying chart are prices tor the 
items identified by number on the color 
chart. It is indicated that both charts are 
meant to be pinned to the wall for quick 
from displaymen are 


containing accessories 1n colors. 


reference. Requests 


invited. 


Rose Van Sand Returns 
From European Trip 

Miss Rose Van Sand, display director tor 
Lerner Shops, New York City, returned re- 
cently from a month’s vacation in Europe. 


She visited Rome, Paris and Copenhagen. 


DISPLAY WORLD 





“Christmas in Paris" 
Theme of Williams Show 

“Christmas in Paris” will be the theme of 
the D. G. Williams semi-annual display show 
to be held in the firm’s New York City show- 
room, June 1. The company features Mary 
Brosnan mannequins and, according to 
Ralph W. Adler, president, these will em- 
phasize the rediscovered waist, the swelling 
bosom, the supple animated figure and hair 
styles typically French. 

Mr. Adler adds that Miss Brosnan at- 
tended the important Paris openings before 
completing sculpture for this latest series 
of figures. 

An edition of “Christmas in Paris” will 
also be seen at the June NADI show in 
Chicago. 

The showroom settings will include such 
Paris spots as Maxim’s, the Opera, Palace 
of Versailles, Dior Boutique, an outdoor 
cafe and the salon of Nina Ricci. 

Besides showing Mary’ Brosnan and 
Durabelle plastic mannequins, D. G. Wil- 
liams will feature new ideas in metal dis- 
players, of particular interest to stores show- 
ing boutique merchandise. The firm has 
also interpreted forms in a new stonecrait 
finish from Roman statuary. 

Exposition Firm 
Starts at St. Louis 

Exposition Enterprises, Ine., St. Louis, 
has recently been organized to specialize 
in all phases of the exposition, trade show, 
amusement and entertainment fields, accord- 
ing to H. J. Loosely, president. Ray Gold- 
schmidt is vice-president and treasurer, and 
R. D. Abbott is secretary and legal counsel 
of the new corporation. In addition to show 
production, management and _ exploitation, 
Kk... will maintain an experienced develop- 
ment and design section for creating, plan- 
ning and producing exposition buildings, 
stadiums, commercial, industrial and tourist 
museums and amusement centers. The de- 
sign section will also develop custom props, 
attractions, sets, custom exhibits and dis- 
plays for exposition use. General office 1s 
located at M6, Arcade building, St. Louis 


Bruce Alexander Named 
Flah Display Director 

truce J. Alexander has been named dis- 
play director of Flah & Co. His duties will 
encompass display activities at both the main 
store in downtown Syracuse, Mass., and the 
branch store in Shoppingtown, De Witt. Mr. 
Alexander is well known in the Central New 
York area and the southern part of the state, 
having been associated with department 
stores in both sectors. Most recently, he 
had conducted a retail display and consultant 
service in Syracuse and nearby cities 


New Plastic Plants 
Introduced by Arnold 


1). Arnold Associates, Inc., 950 60th street, 
Brooklyn 19, N. Y., introduces to the display 
trade the Prestige Floral line of imported 
and domestic polyethylene plastic plants 
Unaffected by weather, they are ideal for 
outdoor as well as indoor displays, the firm 
states. The line includes terns, foliage, 
flowers and aquatic plants duplicating natur- 
al plants in coloring and detail. Write for 
information. 
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DISPLAY PARTS 


WE INVITE YOUR INSPIRATION 
TO HIGHER CREATIVITY AND 
DISPLAY APPEAL 
THOUSANDS OF UNUSUAL PIECES IN 
BRASS —PLASTIC—-STEEL—GLASS AND 
CRYSTAL PARTS. You can inerease your 
display impact through your own ingenuity 
and our No.8 catalog on display fixture parts 

it's yours on request — send for it now! 











ANGELO BROS. CO. 7333,6  MASCHER ST. 








mannequin refinished by 


display works 
jeddo, michigan 


serving 20 states 

















SPRING 
GREEN! 


3 day SERVICE to Chicago, Mil- 


waukee, Detroit area. 


3 day SERVICE to New York, Philo- 


delphia, Boston area. 


6 day SERVICE to Los Angeles, San 
Francisco area. 


3 day SERVICE to Miami, New 


Orleans area. 


“NATURALIKE” 


GREEN GRASS 
DISPLAY MATS 


@ The natural look of living grass 
@ Fire-proofed and mildew-proofed 


@ Special sizes made to order in 
any length and width. 


MEMORIAL 
GRASS CO. 


521 EAST 7th STREET 
UHRICHSVILLE, OHIO 


40 years’ manufacturing experience 
in serving display needs. 




















AMERICA’S 
FOREMOST SUPPLIERS OF 


ART SIGN MATERIALS 


FREE catatog-write Dept. DW-8 





GALESBURG 
ILLINOIS 


STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you — 
names of our graduates. 


Write for literature 


THE KOESTER SCHOOL 


8710-12 N. Cicero Ave., Chicago 41, Ill. 
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Sizzling Sixties Ahead 


By W. L. STENSGAARD 
W. L. Stensgaard & Assoc., Chicago 


All retailers must ask themselves 

these six questions—then set six 

goals for the coming decade of 

prosperity . . . What trends 
point the way? 


RE YOU READY FOR THE ‘SIZ- 

ZLING SIXTIES’?“ was the title of 

an address made by W. L. Stensgaard, 
president, W. L. Stensgaard and Associates, 
Inc., Chicago, on February 9th, before the 
1959 Convention of Virginia Association 
of Retail Clothiers Furnishers, Wil- 
liamsburg, Va. 

The following excerpts will be of interest 
to displaymen who are in position to assist 
their employers in preparing for the “Siz- 
in retail merchandising: 


and 


zling Sixties” 


Six questions to ask yourself about 
the “Sixties” for your store: 

(1) Am I as enthused about the future of 
my store as I was in the twenties or thir- 
Why not? The future 1s brighter! 
(2) Is my store ready to grow 10 per cent 


ties’ 


to 25 per cent during the next five years? 
capitals In location 
In trained people and services? 
In improved facilities and merchandise as- 


In working and size 


of space? 


sortments ¢ 

(3) Do I have the right merchandise lines 
that the years, people have 
proven they want’ If not, how am I going 
them’ Do | do justice to the lines 
Would chains sell more? 


those ove! 
to get 
I now have? 
(4) Do I have a modern and efficient store 
with a smart fixture 

lf not, what is it and what will it 
What lighting, floors, 
air conditioning, elevators, decor, etc.? 

(5) Does know about “Best 
Sellers” or do we just keep guessing and 
try to make money in percentage rather than 
in styles but 


layout open selling 
set-up’ 
do tor me: about 


our store 


mean not only 
In SIZES, price 

(6) Do we know how and do we use show- 
manship in display and in promotion and 
Is our plan on paper six months 
Do we “follow-through” with pre- 


in dollars. | 


colors. lines, etc. 


selling ¢ 
ahead: 
cision and enthusiasm: 

Now 1 
questions let’s move 
store Set 


we have the answers to these s1x 
on and set some goals 
start the 
you 


for our six goals to 


“Sixties” (and as many more as can 
execute : 

(1) Be the most wide awake store in your 
every day every week 
(That will take some real do 
Ing the other fellow is not asleep.) 

(2) Have the best “basic stocks” of wanted 
goods in your city. First, know what they 
are, then carry them in depth. No “out of 
best sellers.” (One of the most difficult 
jobs in all retailing.) 

(3) Get for people to see 
and “let the customer buy” through arrange 


town or city 
every month. 


the goods out 


ments that insure “visual inventory” control 


by items, sizes, colors, styles, prices. Every- 
thing in its place. Sure it’s a change but 
the sooner you do it the better; it can be 
as smart and deluxe as you wish in design 
and will sell more. 

(4) Teach all department heads, buyers, 
salespeople and stock boys that “bookkeep- 
ing control alone is old fashioned.” Visual 
control must be easy for both you and the 
customer. Thus lost sales. Double 
check some items or sections every day; 
make it a habit. 


less 


(5) Go after one or two additional turns 
on many items at no increase in assort- 
ments or inventory — more goods out where 
people can buy — that’s profit. (One added 
turn can be both the volume and _ better 
profit you want.) 

(6) Don’t just think and talk price. Show 
and sell and promote value, quality, fashion; 
get the average transaction up — up — UP! 
It will pull itself down. Your job is to push 
it up with multiple sales, better goods and 
sound showmanship in selling. 

Sure, control your expenses — especially 
se more caretul, find out 
how to make it work better. The Chicago 
Tribune wear proves most 
men’s wear sales are influenced by display 
in your windows. Do every display as well 
as you know how; merchandise them care 
fully; show more furnishings of good taste 
and good ideas with clothing, these are 1m- 
pulse items. They will get more people in 
store. Traffic is what you want and 

More people just must make for more 


your advertising. 


survey in men’s 


your 
need. 
sales. 

Again may I suggest that your store will 
be more important to you in the next ten 
years than in the past 20 years. 

The jet age ingredients that will make the 
Sixties “sizzle” are in part: We predict: 

(A) A tremendous growth in casual wear 
with improved methods for showing and 
selling. 

(B) Open selling will be the universal 
American method of retailing by 1965, thus 
providing the tools by which the same num- 
ber of salespeople can serve more and sell 
more 

(() Leasing of store fixtures will 
appear and fast become popular like leasing 
of cars, trucks, railway cars and _ factory 
equipment. It will offer equipment on a 
five-year and afford stores all new 
improved models in new and better design 
and materials every five to ten years. This 
will free much working capital for inven 


soon 


basis 


tories and selling. 

(ID) Protessional and plans by 
which independent retailers can have better 
suggestions for merchandising, personnel 
promotions, advertising and especially win- 
dow and interior merchandise display, on a 


services 


monthly and seasonal basis, to insure use 
of tested ideas and plans to compete with 
seasonal basis, to insure use of tested ideas 
and plans to compete with the large chains. 

(I-) Much better incentive and 
bonus systems for career salespeople to 1in- 
greater interest and turnover in 


the retail selling profession. 


plans 


sure less 
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Madisonia Introduces 

Contoured Signposts , ong SUNTETT 
Madisonia Manikins, Inc., New York City, “* P 7 

has introduced a line of wire and wire-mesh é | 

display fixtures which are shaped to hold in- ' | : 

dividual fashion items or accessories. Stores t | Rainbow + Symphony Plumes. 

can attach these contoured signposts to walls i if 7” x17" x7 $119.00 $332.00 12” x 8” $265.33 

to help key departmental merchandise. ; 21 Spray Jets. 71 Spray Jets, 4 58 Spray Jets, 4 
Irwin Rhodes, Madisonia president, says Complete with Tiers, individually Tiers, individually 


the fixtures come out two inches trom the Brass Fittings, regulated to any regulated. Com- 
wall to enable stores to obtain shadow 


depths or to creat luminescent effects with " brains fr ie ven ro 
lighting reflected through the mesh. The a re soy ot 
firm will also introduce a companion line of nn even 
counter display units Wie 








The wall fixtures come in a variety of 


WE SOLVE ANY PROBLEM 


colors and shapes. Mr. Rhodes adds that TMA, | i) We are generally recognized as_ short notice, if necessary, and 
er wars . : _ . Si r | ey at the foremost manufacturers and no job is too large or too small 
they will be on display during the NADI designers of pumps and water to merit our individual attention. 
show in Chicago, along with other new items display fountains for every con- if eur stock units are not 
in the fall and Christmas line. ceivable purpose. We have had adaptable to your plans, we will 
years of experience, working custom build to your specifica- 
enigsigaaiaanis with engineers, decorators, ar- tions in any form, shape, size or 
chitects, stage and TV prop men, 


. to scale. Please submit blue- 
Colored Plastic Pegs estates, penthouses, home own- print, sketch or simple drawing. 


ers and fountain lovers all over We will make recommendations 
For Perforated Board | the world. Our organization is and estimates. 


Specially designed for use with standard Seared te accommodate you on Div. DW-6 


perforated board are Lumi-Plug Pegs, in- CANAL ELECTRIC MOTOR INC Manufacturers of Pumps& 
jection molded of plastic in clear and six . ’ e Water Display Fountains 
different colors. Designed with a tapered 310 CANAL STREET ¢ NEW YORK 13, N.Y. @ Telephone: WOrth 6-1377-8-9 
and fluted shank, they grip firmly in per- 
forations and can be arranged to form char- 
acters of the alphabet, numerals and a varie- 
ty of forms, according to the manufacturer, 
Lumi-Plug Sales Corp., 15 West 44th street 


New York City. Write for additional in. | MANUFACTURER'S REPRESENTATIVE 
formation. | 


Miami Displayman Shows | Leading Manufacturer of Outstanding Display Fixtures and 
Paintings at New York | 
The first showing of paintings by Albert ; ; 
Juliano, member of the display staff of Bur- its lines and operations in both fields. Seeking aggressive 
dine’s, Miami, is now in progress at the 
International Art Galleries, 55 West 56th 
street, New York City. It will continue , ; , 
through May 28. His work shows an Lifetime Opportunity for the Right Man 
amazing new and original technique which 
he use: vortray people < laces he hi ys ; :; : 
et Se ieee ’ ; — por gr po Write to manufacturer stating lines now carried. 
Mr. Juliano, a native of Brooklyn, attended 
the Brooklyn Museum School of Arts and 


Science FREDERIC 


Automatic Slide Changer | WEINBERG 
Has Display, Exhibit Use COMPANY 


Spindler & Sauppe, Los Angeles, has now 
combined their versatile Selectroslide, auto- | 
matic slide changer and projector, into an | 145 W. COLUMBIA AVENUE, PHILADELPHIA 22, PENNSYLVANIA 
attractive mobile cabinet that can include | 
speakers and tape recorder for use as a 
visual selling aid in displays and exhibits. 
Other units can be incorporated in windows. 
Inquiries for additional information and 
ale 


quiries for additional information Greatest Values In 
technical assistance for special applications . 
are requested. Write to the firm at 220] “> gn UNITED Ea ee eS 
) . ‘ 07 - 


Beverly boulevard, Los Angeles 5/7. ” 


epee uumoome SIGN PRINTERS 
ire Shoe Displayer Ju dies — Nhe 


Novy had “ rr 

Attaches to Boxes A : oll v296 
euenes 1) Som — | | Z 16" x 32 $398 
These “Shoe Selector’ displayers attach ; “ a 

to the shoe boxes in place in the customary | Giant 26" x 42 $750 

wall shoe racks. According to Joe Smith 

Manufacturing, Petersburg, Texas, these 

chrome or cadmium finished wire displayers 

hold the shoe securely and the box above or 

below the displayed shoe can be removed 


" | ——_ ae 
without removing the “Shoe Selector.” Write , < = b M. Sid > c 
to the firm for information. ac . L aA O. 


2037 STANLEY ST., MONTREAL 2, CANADA 














Store Planning Equipment for Store Planning is expanding 


representation. A few choice territories available. 


























F.O.B. New York 
1% 10 days net 30 
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Creation 
of a 
Fashion Display 


By Rose D. Van Sand 
Display Director, Lerner Shops 


EFORE I go into the details and mys- 
teries of “creation of a fashion dis- 


play,” I would like to say that I am so 
happy to know that at long last the New 
York State Board of Education has recog- 
nized display as a profession and has in- 
corporated courses in the regular curricu- 
lum in the high schools. 
It may be called a trade by some, but it 1s 
so much more than a trade — it’s an art and, 


ganized into a formal study and taught 
seriously, it becomes a dignified profession 
which commands the respect it deserves. 
Maybe now there will be a whole new crop 
of displaymen, trained (at least partially) 
and ready for the display world at large 
and the many jobs awaiting them. 

Just a word about display personnel and 
the qualifications necessary to become a 
good displayman or display woman, since 
as a matter of fact, today it is considered 
just as much a field for women as men. 
Actually we (Lerner’s) employ more women 
than men in our. stores throughout the 
country. 

As to the qualifications, they must be 
artistic, inherent designers, good house- 
keepers, “arch displomats” and have a dis- 
cerning eye.’ And, of course, if, in addition, 
they have a strong back, it helps! 

“Arch diplomats” are needed to get along 


therefore, as far as I am concerned, if or- with nearly everybody — including the all- 





Your Displays 
SELL MORE 


Color attracts customer attention .. . ; iA 
Enhances displays and helps to sell more Zs 
merchandise! Try it. You'll soon see why 
color is such ao powerful selling tool. 


You Can Do lt BEST with 
BEST scromeric COLOR WHEELS 


Unit consists of a 13'' diameter plastic fiiter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and black 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 


— balirooms, theatres, 7, $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 


BorN AND KAISED IN ILLINOIS 
YWOAERE HE ATTENDED THE UNIVERSITY 
| OF ILLINOIS, MAJORING IN ART. 
Ne : 
~% i, “NY t 
wees) j }} jEA%, 


‘' o! 
~ 





DESIGNER FoR NATIONALLY KNOWN 
DISPLAY MFR. FOR NINE YEARS. 
WAS ASS‘T. OO THE AvvV. MGR. OF 
THE LATIN AMERKAN PIviston 
OF PAN AMERICAN WORLP AIK- 
WAYS IN THE <APACITN OF Dis- 
PLAY ANP PROMOTION SUPER- 
VISOK_ AND INAUGURATED 
THEIR DISPLAY PROGRAM TOR, 
Alt LATIN AMERICA. 


IN 1946, FORMED TROPICAL DIS 
“PLAY WHICH DESIGNS AND 
AND EXECUTES EXHIBITS, 
ALL TYPES OF DIS PLAYS, SRE 
ANP CLUB INTETCIORS, AND 
OFFICES. 

















ACTiVe IN @oTARY CLUBS AS A 
PAST PICESIPDENT, PLAYS PIANO 
AND HAS COMPOSED MUSIC . 
ACTIVE ALSO IN CHURCH WORK, 


FINEST Dyed 
BURLAP 


—-20 Colors 
36 and 52” wide 


Linen Theatrical Gauze — Fishnets 
Grass Mats — 31% x 6 feet 


Always IN STOCK 


VAN ARDEN FABRICS MNERS. 
110 Murray Street New York 7, N. Y. 


TROPICAL DISPLAY.....MIAMI, FLA. 




















— 
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important and much-needed porters, press- 
ers, painters and carpenters. They are your 
best friends, you'll find. 


[It is not nearly the world of make-be- 
lieve it seems. It is not just a world of pins 


and paint, scissors and paper, cardboard and | 


staple guns. It is a world of heaving man- 
nequins around, climbing ladders to dizzy- 
ing heights, wielding paint brushes and 
hard work. At the same time, creating at- 
mospheric displays to stop all passersby 


[f they are all these things and can do all 


} 





these things, they can get themselves a job. | 


As to “fashion in display,” don’t be mysti- 
hed or trightened, for, after all is said and 


done, it’s just merchandise. Some of it in | 


good taste, some of it in bad. 

It is here the “discerning eye” is all-im- 
portant to displaymen. They must “know.” 
And it is their responsibility to present 
this merchandise in such a way as to attract 
the eye and appeal to the purse. All purses! 

“Fashion in display’ concerns household 
furnishings and groceries as well as cars 
and baby carriages. 

In order to “know,” display people must 
avail themselves of all the fashion intorma- 
tion which actually surrounds our daily 
lives. The newspapers are full of it, tele- 
vision, naturally the fashion magazines, also 
home magazines. That “discerning eye” 
must be trained to pick up the facts and 
separate the good taste from the bad. It’s 
a job! 

Along with all this “fashion know-how” 
are the fashion shows. They play a large 
part in display departments. Most of the 
preparatory work descends upon the display 
staff, so you may as well accept that fact 
and be prepared. You will have to know 
about runways, lights, decor, music, some- 
times the clothes and even the models! A 
little fun — but lots of work! That curtain 
must go up and down! 


Schools should encourage fashion shows | 
among the students. School girls love to | 


model clothes and they might as well learn 
to walk, stand, turn and sit gracefully at an 
early age. It can't hurt.—Excerpts from a 
presentation to a recent Point-Of-Purchase 
Advertising Institute meeting 


Gerber Wrought Iron 
Has Merchandising Kit 


Gerber Wrought Iron Products, Inc., 2540 
Farrar street, St. Louis leg manufacturer, 
has announced the release of a new mer- 
chandising kit to its wholesalers. It includes 
newspaper ads, counter and window dis- 
plays, mailing pieces, informative literature 
and all types of make-up materials for firms 
which plan their own advertising 


L. G. Powell Moves 
To New Location 

The mannequin refinishing and wig mak 
ing firm of L. G. Powell & Co. has moved 
from 4030 Pennsylvania to 113 West 20th 
street, Joplin, Mo. The larger quarters con- 
tain nine showrooms. Kxpanded services 
now include the sale of used displays. Christ- 
mas mechanical units are available on rent- 
al basis or sale. The firm will also buy 
these displays from stores throughout the 
country. 
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Another THALL First! '+- 4 
TRI-BAR 
Displayers 


fe 








An absolutely new concept in fabricated metal a a 
for window and counter merchandise presentation. Catalog No. 16 “TRI- 
Premiere showing during Market Week — Dining BAR" DISPLAYERS, 
Room No. 8, Conrad Hilton Hotel. available July 15th. 





THALL Plastics and Metals Co. sew von 30° 
Manufacturers of Better Display Fixtures 
SEE YOUR LOCAL JOBBER OR WRITE DIRECT 














Wherviest C I; ristmas 
TINSEL GARLANDS 


Dazzlingly Brilliant — Vivid Colors 


Proudly made for the Display Trade in our New York Factory 
Available in the following ROYAL-ORIGINAL colors 


MINT SILVER FRENCH BLUE DAWN RED 
SUN GOLD CHARTREUSE FUSCHIA 
MIKADO PINK MOUNTAIN GREEN AQUA 


or any Glittering Combinations of your choice 
Manufactured in lengths and widths to your specifications 


Stock sizes immediately available. 
TARNISHPROOF e FLAMEPROOF 


ROYAL TINSEL INC. 


42 GREENE STREET e WORTH 6-5733 @ NEW YORK 13, N. Y. 











AMERICA'S LARGEST AND BEST 
S E E. e e SELLING MODERATE PRICED LINE OF 


ARTIFICIAL FLOWERS, FOLIAGE, SET PIECES 
and NOVELTIES For CHRISTMAS, 1959 


For the Display Jobbing Trade 
Will be open Saturday, June 20th at Chicago NADI 1959 Showing 
Booths No. 120, 121, 122, 123, 124 and 125 
Main Exhibition Hall, Conrad Hilton Hotel 


JUNE 21st THRU JUNE 25th 


Send your request for your FREE Catalog for Christmas 
Manufactured & Imported by 


BERNARD SCHWARTZ & CO. 


426 EAST 91st STREET NEW YORK 28, N. Y. 
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For Mannequin 


WIGS 


No Measurements Necessary! 








y, 
= 





Mannequin Repairs . . . Rentals 


RECONDITIONED 
MANNEQUINS 


LADIES ... CHILDREN'S ... MEN 


Hundreds to choose from... COMPLETELY 
REFINISHED ... LOCK ABSOLUTELY 
NEW! A terrific money saver! 


Write for Catalog 











(Continued from page 30) 


concerning their profession. We don't need to 
assume this childish behavior on a national and 
international level. Exchange these ideas between 
the covers of DISPLAY WORLD. That's what we're 
here for! 

speaking of "tricks of the trade," 
beginning in this issue is a series of articles 
about the display operation of George K. Payne 
and his capable staff of Woodward & Lothrop, 
Washington, D. C. As you know, Mr. Payne won the 
top Sweepstakes Award in the 1958 International 
Display Contest. He has graciously consented to 
divulge his professional secrets that are 
responsible for his successful displays. 

Miss Lucy Halford, head of a British 
interior design organization, recently returned 
from a coast-to-coast tour of the United States 


during which she visited major stores. Some of 
her impressions, as reported in Display, British 
display publication, are repeated here. 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
ta PEnn 6-3585 



























TURNTABLES 


DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 





lower 
plete 


pproval—com 


‘able in 3 

ony variation 
*% Compare price 

*® Look for Underwriters tabel 

%& Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 


ELECTRO-MOTION CORP. 
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"I found the standard of store design to be 
very high. In saying this I am aware that the 
excellent display and presentation of 

ELECTRO / merchandising may have blinded me to deficiencies 
MOTION in the design plan. But if this is so what a 


wonderful case for better display! 

"Overall lighting, however, is apt to be 
stereotyped, and reveals but little (if any) in 
advance of our own practice. There is a 
particularly tiresome tendency to introduce 
chandeliers, especially in women's departments, 
and lamp standards on counters. These add little 
to the overall plan and produce, in my opinion, a 
fussy effect." 

The remainder of her article is quite 
applausive, particularly of New York City's Lord 
& Taylor, which she recognized as "almost a 
relic" by American standards, but is "one of the 
most agreeable shops in the world." Miss Halford 
credits this almost entirely to "brilliantly 
designed display, superb decor and imaginative 
presentation of merchandise. In addition it is 
much less cliche-ridden than most American 
stores." 


Cordially yours, 


DISPLAY WORLD 











Hawaiian 


per i) lay wualerial 
Dy 





| have just finished reading the descrip- 4 ra COS So 
tion of our “Mad” window (April issue, ; ~ BLay at 
ee tact. 


ee Pt lawaid 50m 


page 26), and, if you will excuse the 
expression, it was “mad.” I think Mr. 
Day really let his imagination run wild 
this time. His tongue-in-cheek writing was 
amusing, but a bit harsh. May I just tor 
the record tell you the original idea. 

The apparel was knits in campaign colors 


OFFERS THE PERFECT HINGE FOR 
YOUR 1959 PROMOTIONS 


feliadien ” teidiaii toe gilli “se %& GRAND OPENINGS %& LUAU TIME 
) y . ) J Campaign IDDO Colors. . ‘ 
ee we a neg #& ANNIVERSARIES *%& HAWAIIAN PREMIUMS 
From this the designer picked up a Na- 
, % ALOHA SALES %* FREE ORCHIDS 
poleonic battleground setting — thus the 
use of the word “mad” (the subtle implica- 7; 
tion of the irrational little general). His |} V Wares Te” iY Beat ONS seg 
‘Ce ‘Qa a< : oe > ’ > leg: SF Te Yi iree 
presence wa indicated by the elegant jes w DY FERAT 


French antique furniture of the period with 
additional touches of his tricornered hat, 
military boots and sword. The dirt was 
. ‘& ’* 

the battlefield; the “gnarled old trees” an rat-T ARGEST SUPPLIERS OF FL! 
indication of the out-of-doors. The back- . PLANTS FOR PROMOTION 

ground paper had a purpose, to suggest : ee 
tents with the slashed openings as the flaps. 
The “ugly seam in the backwall” was the 
crack which indicated the window door, a 


necessary sight and something even the best | TRANSPARENT OAK and TRANSPARENT 
displaymen cannot overcome. The pennants 

were not “ship pennants” at all, but battle 

flags indicative of that period. As_ usual OAK LEAF ROPINGS 

for this ot the 


type setting designer spent 
time in research, and I feel, carried out 
his attempt at subtlety with a sense of humor FOR DISPLAY SU PPLY HOUSES 
quite well. However, we here were amused 
and will not stay “mad” long at Mr. Day for ‘ . 
his imaccurate reporting, because he _ re- Get our samples with prices 
deemed himself at the end when he stated 
that it was one of the best we've ever done. 


With that I will agree.—Virginia Paxson, ND FERN co Dp NY 
Window Display Manager, Marshall Field, FLORIDA LEAF A MA A 
Chicago. 
SANFORD, FLORIDA 
I read your article by Victor Declet and 
found it very very interesting. 


[ “tree lance” men’s wear and for years —— 


——{—- —“-—- —-_- -_ ——_—_———_ 


mia ae" “SUNSHINE for your DISPLAY BUDGET! 


Krom time to time [ would like to feel SET OF 8 $ 94 
DIE-CUT SUNS 3 


free to inject an article of my own as I 
do realize the smaller stores throughout the ree ee 
cent yellows and black on 


world can benefit from suggestions of the 
heavy white card. Includes: 


experiences of others. In fact, maybe 
someday, DISPLAY WORLD will have a two 20”, four 7” and two 
52" suns. 


column put aside for this purpose specifi- 
cally.—Jerry Weinstein, Newport News, Va. Sold by America’s leading dis- 
play jobbers. Write for FREE 
24-page catalog #559, fea- 
turing summer displays and 
Sales Aids for Successful 
Selling 
‘DISMAR INC. 
Factory: A & Clearfield Sts. 
Phila. 34, Pa. 
N.Y. Office: 225 W. 34th St. 
New York 1, N.Y. 
I, too, am nonprofessional, a volunteer, and | ees 
general outlook and ideas received from 


DISPLAY WORLD helped me to get our | AUTOMATIC WwooD TURNINGS SHOULDER COVERS 


‘rchandise he “loving hi 
merchandise out of the oving hands at All Types of Finishing Vinylite window-clear — vinyl — polythene. 


home look. I have never had such a “fun ecate sneh Metin bn Binet ten. Get amaien an commend. 
volunteer job and my thanks are all to you 


you. | JOBBERS ONLY 
—Jane I. Llewellyn, ( Tra it lair, sponsored H. ARNOLD woopD TURNING co. CORONET MFG co 
|| 363 Union Avenue, Brooklyn 11, N. Y. , ' 


BOX 35 YARDVILLE, N. J. 


ORCHIDS OF HAWAII. 


ALES Price , : SEVENTH AVENI t 

















[ have been in charge of display in the 
store and of display in the windows tor a 
very small craft and gift shop run by vol- 
unteers to benefit the senior citizens in our 
area. 

You can’t imagine what a benefit your 
magazine has been to me in this last year. 











————— OE —— 7 —————EE —— —_ 




















by Assistant League ot Pasadena, Pasa- | 7 
dena, Calif. | STagg 2-5693 
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HOLLY 30 LITE 
MINIATURE SET 





(i. APPROVED miniature set. 30 screw 
type bulbs in petal shaped sockets. Bulbs 
have permanent filaments and if one goes 


out the rest remain burning. Set avail- 
able in green or ivory wire and sockets 
and with colored or clear bulbs. 


24 lite model also available 


JULIUS KUPFER, INC. 


VUigrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 

















Ballou’s 


Glittering products will add 
sparkle to your displays. 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
— and stars in gold, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 
clal colors made to order (including 
gold and silver). 


GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 








Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 
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PURSUIT OF EXCELLENCE 
IN MANHATTAN DISPLAYS 


[Continued from page 45| 


pink and a different shade of orange. The 
ledge and background were black. The copy 
read: “The brilliant separates trom Sports- 
wear on our third floor.” 


In this window, as in its companion, 
where blues, lavenders and greens set the 
mood, the color combinations would, at 
first thought, appear to be something out 
of a displayman’s nightmare. That the total 
effect of the “vibrant” combinations was 
not only an artistic triumph, but the kind 
ot success that only cash registers can 
ring true, was due to the talents of a dis- 
play director who says, “I’m never satis- 
hed with pretty, conventional effects.” 

At I. Miller’s Fifth avenue and 54th 
street location, Display Director Sidney 
Shneer captured a grownup’s impressions 


of the circus with childlike simplicity. The 
five pictured here 
plywood to which paint 
paper had been applied. They were meant 
the balancing 
elephants in the circus. 


were made ot 
and then tissue 


objects 


used by 
Krom left to right 
the colors used were turquoise and greens, 


stools 


to suggest 


pink and oranges; red, white and blue; 
yellow and orange, and several shades of 
green. The calfskin costume pumps and 
matching accessories were, left to right, 
turquoise, orange, red, yellow and_ bone. 
The trapeze in the center supported a 


scroll, lettered in green script, which read: 
“David Evins Shirrs The Costume 

feminine as a frill” The pumps 
pended above it were black. 


Pump 


sus- 


Mr. Shneer feels, quite rightly, that his 
most important technique in displaying [. 
Miller’s wares is his use of wiring to sus- 


pend the shoes and accessories. By util- 
izing this approach, he avoids the “clut- 
tered, messy look” that conventional shoe 
display too often falls into. In order that 
the potential customer will feel that she 
will float, rather than plod, in her new 
I. Miller shoes, he conceives his displays 


from the ceiling down, not trom the ground 
up 

Kverything can't be left up in the air, of 
course; visual levels must be broken. In 
this particular display, Mr. Shneer accom- 
plished this by arranging one = shoe on 
Hoor left, another on floor middle, another 


on floor right. The circus stools, placed 
on the white, rubber-based material Mr. 
Shneer usually uses for this window, 
further grounded the display. The scroll, 


in addition to calling attention to the styl- 
ist and the style of the pumps, served as a 
connecting link the floor and, as 
it were, the higher reaches of the circus 
tent. 


between 


The floor, by the way, was covered with 
plastic shavings, the material which has 
replaced sawdust in contemporary circuses. 

At Lord & Taylor, Display Director Paul 


Vogler staged a series of Fifth avenue 
garden parties a la Junior League. The 
greenhouse settings were filled with “a 
garden ot make-believe flowers” trom the 
store's recently installed = artificial-flower 


market on the first floor. The copy theme, 
on a white poster tacked to the pillar on 


the leit, ran: “Young New Yorkers have 


all the advantages who wouldn't look 


ravishing, wonderfully exciting in_ these 
dresses designed by our own Jeanne 
Scott!” 

In the window pictured here, which any 


displayman would do well to study for its 
grouping and lighting techniques, the man- 
nequin to the far left was wearing a yellow 


shantung jacket over a white = shantung 
dress, set off by an egg-yolk yellow hat 
and white accessories. Her companion in 


the foreground was wearing a yellow shan- 
tung dress and matching accessories. The 
former was spotlighted by one of five spots 
placed overhead toward the right center of 
the display; the latter, with her back to the 
window, was unspotted. 

In the center of the display, the manne- 
quin wearing a paisley overblouse with a 
white skirt was emphasized by her rela- 
tively set-apart position and by a spotlight 
that played up the clothing and _ played 
down her head. The trio grouped to the 
right of the window were decked out in 
floral prints that picked up the flowers they 


were holding and that surrounded them, 
right down to the seed packets on the 
wrought-iron,  marble-topped table at 
which the center mannequin in the trio 
was seated. 

In addition to every type of flower and 
plant that one would expect to find in a 
greenhouse, the three cans on the ledge, 


looking left to right, held purple and white 


carnations, pink roses and deep lavender 
tulips. Shoes, accessories and, appropri- 
ately enough, Caron’s Fleurs de Rocaille 


perfume were also arranged on the ledge. 


Lord & Taylor’s stylized “The mannequins 
are Wearing placard was pinned to 
the larger “Young New Yorkers ... ” 


showcard. 

At Peck & Peck’s Fifth avenue and 4lst 
street store, David J. Cramer, display di- 
rector, put on an effective “All American 
Prints” tie-in with the April issue of 
Charm magazine. The photographs of the 
four prints which appeared in Charm em- 
ployed keyed-in or complementary wallpa- 
pers as backdrops. 

In Mr. Cramer's 
wallpaper and, in the the 
chest, almost the same props were 
abetted by Peck & Peck’s straw hats and 
purses. In the Fifth avenue window shown 
here, the mannequin seated on the chest was 
wearing a Craeley kerchief print on “ 
blue” cotton shaped into a small-waisted, 
full-skirted shirtwaist dress. Her compan- 
ion Was wearing a Dacron and cotton sleeve- 
less dress by Dan Keller of olive green 
flowered in white with a decor ot black 
braid and buttons. An Eloise Curtis sleeve- 
dress and a Craig Casuals creation 
appeared in a kindred setting in the 4lst 
street window. 


re-creation, the same 
wicker 


used, 


case oft 


stone- 


less 


Appropriate tear sheets from Charm were 
hung on the black panels to which the wall- 
papers were tacked. Copies of the magazine, 
some of them lying 
props. 


open, were used as 

At Tiffany, where Gene Moore also directs 
display, consumers and displaymen alike had 
a good opportunity to take a look at two 
examples of Tropicel, a new tamily of trans- 
lucent, chromatic, unbreakable panels con- 


structed of structurally strong polyester 


DISPLAY WORLD 















© 1/250 H.P. 
Shaded Pole Motor 

® All Bronze Pump 

© 4 ft. Shut Off 

© 1 gpm at 1 foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE AVENUE e CHICAGO 7 


(J) DECORATIVE FOILS 


R P Expanded Aluminum Foil, R P Ex- 
panded Puffing Foil, R P Une xpanded Foil, 
R P Non-Expandab le Foil, R P Base Metal 
Write for Samples 
RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 




















@ CEASE-FIRE 
FLAMEPROOFING SPRAY 
@ FLEXIBOOTH 
EXHIBIT BOOTHS 
@ PORTO-POST 
CROWD CONTROL EQUIPMENT 


[Filjon Filjon Industries, rel 


1211 E. FAYETTE ST., SYRACUSE, 
Write for literature—Box by 














ANNONA AAU ARAL ANTAL 








AUTHENTIC WESTERN MOTIF 


Real white, pure bone Cattle Skulls to give that 
western, desert, sun or exotic realism. 
No. 109A WNo Hornms............. $6.50 ea. 
No. 109B With Horns 
FOB Hartland 
JOBBERS INQUIRIES INVITED 
DISPLAY-ART DIVISION, Dept. Dé 
HARTLAND, WISCONSIN 








UNITED ARTIFICIAL FRUIT, INC. 


Manufacturers of 


ARTIFICIAL FRUITS AND 
FLORAL DISPLAYS 


From Miniature to life-size 
410 BROADWAY, NEW YORK 13 @ WOrth 6-0455 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 




















FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 











8820 Sunset Bivd., Los Angeles 46, California 
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| plastic 


| by 


resin and glass fiber by United States Rub- 
ber Company. 

The irregular pattern seen here, “Circlet,” 
was mounted unframed by Gery Hecht In- 
teriors, a 54th street firm credited in the two 


Fifth avenue windows which used the ma- 
terial. Patterns known, aptly, as “Color- 
wheel,” “Woodcurl” and “Honeycomb” are 
also available. 

The diamond necklace, solitaire and 


matched clips on display could hardly have | 
asked for a more 


striking background. 
Over at Bloomingdale's, Display Director 
Kdward Von Castleberg paraphrased Thom- 
as Wolfe to invite shoppers to “Look E 
ward, Angel, for the provocative 
the Orient.” The display 
of 14 windows featuring the different cul 
tures of the Orient, represented a Chinese 
rock garden set against a pale blue sky. The 
statue Kung Min was made tor 
Bloomingdale's by Tank Alley. The irises 
were also of plastic. The pine branches, 
however, were real, having been gathered 
the display staff on Fire Island. The 


ast 
ot 


one 


mood 


shown here, 


ot 


| floor was covered with gravel. 


| pattern and style, 


Two cotton pique outfits, both in the same 


were designed with fruit 


| clusters of purple, green, blue, grey and 
shades of brown on a white background 

“When you go via the French line,” ran 

the copy in Franklin Simon's corner win 





| hoard 





enable 


| medium and light weight cardboard, 


dow on 38th street, “travel with your sailing 


blue and white ship-mates!’ Display D1- 
rector John Liles’ conception of the “French 
Line’ is seen here a treely sketched ship 


that found the three manne 
pins turning to shuffleboard to make 
a bon voyage. 


scene 


theirs 


Unique Paper Trimmer 
Solves Many Problems 


Metocut, a new machine for cutting paper, 


board and films employs a unique principle 
A circular knife rolls against a straight edge 
creating the shearing action. A cutter cat 
riage travels guide rail; three 
ings allow the operator to slide the cutting 
head effortlessly. The paper is held flat by 
a plastic strip the entire length of the hard 
wood base board and prevents curling by a 
special two pronged attachment 
guide lines in the plastic strip and calibrated 
lines are indexed on the 
trimming perfectly 
or trimming all types of 


on a bear 


Scored 


and 
Cutting 
film, 


board 
square 
paper, 


base 


plastic, 
etc. present no problem 

Descriptive literature is available 
Bienti any Products ¢ orporation, 
N. i» distributor for the 


Dealer inquiries invited. 


trom the 


sole L'nited States 


tol, 


Metuchen, 





WOOD PRODUCTS 


e Custom made e Production runs 


e Shipped directly to you or 
individually to your customers 


Complete woodworking plant at your disposal. 


BARNEY ROBERTI 


Cabinetmakes-Manufacturers 
YOUNGSVILLE, PA. 
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WIN. DO: DEC WIN-DO-WAVE 


COLORS! acon 


color brightness and uniformity 
when you use Win-Do-Dec and 
Win-Do-Wave. More than that, 
both eye-appealing patterns are 
perfect for air-brushing ... and 
come in these 18 sun-resistant 
colors: 


APPLE GREEN 
PEACH 

LIGHT YELLOW 
PINK 

AZURE BLUE 
CANARY YELLOW 
DARK GREEN 


e ORANGE * 
e POWDER BLUE e 
e ORCHID ° 
e NILE GREEN ° 
e ANTIQUE IVORY e 
NATIONAL BLUE 
NATIONAL RED e 
e WHITE e BROWN 

e BLACK e PURPLE 

SPECIAL COLORS MADE TO ORDER 


See for yourself! 


Send for these 
free sample 
kite today. 


Win-do-dec 





AJAX BOX DIVISION 
St.Re epis (sk) 


PAPER COMPANY 
2210 So. Union Ave., Chicago 16, Illinois 
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oe 
Pan Am Travel Posters 


Please send me Pan Am’s 28" x 42" 
Travel Posters. (Check those desired.) 


Riviera © Scandinavia © Central America 
Paris Madrid © South America 
Norway © London O Nassau 
Spain/Portugal O Japan © Bermuda 

Italy O Hawaii © Clipper Cargo 
Brussels © Alaska © Caribbean 
Germany Mexico O Turkey 


Boeing 707 Jet Clipper® © ‘Round the World 


Name 





Store Name 





Addres< 





Mail to: Hal Laird, Box 1790, 
c/o Pan American, Long Isiand City 1, New York 


* ’ AL. 
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NEW MEDIUM FOR DISPLAYS 





MODELING COMPOUND 
Since 1953 a Favorite in the Hobby and 
Craft Market 
@ Interesting Texture @ Easy-To-Use 
@ Feather-weight @ Fire-Proof 

@ Decorative Color 


Ideal for built-up displays of all kinds. 
Send for FREE Sample 


PERMACRAFT PRODUCTS, INC. 
550 E. Erie St. Painesville, Ohio 














SPUR GLASS 
DISPLAY 
FIBERS 


SUPER FINE ANGEL HAIR 
ONE POUND 

POLYETHLENE BAGS 
IMMEDIATE DELIVERY 








PERMALIFE GLASS FIBERS 
. ©. Box 6356 San Antonio 9, Texas 
Distributor ond Agents Inauiries Invited 











AUTHENTIC FROM 


Kawa 
POLYNESIAN 


TAPA DESIGN 


PAPER: 


ae“ #248 
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1934 


JUNE, 
following officers were elected by the 
lowa-Nebraska Display Men’s Association at 


The 


Des Moines: 
Goldstein Company, 
M. H. Luber, Killian 
Cedar Rapids; secretary, F. Kes], 
Display Service, Des Moines; 
R. Erskine, Davidson Brothers, 


the annual meeting in 
dent, Frank Fiala, 

Omaha; vice-president, 
Company, 
Fred Kes] 
treasurer, J. 
Sioux City. 


presi- 


Illiness compelled the resignation of F. E. 
McWain as president of the Pacific Coast 
Association of Display Men and as display 

for the J. C. Penney Company, 
Philip Sarigster, Sears, Roebuck & 
Tacoma, was appointed convention di- 
for the annual meeting of the P. ( 
A. D. M. to be held in Tacoma in September. 

(Charles W. Morton, Jr., who had been 

Weinstock-Lubin, Sacramento, joined 
staff of W. L. Stensgaard & Associates, 
(hicago, as representative in the North 
and Pacific Northwest territory. 


JUNE, 1949 


manager 
Seattle 

Co., 
rector 


with 
the 

Inc., 
Calitornia 


L. J. Charrot, head of the New York City 
firm of the same name, was elected to the 
presidency of the National Association of 
Display Industries, succeeding Sylvan 
Freund of Decorative Plant Corp., New 
York City, who became chairman of the 
,oard of Directors. Attendance at Christmas 
Market Week in Chicago was estimated at 
3,000. 

Several displaymen were conducted 
through a full day of lighting demonstra- 
tions and exhibits at Nela Park, research 


headquarters for General Electric Company, 
Cleveland. Dave Stromberg of Mutual Dis- 


play Mtg. Co., Cleveland, entertained the 
group for luncheon. 

Exhibit Producers and Designers Asso- 
ciation held a clinic concerned with learn- 


ing insurance facts about exhibit production, 
particularly liability and termination of re- 
sponsibility. 

W. R. Murray was placed in charge of 
window and interior display at Cain-Sloan 
Company, Nashville, so that John Dubuis- 
director of display and store planning, 
could devote his full time to planning the 
firm's new building 


son, 


Forms from Israel 
Touring U. S. 


Forms from Israel, an exhibition of hand- 
cratted objects and the raw materials from 
which they made, shown against pho- | 
Israeli scenes and architecture, 
will be the Museum of Contemporary 
Crafts, 29 West 53rd street, New York City, 
from May 15 to August 30. This exhibition 


were 
to-murals ot 
atl 


was produced by the Israel Institute of In 
| dustrial Design in consultation with The 
American Federation of Arts. Following 
the New York City showing, it will be at 
Richmond, Va., from September 18-October 
ll; at Columbus, Ohio, trom November 1-22: 
at Philadelphia from December 7-28, and 
at Milwaukee trom January 15-February 15 


1960 








-Stroblite Co. veo. 
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FOR THE DISPLAY JOBBER 


IMPORTED & DOMESTIC 


FLOWERS & FERNS — Plastic—Viny! & 
FOLIAGE Plastic & Poly-Fol 
Val jie), bs 
BASKETWARE 
GOURD STRINGS 
GRAPES & FRUITS - 
CANDLES 


Parchment 


— Plain & Fancy 


Regular & Novelty 
— Natural & Fiesta 


Plastic—Lifelike & Miniature 


Regular & Novelty 


TITAN ASSOCIATES (Mfrs. Reps.) 


150 W. 34th ST., NEW YORK CITY 








FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 











“RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames 4 U & T } Cc 


@ Rustic Boxes 
@ Bird Houses Furniture Co., Inc. 


& Feeders "*Parkcraft'’ 
BIRCH Poles & Branches Phone NAtional 9-6479 
CEDAR Poles & Slabs Williamstown, WN. J. 








IMPROVE YOUR DISPLAYS! 


Use Glowing Fluorescent Colors 
with STROBLITE BLACKLIGHT LAMPS 
Write for illustrated brochure 


W, 75 W. 45th St., N.Y.C., % 





WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. Custom signs — Window — Store 
Directory — Desk — Trade Mark Reproductions. 


— Interested in Salesmen and Jobbers — 


DISPLAY CRAFT 804 W. MAIN ST. 


PORTLAND, IND. 


FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


Moubatan 


wood letter co. 


‘weeoarrvonaves 














151 WEST !8th a... NEW YORK 11. N. Y. 





DISPLAY TURNTABLES 
@ All Steel 
SIZES FROM 34" UP 

illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 


@ Heavy Duty 


Write for free 








DISPLAY WORLD 








e 











FOR SALE 


A COMPLETE BUDGET 
CHRISTMAS FOR YOU 
WITH HIGH-PRICED 
PROPS 
e30 Reindeer done in Walt 
Disney style 

@e6 Sleighs and Santa Claus 
fully decorated 

@25 Sets of Merry and Chris, 
boy and girl rubber molded 
figurines, 27” high in an as- 
sortment of poses, dressed in 
red and white candy striped 
sleepers 

e5’ Candy Canes—some dam- 
aged. 

3700 value for $1600 


Mr. William Vasquez 
F.C. NASH & CO. 


141 EAST COLORADO 
PASADENA, CALIF. 





FOR SALE ... ANIMATED DISPLAY 
By the Silvestri Company 
“THE SNOW PEOPLE’S HOLIDAY” 


Units include carousel, tunnel of love, roller coaster, 
parachute jump, ice skaters in pavilion, ferris wheel, 
and others. Many accessories! Ideal for Christmas 
windows, or interiors. EXCELLENT VALUE! 


Write for photographs and information: 


BERNICE MELDON 
REMICK’S OF QUINCY 
Quincy, Mass. 





DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 








WANTED! SALESMEN 
Who call upon display jobbers and 
outdoor decorators to handle as a 
sideline, our top quality line of 
aluminum foil Xmas garland, 


BURCO 
15785 Rushford St., Whittier, Calif. 











SILVESTRI 
MECHANICALS 


29 Silvestri Woodland Gnomes 
and Animals 
Completely mechanized; same 
mechanical movement as Alt- 
man’s 1958 Christmas windows. 
Contact Display Director tor 


further information. 


KAUFMANN’S 


PITTSBURGH 19, PA. 


FOR SALE 
MECHANICAL DOLL DISPLAY 


Original cost $3,600 when new. Including Doc. Santa, 
merry-go-round, soda dispenser, see-saw, gnome cranking 
spinning device, doll scale, two gnomes not mechanical 
Excellent condition. Will sell for $750 complete 


P. J. Westland 
THE HUB 
Steubenville, Ohio 





19 Piece 
NATIVITY SET 
For Sale 


Believed to have been hand made 
and hand painted in Italy. Very 
old but in excellent condition 
Average figures 17” tall, camel 19” 
tall Sets up nicely in about 1 
square feet. A truly exquisite set 
$1,100 including shipping’ crates 
For information or photos write 


JAMES FRANZ 


474 GILPIN STREET 
DENVER, COLO. 











WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 
Po Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 




















WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 

cellent opportunity; permanent position. Write or phone: 
WOLF & VINE, INC. 

225 S. Los Angeles St. 
Phone MAdison 6-4737 


Los Angeles 12, Calif. 








WANTED 
USED ANIMATED FIGURES 


Approximately 3 ft tall, to work 
in Santa’s Toy Shop scene 


CHIR-HIT DISPLAYS 
323 N. First St., San Jose, Calif. 














WANTED 
Line of Chicken Wire Man1- 
kins and Display Forms by 
leading New York distributor. 
Address Box 6 AB 
Care of DISPLAY WORLD 








READY FOR CHRISTMAS? 


Our Christmas Mechanical by Al Bliss is for Sale! 

We are offering this 3-unit trim at a tremendous saving 
“CHRIS MISSY AND HER WONDERFUL WINGS” 
includes nine mechanical figures and background props, plus 12 
non-mechanical figures, for your interior or other window trims 


Contact Ernest L. Rayner, c/o WILEY’S, Inc. 


Hutchinson, Kansas, for details and photos. 
Display originally sold for $6,395.00. 
Used twice, now only $1,450.00 F.O.B. Hutchinson, Kansas. 


Situation Wanted 
Paris Display Woman 


Years of reterences with 


largest stores in Paris 


HELEN LACOSTE 


15 R Hegesippe Moreau 
PARIS 18 FRANCE 














ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 108 
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1959 
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WANTED 
Display Salesman 


to cover Eastern territory for 


leading custom display house 


FOR SALE — SILVESTRI’S 


“SNO-MEN ON A CHRISTMAS HOLIDAY” 


15 


Consisting of 
Ft. Monorail with “Mill on the Floss” in base 
6 Unit Parachute Jump 
Ferris Wheel — dozens of sno-men 








isnt came dames ¢ ies sae Entire display requires large corner or can be divided into 
three separate windows. 
particulars Original price — $11,000. 
CECILIA STAPLES 4 ie 
ptetantiamen Used total of six weeks. For further information write or wire 
3 J ’ 
mma emg LEO ST. CLAIR, BUCK’S, INC. 
‘ Wichita, Kansas 
ga JOBBERS WANTED 
RAIN MACHINE 
14 teet long can be used For a new line of lightweight unbreakable plastic mannequins. 
in two 7-foot sections. Used 
once. Only $250.00 complete Individually styled wigs. Beautiful art work. 
FOR Evansville, Indiana. ; ; aie , 
Write or call Protected territories write for information and photos. 


R. W. SEYBOLD 


SALM’S, INC. 


400 MAIN STREET 
EVANSVILLE, INDIANA 








RESIDENT Freelance Displaymen 


karn good commissions with our 
line ot W igs Reconditioned Manne 
quins, Mannequin Repair, Santa 
Suits, Wire Forms, et Write 


HERZBERG-ROBBINS, INC. 
110 West Mth St. 
New York City 1, PEnn 6-3585-67 














WANTED—Mannequin Artist 
Also Wig-Maker 





15 N. W. 


ARTS & CRAFTS STUDIOS 


3rd Avenue Miami, Florida 





ATTENTION: 
Agents & Distributors 


Manufacturer of Spun Glass 
Fiber (Angel Hair) is seeking 
territory distribution of a 
salable line. 


Address Box 6DE 


of DISPLAY WORLD 


(are 








FOR SALE: 6 White Hemlock Post 
Sconces, 4 Matching floor units, all 
electrified, 12—36” Mache Santa Post 
Units, 7 Electric lumarith candle 
Post units; 3 candles each. Assort- 
ed Xmas miscellaneous. Contact 


E. D. Carlson, SHRIVER’S, INC., 
Sioux Falls, S. D. 








WANTED 


Salesman with New England fol 
lowing. Unusual opportunity with 
leading New York City display firm. 
Write full information. 


Address BOX 6BC 
Care of DISPLAY WORLD 











Complete 
lacturers 
Florist 
stantial 


seasons 


FOR SALE 


: business of one of the Country's leading manu- 
of Natural Materials, catering to the Display and 
Trade. A 


quantity 


with sub- 


the 


very profitable organization 


of orders hand tor coming 


Reason for selling, illness of principal. 


NOW on 





Sales Representation Wanted 
Stock paper signs for all Sales 
events and Seasonal Promotions. 
Special Discount to Window Trim 
mers. Write for samples and price 


list. 
LACRAFT 
206 Main Professional Bldg. 
104 West 4th St., Royal Oak, Mich. 








WANTED — Used Animated 
Christmas Window Units. Send 











Good opportunity for anyone Address BOX 6 EF “i, size and price, condi- 
m New York area 
\ddress Box 6 CD Care of DISPLAY WORLD C. R. Johnson, Duluth Glass 
(are of DISPLAY WORLD Block Store, Duluth, Minn. 
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DISPLAY WORLD 








Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon. . . to turn out multiple 
cards faster and more economical than anything of its kind It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


At the NADI Show — sTIGATE 


See us at BEFORE YOU 
BOOTHS 44-61 Savest 


| 320 WEST OHIO STREET, CHICAGO 10, ILLINOIS | 


Nientay P-am: Chicago Merchandise Mart, Room 1401 
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nd THE COMPLETE 
CHRISTMAS, FALL AND 
(NG Qe (ORG 5 (@/0) Ba EN |: 
... WILL BE ON DISPLAY 
STARTING THE FIRST 
OF JUNE. 
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